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Every time it goes on 
It Seals 





Unthreaded Thread rolled 
seal on the bottle.™ 
asily removed and 
replaced, 




















PRCT 
R-O Aluminum Seals are “custom- 
made” for each individual bottle. They 
fitthethreadsperfectly—eventhethread 
imperfections. Therefore they are air- , 
tight, water-tight and dust-proof. 
R-O Seals will not rust. They pro- 
ALUMINUM eee oO 
weenie tect the product from contamination me 
utensil metal — na arg i ALUMINUM 
is the safest seal and their ever-shining appearance im- anese 
a Sige mediately gives the consumer a feeling are 
hermetic sealing recommended 
aualities. of confidence. ; 
* * * or 


It is absolutely 
rust-proaot. 
HenceAluminum 
Sealed packages 
look better 
longer. 

ea 


Aluminum Seals 
win greater ac- 
ceptance for your 
product among 
jobbers, dealers 
and consumers. 











R-O Seals are always made of pure 
Alcoa Aluminum. They are put on by 
a special sealing machine that per- 
forms all the operations— supplies the 
cap, shuts out the air and rolls the 





proprietary rem- 
edies where a 
hermetic seal is 
required, where 
economical 
production is 
desired, and 
where protec- 
tion of the prod- 
uct is necessary. 








thread right on the bottle. A perfect 
fitting seal is insured. 

Write to our nearest branch for fur- 
ther details about R-O Aluminum . 
Seals. ig 


R~O 
Aluminum Seals 
(e\ ALUMINUM COMPANY OF AMERICA (hip) 




















ALUMS 2459 Oliver Building, Pittsburgh, Pa. ALUMINUM 
> SALES OFFICES > 

Albany, N. Y. Dayton, O. New Haven, Conn. Pittsburgh, Pa. 

Boston, Mass. Detroit, Mich. Newark, N. J. San Francisco, Cal. 

Buffalo, N. Y. Indianapolis, Ind. New York, N. Y. St. Louis, Mo. 

Chicago, Ill. Kansas City, Mo. Philadelphia, Pa. Toledo, Ohio 

Cleveland,O- ALUMINUM COMPANY OF CANADA, LTD. Washington, D. C. 

Toronto, Montreal, Canada 
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American Manufacturers 
and Importers 


of 
Fine Synthetics 





for 
Perfumes and Soaps 


Musks 


Laurine 


- Heliotropine 

Terpineol 

| Phenylethylalcohol 
Phenylacetaldehyde 


Specialties for Fine Perfumery 


Lilac VII Cassie Synthetic 
Lilac 658 Bouvardiol 
Sophora Amarante 
Melittis Jasmin Du Var 


Muguet No. 16 
(Lily of the Valley) 


Givaudan-Delawanna, Inc. 
(Burton T. Bush, Inc.) 


101 FIFTH AVENUE NEW YORK 
Telephone STUYVESANT 8557-8-9 


Cable Address: AROMATIC, New York 
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Minute Accuracy In Your “Business 


Was and day, for years and years, 
that delicately adjusted mechanism 
in your watch—the balance wheel— 
moves back and forth. But it moves 
dependably only because a skilled me- 
chanic made sure that it did not have a 
fraction of an ounce more weight on 
one side than on the other. 


In products requiring flavoring mate- 
rials, every ingredient must be adjusted 
to the formula just as accurately as the 
balance wheel is fitted into the tiny mech- 
anism of an expensive 
watch. Every ingredient 
must be dependably ® 
uniform so that it will 
perform its function 
in tomorrow’s batch, 
Tbe metal-seal, with which Common- 
wealth tins are furnished, is quickly 


and easily removed, leaving a tight- 
fitting, replaceable cover. 








just as precisely as it has done its job today. 


This dependable quality — this consist- 
ent uniformity—is invariably found in 
Commonwealth Vanillin and Coumarin. 
The chemical perfection of Common- 
wealth products is not left to chance 
or guess-work —it is a result of the 
painstaking accuracy which controls their 
manufacture. 


The air-sealed, metal cans, and the 
immaculate purity of the products them- 
selves are outward evidence of this 
high quality. This same 
dependable quality is 
responsible for the uni- 
form results secured by 
satisfied Commonwealth 
customers. 

Commonwealth Products never touch 
the tin in which they are packed. 
Every can bas an inner container of 


tough, tear-resisting paper to prevent 
contamination. 


Available in one, five and twenty-five pound packages. 


Tie MATHIESON ALKALI WORKS Zc 


NEW YORK CITY 
CHICAGO PROVIDENCE 
CINCINNATI 





250 PARK AVE. 
PHILADELPHIA 
CHARLOTTE 
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METHYL 
SALICYLATE 
(Oil of Wintergreen 

Synthetic) 
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TIME TO CONSIDER 


SALICYLATES 


Salicylates continue year after year 
to occupy an important position in 
the field of Medicinals. 


The ensuing months are seasonal 
for Salicylates and, as usual, they will 
then enjoy their widest distribution. 
We suggest that you anticipate your 
requirements, whether for a major 
salt or ester, or for the so-called 
minor salts, and select your Salicy- 
lates from the favorably regarded 
Monsanto list. 
You can cover now on contract for 
assorted Salicylates Monsanto. May 
we quote? 








Monsanto Chemical Works 


St. Louis. USA. 
District Sales Offices and Warehouses 
NEW YORK—SAN FRANCISCO—CHICAGO 
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Manufacturers of more than 
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For Neater, Cleaner Packages 


OF THE many fields of industry in which AMF Wrapping 
Machines have proved their high value rs economic tools of 
production, none yields a more interesting story than the confection- 
ery trade. This is particularly true in the branch of that trade which 
manufactures cough drops, throat pastilles, etc. 

A large number of AMF Wrapping Machines, fully automatic 
in operation, are used in such well-known plants as Heide’s in New 
York City and Smith Bros. in Poughkeepsie, N. Y. and Michigan 
City, Ind. Running at an average speed of 96 per minute, each 
machine tended by one girl wraps and seals individual packages far 
more quickly, neatly and cleanly than is possible by hand. 

This AMF-applied outer wax wrapper preserves the fine qualities 
of the product for long periods, keeps the package clean, and enhances 
their sales value by a distinct improvement in appearance. 

The Heide and Smith Bros. installations are typical of the fine 
results which may be secured through the use of automatic machinery 
especially adapted to the needs of particular industries by engineers 
who 4mow wrapping problems thoroughly. 


AMERICAN MACHINE & FOUNDRY CO. 
5502 - 5524 SECOND AVENUE, BROOKLYN, N. Y. 




















PACKAGE @ WRAPPING 
MACHINERY 
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“The only Alcohol that we have approved” 


Guarantee 


€< Thivistetoibfy Mat thealechelinthey 3 : 
4 prchagers manufactured fiom yrainenly Es 


Sl ond iscsoteandedinaccoulancoulu & 
THE Rossvitte Company 
Wy, 








Geo. H. Gould & Son, wholesale druggists and manu- 
facturers of pharmaceuticals, realize the importance of 
using only the best raw materials obtainable. For that 
reason, as they state in their letter, they use only alco- 
hol made from grain alone. Rossville grain alcohol car- 
Offices and Warehouses: ries a voluntary guarantee and is consequently in great 


Atlanta, Baltimore, Buf- demand among discriminating buyers. 


falo, Charlestown, 
Mass., Chicago, Cincin- THE ROSSVILLE COMPANY 
nati, Cleveland, Detroit, 
Louisville, Minneapolis, 
New York City, Phila- 
delphia, Pittsburgh, St. 
Louis. 


Lawrenceburg, Ind., U.S.A. 


Rossville 


THE SPIRIT OF THE NATION 
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HE quality of Amersol Alcohol - 
is firmly based on the produc-- 


tion of five large plants, skill- 
fully planned and operated. 


Our distributive system has been placed on 
the same high plane of service. It operates 
efficiently on the theory that a satisfactory 
service must include deliveries made within 
a few hours of the time your order is placed. 





Eastern Branches: 


Albany,N Y . 


. 1 Broadway 
Atlanta, Ga 


SERVICE MULTIPLIED 
FIVE PL 








by 


Twenty-three Amersol branches 
therefore are located in every impor- 
tant alcohol-consuming center. They 
contain stocks ample to meet every demand 
you may make. Quick ‘rail service is sup- 
plemented by local deliveries by truck. 


Amersol service is planned to place your 
interests uppermost, and this policy of pro- 
gress is carried through in every detail. 


"Service multiplied by five plus twenty-three,” 








14 South Pryor Street 
Cincinnati, Ohio 9.44. West, Sth Street 
Cleveland, Ohio 825 Engineers Building 
Everett, Mass. . 20 E. Elm Street 
Harvey, La : P. O. Box 1530 
Indianapolis, Ind. 31 E. Georgia Street 

Newark,N. J... 

New Orleans, La 

Philadelphia, Pa. 

Putsburgh, Pa. 


238 Wilson Avenue 

- P.O. Box 1530 
112 North Front St, 
620 Empire Building 


Executive Offices: 
285 Madison Avenue 
New York 




















Western Branches: 
Chicago, Ill. 122 South Michigan Ave. 
Denver, Colo. 1202 A. C. Foster Bldg. 
Detroit, Mich. . Book Building 
Kansas City, Mo 2013 Guinotte Ave. 
Los Angeles, Calif. 821 Traction Ave. 
Portland, Ore. . 


474 Johnson Street 
St. Louis, Mo. 12 North Commercial St. 


St. Paul, Minn. 2303 Hampden Avenue 
Sale Lake City, Utah. 328 W. 2nd So. 
San Francisco, Calif. 110 Sutter Sereet 
Seattle, Wash. 617 Western Avenue 


ICAL 


Plants: 
Harvey,La. Everett, Mass 
Agnew,Cal.~ Albany,N.Y. 


New Orleans, La. 
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F. N. BURT COMPANY, LTD. 


SMALL FINE SET-UP | 


PAPER BOXES | 


Samples and Prices on Request 





Buffalo, N. Y. | 


New York Office Chicago Office 
15 W. 44th St. 30 N. LASALLE ST. 
Representatives: 
W. G. HAZEN A. B. HEBELER 
15776 Euclid Ave. 5339 Florence Ave. 
Cleveland, Ohio Philadelphia, Pa. 


FRANK D. JACKSON 
1256 Union St. 
| Memphis, Tenn. 
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ALCOHOL THROUGH THE AGES .- NUMBER II 


BEFORE THE PYRAMIDS OF EGYPT 


When the great pyramids of Gizeh were only an idea—3000 
years before Mark Anthony won the favor of Cleopatra — 
15 centuries before King Tutankhamen in his splendor 
ruled over the destinies of Egypt—a certain Pharaoh de- 
cided to increase the revenue of his royal coffers. Whether 
he wanted a pyramid or a diadem is not known. 


Suffice it to say that, his government did enact the first law 
placing a direct tax on alcohol. 


¥ 7 7 Y 


And it was not until 1906 that Industrial Alcohol became tax free 
in the United States. 


Even before the Tax Free Alcohol Act was passed, parent compa- 
nies of the Kentucky Alcohol Corporation, pioneers in the industry, 
had been supplying alcohol to meet the demands of our chemical 
industries and today Kentucky is one of the leaders in the produc- 
tion of pure and denatured alcohol for every industrial need. 


KENTUCKY ALCOHOL CORPORATION 
30 BROAD STREET +» + + NEW YORK CITY 


SALES REPRESENTATIVES: 


ALBANY, N. Y. CLEVELAND, OHIO INDIANAPOLIS, IND. OMARA, NEB. 
North Hudson Chemical Co. E. R. Smead Co. Indiana Naval Stores Co. Kohn Bros. Brokerage Co. 
BALTIMORE, MD. COLUMBUS, OHIO KANSAS CITY, MO. PHILADELPHIA, PA. 
Gittins-Gwinn Co. John T. Kennedy Sales Co. Merrill Sales Corp. 
DALLAS, TEXAS LOUISVILLE, KY. PITTSBURGH. PA. 
Crimmins Sales Organization John Thixton Blackman-Tench Co. 
DETROIT, Mich. MEMPHIS, TENN. ST. LOUIS, MO. 
DeMert and Dougherty Baker & Collinson L. E. Offutt Deller Oe ioe DockSt. 
CINCINNATI, OHIO GRAND RAPIDS, MICH. MINNEAPOLIS, MINN. TOLEDO, OHIO 
C. M. Durbin Co., Pickering Bldg. Furniture Mfre. Whee. Co. Western Oil and Fuel Co. General Brokerage Corp. 
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MERCK & CO. 


MANUFACTURING CHEMISTS 


SUCCESSORS TO 
POWERS-WEIGHTMAN-ROSENGARTEN CO. 


Philadelphia New York 


Acetanilid 

Acid Carbolic 

Acid Citric 

Bismuth Salts 
Bromides 

Caffeine 

Carbon Disulphide 
Carbon Tetrachloride 
Chloral Hydrate 
Chloroform 

Cocaine and Salts 
Codeine and Salts 
Ether 

Formin (1 hylenamine) 
Hydroquinone 


Iodides 


Standard 


Medicinal Analytical 





RAHWAY, N. J. 


St. Louis Montreal 


Lanum (Adeps Lanae) 
Mercurials 

Milk Sugar 
Morphine and Salts 
Quinine and Salts 


Salicylates 
Acid Acetylsalicylic 
Acid Salicylic 
Methyl Salicylate 
Sodium Salicylate 
Salol 
Minor Salicylates 


Silver Nitrate 
Sulphocarbolates 
Strychnine and Salts 
Vanillin 


Zinc Stearate 


Chemicals 


Photographic 


Technical 


i 























Main Office and Works of Merck & Co. Inc. at Rahway, N. J. 
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sceptre in the affairs of this world. 

Style, which is just’ our friendly, 
softened name for her dictatorial royal de- 
crees, orders not only women’s hats and 
men’s shoes, but our automobiles, our 
smokes, the food we eat and the words we 
speak. The cosmetic division of the drug 
industry is quite under the thumb of 
Fashion, and earns extra profits by scrupu- 
lously attending her fickle whims. But 
her sway is felt also in medicines. 


EN FRANKULIN’S popular weekly has 

recently pointed out some effects of 
changing styles in medication, truly and 
wisely concluding that the fashions of this 
drugless age should not lead ‘‘ practitioners 
to become too skeptical in their attitude 
towards drugs, and patients too hopeless.’”’ 
Since the columns of the ‘‘Saturday Even- 
ing Post’’ have always been closed to medi- 
cinal advertising ( a policy, by the way, 
which reflects the spirit of the by-gone pat- 
ent medicine age of gun-shot formulas and 
blanket claims) this frank recognition of 
drugs in the anti-disease armory is both 
gratifying and deserved. The drugless 
era of faith cures, massage, diet, fresh air, 
exercise, electric cures, water cures and 
sun cures is a reaction against the time 
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; 
Medicines of the Morrow. 
AME Fashion wields a long, potent when medical men concocted elaborate 


doses in the hope that something might 
work and when the public fondly believed 
that if one teaspoon was a dose, three 
might cure or kill. Often it did. 


HIS explanation of medicinal styles is 

sound. Deeper causes, however, under- 
ly, which have a direct bearing on the 
formulas, the policies, and the profits of the 
entire drug industry. The argument of 
cascara followed by castor oil which that 
shrewd old doctor used to refute the mind- 
over-matter theories is unanswerable, but 
not conclusive. Chemistry and bio-chem- 
istry are assisting medicine to more scien- 
tifie conelusions. By learning the causes 
and results of drug actions upon the hu- 
man system these sciences are making 
therapeutics more scientific. They blaze 
trails that lead to the discovery of more 
and more synthetic chemical remedies. 
They are changing the practice of medi- 
cine and it follows inevitably that the in- 
dustry of making medicines must change. 
Under such conditions the drug industry 
must follow suit. No reputation, no 
formula, no well advertised brand—nor all 
three together—will save a manufacturer 
who refuses to get in step with these new 
conditions. 
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WILLING TO COOPERATE 


All industry today must unravel with knotty 
economic problems. The cost of all phases of busi- 
ness is becoming of increasing concern. Various 
companies establish new principles to follow as 
time moves on. Whether these principles will or 
will not react to the favor of those adopting them 
can only be told after a long period of trial. Ex- 
ecutives directing the large manufacturing com- 
panies stand or fall by their choice of the path that 
the companies under their direction are to take. 

Mergers have become increasingly frequent. 
Whether or not any particular consolidation is 
really based upon an effort to effect the economies 
that result from eliminating duplication of effort, 
or whether one of the companies in the merger 
goes into the deal as the only means of salvation, 
is not generally told. But it is sufficient that these 
mergers are now commonplace occurences that are 
quietly but surely changing the line-up of real 
factors in all industries. 

The drug manufacturing industry is much con- 
cerned with mergers within its industry, as well as 
in those industries affecting the drug manufactur- 
ing industry. The formation of a new chain of re- 
tail stores absorbing a large number of independent 
retailers is a further unmistakable sign of the 
trend long present in drug distribution. That 
progressive manufacturers have recognized this 
trend long ago, goes without saying. 

But there are some in the various branches of 
the drug industry that refuse to recognize the fact 
that the problem of distribution is strictly one for 
the manufacturer himself to decide. It is his own 
problem no matter how many other factors now 
serving in the distribution of his products are di- 
rectly or indirectly affected by his decision. Dis- 
tribution is plainly a part of the cost of placing 
any product in the hands of the ultimate consumer 
and helps to determine the price at which the manu- 
factured article will sell in competition with similar 
products. It is not to be expected that the manu- 
facturer will allow any extraneous individual or 
group of individuals to dictate how his costs shall 
be determined. That the wholesalers and retailers 
are willing to cooperate with the manufacturer is a 
helpful sign, but as Steinmetz once remarked ‘‘Co- 
operation is not a sentiment—it is an economic 
necessity.”’ 





Japan is a country quite remote to the United 
States. But some of our leading manufacturers 
of pharmaceuticals and proprictaries are develop- 
ing a real market for their products in that far off 
land. American made drug products are building 
up an enviable reputation for purity and efficacy 
in Japan as well as in other foreign lands. More 
than likely the difficulties in marketing medicines 
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in many of these territories—almost virgin as far 
as American exploitation is concerned—are as 
child’s play alongside of the various problems in 
our domestic market. Intensified sales efforts in 
a limited market invariably drives prices down- 
ward, while expansion of sales territory increases 
volume with practically no ill effects. 





That perfume and cosmetic manufacturers will 
find a new sales field among the members of the 
male sex within fifteen years is the opinion of Pro- 
fessor Lloyd Dallas Herrold, head of advertising 
courses in Northwestern University. There is no 
doubt that manufacturers. of perfumes, toilet 
waters, vanities and lipsticks would relish the idea 
of a double volume of business, but most likely 
they would rather see the other fellow use these 
toilet accessories than attempt to start the fad 


themselves. 





Still higher alcohol prices over coming years will 
more than likely result from the recent Cuban 
law to restrict sugar output. Alcohol is made 
from molasses, and molasses is a byproduct of 


sugar. 


| Ten Years Ago | 


(From Drug & Chemical Markets, October 17, 1917) 

Charles E. Bedwell was elected president of the N. 
W. D. A. at the Chicago convention. He is vice-presi- 
dent of E. E. Bruce & Co., Omaha, Neb. 

Athur D. Parker, of Parker, Blake & Co., New Or- 
leans was elected chairman of the Board of Control of 
the N. W. D. A. The membership of this board was in- 
creased from five to eleven, making the body more rep- 
resentative of various interests and permitting a better 
division of work, which is steadily increasing. 

The ease with which narcotics may be smuggled, stolen 
and dispensed by unlicensed physicians at private sani- 
tariums, under the provision of the Harrison Law is 
leading to widespread demand within the drug trade fort 
closer government supervision of the manufacture, stor- 
age, shipping, and dispensing of narcotics. 

Dr. H. H. Rusby, dean, College, Columbia University, 
who left early last May on an extended exploration trip 
through the interior of South America for the purpose 
of securing botaical specimens for research investigation, 
has returned to his work at the university. 

There has been an urgent call from consumers for 
rochelle salts and seidlitz mixture the past few days on 
the theory that prices would advance in sympathy with 
cream of tartar. 

Hydrogen peroxide was advanced by manufacturers to 
$20 per gross for pound bottles. 

Prof. Charles Caspari, Jr., dean, College of Pharmacy, 
University of Maryland and Pure Food and Drug Com- 
missioner of Maryland died on Oct. 13, at his home in 
Baltimore. 

National Association of Retail Druggists failed to en- 
dorse the Edmonds bill for creating a Pharmaceutical 
Corps in the army. 

It is reported from Citrus Center, Florida, that the 
Castor Oil Co. of America is preparing to plant 4,000 


acres of Florida land in castor beans. 
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Ce: he Problem of Distribution 


The subject that has forced itself to the jore 
in the drug industries 1s discussed in a broad 
way by a man who has studted the problem 
from many angles. 
By Robert R. Ellis 


President, Hessig-Ellis Drug Company, and vice-president 
Chamber of Commerce of United States. 





ANY of the most dynamic and creative minds in 

America are being made sober and serious beyond 

their natural bent, due to the strain and study in 
an attempt to see through to the status of distribution of the 
future. Certainly chaos reigns today as never before. 
Manufacturing and transportation have been reduced almost 
to a science, but the Modern Problem of Distribution with 
its many complexities and new angles—its breaking loose 
from old moorings, brings confusion and leaves wreck and 
ruin to life and property in its wake. Only those strong 
in finances, in character and brain will endure. 

Let us look at some of the puzzles, candy and confection- 
ery stores sell forty eight classes of merchandise, including 
women’s hose, sporting goods, vegetables and jewelry. 
Tobacco stores sell thirty-two classes, including bakery pro- 
ducts, shoes, toys, drugs and chemicals. Hardware stores 
sell over forty classes and no one knows how many variet- 
ies of each class. For example—shoes, furniture, notions, 
cigars and radio sets, infant’s wear, electrical fixtures and 
optical goods—products that travel through any and every 
channel which may lead to the consumer. A new form of 
competition reduces the volume of sales of the old one line 
distributor. He immediately reaches out for different and 
other types of merchandise with which to rebuild his volume 
and he finds that competition in the new field is just as 
strenuous as in his old one. Are we putting a new dress 
on the old cross-roads general merchandise store that car- 
tied everything from a darning needle to a cooking stove, 
a pair of socks to house furnishings, or would the proper 
nomenclature be Miniature Department Store, as well as 
larger ones? 

We see in the October Nation’s Business the editor com- 
menting upon the fact that the number of factories and 


workers in the United States, are growing less. From 1923 
to 1925 a loss of 4.2% in factories; a loss of 4.4% in work- 
ers; and 2.5% in wages—yet value of products goes up. In 
1925 value was 4.1% greater than in 1923 and 1.6% above 
1919, a year of extraordinary output. This means that if 
we have not been paying too much attention to production, 
We surely have not paid enough attention to distribution and 
consumption. 

In the earlier days often a man was considered a rascal 
until he proved to the contrary. Seller bargained with his 
Customer, not upon value always, but by scheming, trading 
ability, chicanery. It was necessary to give great considera- 
tion to buying; but with the high levels of integrity of 
today the seller realizes that his existence depends upon his 
Siving a dollar for every dollar received. So it is safe, 


Wise, and necessary to turn our attention to the matter of 
modern distribution problems for profits. 

We in the United States are not alone in our dilemma. 
Foreign commissions visiting the United States to probe 


for the secret of our economic advancement find a wide 
variety of things to distinguish American industry from 
that of the Old World. Some emphasize modernization of 
manufacturing plants, others, co-operation of management 
and employees, others, avoidance of waste, and generous use 
of powder. But all of them arrive in one way or another 
at the conclusion that our prosperity is embedded in pro- 
duction. 

We have evolved the business dogma—which appears to 
be typically American—that if our country and the world 
are to move forward, production must go forward. If we 
are to have more, we must make more or make less effort. 

Obvious as this truth might seem, it is oftentimes over- 
looked. In the older countries the limitation of produc- 
tion is still regarded a specific for the cure of many econ- 
omic and social ills. Manufacturers apply it to regenerate 
a sagging market. Labor resents to it to assure avail- 
ability of employment. Huge international cartel imposes 
a penalty upon the member whose output exceeds a fixed 
amount and the labor union penalizes the bricklayer whose 
only transgression is to exceed the arbitrarily imposed 
maximum of a day’s work. From the American viewpoint 
this remedy belongs to the same category of obsolete prac- 
tices as cupping and bleeding. We look elsewhere for the 
cause of our economic ailments. 

Production in the United States is expanding without 
hindrance. We have brought machinery to the highest 
point of efficiency. Through study of industrial relations 
we are removing wasteful friction from lack of co-opera- 
tion between management and employees. Through cost 
accounting we are filling cracks and crevices to prevent leak- 
age. Through simplification and standardization we are 
husbanding our resources and curtailing effort expended. 

Whether or not this is the fruit of a new economic philo- 
sophy indigenous to our institutions, it has led to astonish- 
ing results during the past quarter of a century. Produc- 
tion has rolled steadily upward. There are a thousand ex- 
amples at hand to mark its flow. In less than twenty years 
we have increased the production of glass bottles fifty per 
cent and at the same time we have cut the labor required 
in making them more than half. 

But that to find market outlets for this expanding pro- 
duction is a task growing more formidable is reflected in 
the growing disproportion of the number of people in the 
United States engaged in production to the number en- 
gaged in distribution. In 1900 only 4,766,000 persons were 
required to distribute the products turned out by 17,467,000 
workers in all fields. In 1920 more than 10,000,000 were 
required to distribute the products of 24,861,000 workers. 
In other words a quarter of a century ago one person could 
distribute the output of more than four producers. In 
1920 one could distribute only a little more than the output 

(Continued on Page 440) 
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HERE is no magic 
about broadcast 
advertising or its 

use as long as the estab- 
lished baste principles 
of advertising are em- 
ployed, and common 
sense is given its proper 
place in the solution of 
each problem as it arises. 
Due to the multiplicity 
of proprietary articles in- 
cluded in the catalogue 
of the druggist’s stock, 
it becomes largely a 
matter of trade condi- 
tions when it comes to 
thé selection of articles to 
be advertised on the air. 
Let us suppose for il- 
lustration, that the manu- 
facturer of a toothpaste, 
having complete national 
distribution, desires to 
add variety to his adver- 
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of Drug Products 


The ways and means of employing broadcasting 
in an advertising program together with an idea 


of the cost. 


By Frank A. Arnold 


Director of Development National Broadcasting Company 


tising program, and at the same time coordinate his news- 
paper, magazine and billboard advertising. In such a case, 
he will wery naturally turn to the consideration of broad- 
cast advertising, not only because it is the newest medium 
in the field, but because past performance has shown it to 
have a determining influence on the ultimate consumer. 

National distribution pre-supposes a national campaign, 
and through the network systems of the National Broad- 
casting Company, extending to and including the Pacific 
Coast, complete coverage is now obtainable, and of a char- 
acter will not only supplement but also vitalize the existing 
forms of advertising. 

Ordinarily any manufacturer who is considering the use 
of broadcasting, will first of all ‘consult his advertising 
agent, if he has one, and together they are likely to go into 
conference with the broadcasting company and obtain from 
it a definite presentation of what it has to offer, suited to 
the case under discussion. It is quite possible that the 
manufacturer may have selected an article, the nature of 
which precludes its favorable reception by the radio audi- 
ence. Such a condition might easily apply to a number 
of proprietary remedies. On the other hand, if the arti- 
cle is of a character that lends itself to broadcast form of 
publicity, it will probably fall, more or less automatically, 
into one of five program classifications; Institutional, where 





The Ipana Troubadors employed by Bristol-Meyers Company to broadcast goodwill for Ipana Toothpaste 
At Top: One of the Vikings broadcasting Norwegian music for Scott & Bowne, makers of Scott’s Emulsion. 
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the name of the company and the institutional character 
oi the organization, are the points along which the program is 
built; Fantastic, applying to products where the thought of 
romance and historical themes may properly be built in, 
Personification, where personalities are used to identify the 
product; Feature, where the product and the program are 
identified or featured by the use of outside artists; and 
Dramatic, where the product is such that in creating a pro- 
gram it can properly be dramatized. From that point on, 
it is very largely a matter of working out the kind of cam- 
paign best adapted to obtain and hold the attention of the 
invisible audience. 

It is often surprising to discover the reactions of the 
audience to certain types of programs that are more or less 
experimental. I think that one of the most difficult prob- 
lems of this character that we had to solve, was that of 
finding the proper and acceptable way of putting Scott’s 
Emulsion on the air, but the result in the fascinating musi- 
cal program given by the “Vikings” proved to be one of 
the outstanding successes of that particular period, bring- 
ing into prominence, as it did, the lure of the north seas, 
and the almost forgotten beauty of Norwegian music. 

Again, program building for the purpose of advertising a 
toothpaste, is by no means an easy matter, for one cannot 
very well discuss intimately oral hygiene over the air. But 
finally, as is always the case, the solution of this problem 
has resulted in several types of extremely interesting, audi- 
ence-holding programs, that have made for largely in- 
creased business, and goodwill on the part of the manu- 
facturers. 

The presentation of “Trade” and “Mark” as the equiva- 
lent of the Smith Brothers’ trade mark, grew to be one of 
the outstanding examples when used with a trade marked 
article. 

Five outstanding drug store articles that have recently 
employed broadcast advertising are Ipana Toothpaste, Scott’s 
Emulsion, Iodent Toothpaste, Smith Brothers Cough Drops, 
and Lyon’s Tooth Powder. Each of these has had a pro- 
gram entirely distinct from the other, and reflecting a 
rather unusual sort of individuality. 

Perhaps our readers are familiar with the network sys- 
tems of the National Broadcasting Company, and the fact 
that the Red Network as it now exists, provides a national 
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coverage East of the Rocky Mountains of twenty-nine sta- 
tions, or thirty-six, if we include the Pacific Coast, ‘while 
the Blue Network covers 23 Stations East of the Rocky 
Mountains, but includes in its area, one of the best con- 
centrated marketing fields of the United States. It is prob- 
ably generally understood that the Pacific Coast Network 
can be used either by itself or in connection with either the 
Red or Blue Networks, but separate programs transmitted 
from the San Francisco studios are necessary in every in- 
stance. 

Taking as illustrations the five products recently men- 
tioned, we find that Iodent Toothpaste sent out its programs 
over five stations on the Blue Network on Wednesday even- 
ings from 8 to 8:30 p. m.; Ipana Toothpaste employed 
twelve stations on the Red Network Wednesday evenings 

-om 9 to 9:30; Scott’s Emulsion with fifteen stations on the 
Red Network with programs every Tuesday evening from 
8 to 8:30.; Smith Brothers used sixteen stations on the Red 
Network, Wednesday evenings from 10 to 10:30 p. m, 
while Lyon’s Tooth Powder established a precedent by send- 
ing out over four stations on the Red Network a daily 
morning program from 8 to 8:15 p. m. 

It is difficult to quote accurately, figures that will repre- 
sent the total expenditure involved in a broadcast advertis- 
ing program. The details of the program and its expense 
are a matter largely determined by the advertiser and are 
additional to the cost of the time on the air. Moreover a 
considerable item of expenditure is involved in the prepara- 
tion and sending out of adequate follow-up material in the 
way of printed matter etc. so that the total amount in time 
on the air, spent by these five national advertisers, since 
November last, is in excess of one hundred and sixty-five 
thousand dollars. This probably represents but a small 
portion of the actual total expenditure involved by their en- 
trance into the broadcast advertising field. 

Speaking of programs or entertainment, it should be 
borne in mind that the cost of an adequate program is by 
no means an established figure, but is dependent very largely 
en the objective that the advertiser has in mind. 
For instance,—-if the ad- vertiser of a national 
commodity desires to make an announcement un- 
der conditions where his program will 
eclipse anything that has f previously been 
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their teeth, preferably with Lyon’s Tooth Powder. 
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on the air, he will probably find it necessary to pay from five to 
ten thousand dollars for the first use of an orchestra or an ex-~ 
clusive group of talented artists. On the other hand, if 
the manufacturer of a commodity desires to contract for a 
series gf consecutive periods over the air, furnishing an at- 
tractive pleasing program, with the thread of continuity 
running through it, such a presentation can.be obtained at 
prices running from two hundred and fifty dollars to twen- 
ty-five hundred dollars,—dependent entirely upon the char- 
acter of the entertainment. Speaking in broad, general 
terms, the cost of the average acceptable program now on 
the air is from twelve to fifteen hundred dollars for a one 
hour period, with plenty of exceptions of course in the 
field of greater expense and more exclusive talent. 

What does it cost to advertise over the air? This is the 
question most frequently asked today by the interested pros- 
pect. In the early days of broadcasting, where only a few 
stations were involved, the answer was simple and devoid 
of all complications. Today, with the situation of a na- 
tional character, and with the network system in common 
use, and with a selection of groupings available to the ad- 
vertiser, the only comprehensive answer to this question is 
found by the examination of our rate card, where all of 
these combinations are worked out in dollars and cents. 
Roughly speaking it costs about five thousand dollars an 
hour to use an average Red Network coverage. Obviously, 
this figure may be increased or decreased as stations are add- 
ed or subtracted from the original number. 

The question of preferential hours, is always a pertinent 
one and in this respect the most desirable hours may be 
likened to either the “Preferred Positions” or “Outside 
Covers” on our leading magazines. These “positions” are 
limited and are held very often on the basis of “first come 
first served.” Such is the treatment afforded by the Na- 
tional Broadcasting Company, for no preferential rate is 
charged for one hour over another. Some of the pioneer 
advertisers, who have been with us for four or five years, 
and who came on the air at a time when the selection of 
hours were at their disposal, are holding some very desir- 
able evening hours by reason of priority and continuous 
use. This is as it should be. At the same time, we have 
learned enough about the habits of the radio audi- 
ence, to discover that there are but very few un- 
profitable hours in the sixteen available for broad- 
casting purposes. Granted that certain hours in the even- 
ing are very desirable for purpose of entertainment, we 
should not overlook the: fact that certain of the morning 
hours are just as valuable for the advertiser, who wishes 
to appeal directly to the young housewife, or the woman of 
comparative leisure. The same situation applies to the 
number of hours in the afternoon. 

The drug industry will be interested in knowing that the 
National Broadcasting Company is rapidly filling cut a time 
schedule based on a sixteen hour broadcasting day, with 
every indication that even with two networks in operation, 
the available time will be rapidly taken up. 

We are often asked, to what extent sustaining programs 
will be supplanted by commercial programs and whether in 
the ultimate a situation might arise where all of the pro- 
grams going out over the air would not be paid for by 
some advertiser. Such a situation is too remote to consider 
as a serious possibility, for there will always be maintained 
from our stations, a sufficient number of direct sustaining 
programs of the best character, to maintain a proper pro- 
portion of balance with our sponsored commercial pro- 
grams, paid for out of some advertisers appropriation. 


In considering the question of broadcast advertising in its 
widest aspect, the place occupied by the local station should 
not be overlooked. There are today in the vicinity of four 
hundred local broadcasting stations that accept commercial 
business, and all of these have their quota of local advertis- 
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ers, whom they are serving. It has been stated on good 
authority that these local stations showed a combined ad- 
vertising revenue in 1926 of twenty million dollars, which, 
while widely distributed among this relatively large num- 
ber, yet, in total reached considerable volume. The local 
drug store many times can profitably use its local broad- 
casting station in a way which will obtain goodwill and in- 
creased patronage,— in fact the local broadcasting station 
of average power will easily cover the normal trading area 
of the local merchant. 

The rates for use of time charged by the local stations, 
are relatively low, and if rightly used, can be made to func- 
tion in much the same helpful as does the local newspaper. 
In fact the position occupied by the local station is in every 
way comparable to the local and county newspapers sprinkled 
so abundantly throughout the entire country, each serving 
its own particular community in a way which is essential to 
their welfare, and not in any sense competitive with na- 
tional media covering the entire country. 

A national chain of drug stores might profitably use any 
one of the National Broadcasting Company’s great net- 
works, thereby working out a comprehensive program of 
national coverage with credit given locally though the local 
network station to the local drug stores in that particular 
area. This is a type of coordinating program which is ob- 
taining unusual interest on the part of chain stores, banking 
institutions, and organizations that have well established 
branches throughout the United States. 


The problems of the manufacturer or distributor in the 
drug field are essentially no different from those in any 
other field of sales activity, and with intelligent specialized 
treatment, there is nothing to prevent this class business 
from obtaining its full share of increased trade from this 
new advertising medium. 

There are today, three great divisions of advertising 
media that have been recognized by advertisers for many 
years as essential to their advertising program. First, we 
have the newspapers, which largely pioneered advertising 
in its early days; second, we have the magazines and peri- 
odical literature that have won for themselves a very de- 
sirable place in the estimation of the national advertiser, 
and third, billboards and outdoor advertising now consoli- 
dated and coordinated under conditions which make of them 
a comprehensive working unit, providing a method of na- 
tional publicity of value to products to which they are 
adapted. 

To all of these is added this new form of advertising 
media—Broadcasting, which has already obtained the fav- 
orable attention of national advertisers in such a degree 
that it has been quoted “The Fourth Dimension of Adver- 
tising” and as the years go on, it bids fair under careful 
and progressive development to be one of the greatest co- 
ordinating factors in the entire list of advertising media, 






















[ New Incorporations | 


Inlico, Manhattan, Capital $10,000 Cosmetics. Rubenstein & Ros 
ling, 50 Court st., Brooklyn. 
Drake Laboratories, Buffalo. Drugs, 
Dudley, Stowe & Sawyer. Buffalo. 
Acme Products Ltd., Winnipeg Man., capital $600,000 manufac 
ture Drugs and medicines. William S. Dunlop, James I. Morkin 


1,000 shares of common. 


and David M. Smith. 
M. O. Beverages, Manhattan, capital $30,000, carbonated 
beverages, Halperin and Muney 501 5th Ave., New York. 


A. Maschmeijer Jr., Manhattan, 200 shares common, perfumes, 
A. Cone 51 Chambers St., New York. ; 

Odora Co., Manhattan, $20,000 chemicals, drugs, Engelson & Mil- 
ler 475 5th Ave., New York. 4 “ 

Bis-Mint Co., Manhattan, $20,000, drugs, Weschler & Kohn, 7) 
West 40th St., New York. 

Allison Drug Stores Corp., Wilmington. Del., 500,000 shares 
common, Corporation Trust Co, America, Wilmington. 

American Co., Wilmington, 2,000 shares common, chemicals, Cor 


poration Trust Co. of America, Wilmington. 
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the Bottle 





HE bottling industry 





is keeping pace with 

the progress of other 
American industries by the 
application of intelligence 
and common sense to its 
problems. This is true not 
only of the manufacturer 
whose products are sold 
to the consumer, but also 


application of a cap 


Three essentials are necessary for the proper 


leading cap manufacturer who points out 
ways of overcoming difficulties that arise and 
who will answer any specific question asked. 


manufacturers having a 
specific gauge to follow 
could likewise turn out a 
proper fitting cap. 

While this involved tech- 
nicalities with which the 
bottler was not directly 
concerned, nevertheless it 
was of great benefit to him, 
as thereafter there re- 


to a bottle, says a 








of those who furnish the 
bottlers with their supplies. This article deals with but 
one of many items involved—screw caps for bottles. 
The consumer “found” the screw cap and caused its 

removal from the proverbial shelf into his medicine cabin- 
et, kitchen pantry and travelling bag. Then came the 
problem of making it commercially practical for the bot- 
tler to use it with confidence in the protection the screw 
cap afforded his product, and also to be able to apply 
them quickly and economically in his plant. The nature 
of this problem can best be understood when it is realized 
that a tight and proper seal does not only depend upon 
the cap, but upon THREE considerations: 

1. A good bottle with proper thread and broad 

smooth sealing surface. 
2. A properly made cap containing the correct 
gasket for the product to be bottled. 
3. Tight and proper application to the bottle. 
A progressive group of manufacturers of bottles, caps, 

and other supplies, known as the Glass Container As- 
sociation, in co-operation with the Bureau of Standards 
at Washington, agreed upon a series of standard sizes, 
making for economy and unity in manufacturing. Con- 
sequently all that is required to-day is to specify 18 mm., 
20.mm., 22 mm., 24mm., etc., of the type of screw cap 
desired, and the maker of bot- 
tles, caps and machines knows 
exactly what each is referring 
to. The milimetric sizes refer 8 
to the approximate outside dia- 
meters of the bottle threads. 


mained no reason for his 
not obtaining good fitting bottles and caps, and so with 
this “bugaboo” removed he welcomed the metal closure. 

Naturally, as the number of manufacturers who adopt 
screw caps increases, and the variety of products put up 
under caps becomes larger, new problems arise. These 
may be and chiefly are chemical in nature. A few such 
questions might be mentioned: One party manufacturers a 
thin lubricating oil—won’t it leak? Should he use a 
cork liner, or what? What size cap is best to use? An- 
other has an alcohol content and fears evaporation. A 
third has a hair tonic of which only a few drops at a 
time are wanted from the bottle. Another puts out a 
viscous liquid and wants it to flow freely. Still another 
bottler puts up an alkali which tends to disintegrate the 
cork while a different producer has a strong acid which 
attacks the cork, etc. 

No one liner will take care of all of these contingencies. 
The best practice is to submit your product to an ex- 
perienced cap manufacturer who by actual tests can re- 
commend a suitable liner for your particular purpose. 
But some general observations should be of interest. Cork 
is usually used as a gasket because it possesses resiliency. 
Like rubber, when compressed, it tends to regain its 
original shape, and so exerts a pressure against both the 

smooth surface of 
the glass and the 
A top of the cap, thus 


Mete / Ca p preventing the liq- 








But standardized sizes were oSa540555 > 
not enough to assure satisfac- 2 
tory results to the bottler. It ae 
was .desirable that all of his 
bottles from whatever source, 
be uniformly the same finish, 
so far as the fit of his caps was 
concerned; and furthermore it 
was essential that his caps like- 
wise be uniform. To this end, 
the Standardization Committee 
of the Glass Container Asso- 
ciation very effectively drew up 
blueprints specifying for each 
size cap finish, the correct di- 
mensions of the bottles, with 
proper allowance for variations 
essential to all manufacturing. 
This meant that each glass fac- 
tory had standardized plans to 
guide them, and so, regardless 
of source, the ware should be 
within these limits; and the cap 





surface is in the form 





The actual sealing surface of a cap, which 


in cross-section at A and B. 


uid from leaking. 

' : The liner in the cap 

-— Sealing is the “heart” of the 

cap, and in propor- 

Glass tion to its resiliency 

and compression a 
tight seal is made. 

By referring to the cut you 
will see why tight compression 
of the cork is desired—not too 
tight to prevent easy removal, 
but a happy medium which as- 
sures good compression. It is 
the compression of the cork 
against the smooth glass sur- 
face which makes the seal. 
Therefore the sealing surface 
is limited to the small area of 
cork in contact with the glass. 
By removing the cap from the 
bottle a narrow ring around the 
outer edge of the cork will be 
seen. That is the sealing edge 
which does the work. It will 
likewise explain why a uniform- 











of a ring, is shown 
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ly tight pressure all around the sealing edge is essential 
for a really tight seal. 

In consequence, under ordinary circumstances, the best 
seal will be obtained by a cork disc compressed against 
the glass: But if the liquid to be sealed exerts a chemi- 
cal action on the cork, or if it has a penetrating action 
and tends to seep through the pores of the cork, then 
either the cork must be treated to resist this penetration 
or chemical action; or some other medium must be in- 
terposed between the liquid and the cork to prevent their 
contact. Naturally this interposed medium must resist 
the product’s chemical action and still not interfere with 
making a good seal. For certain products such as olive 
oils for instance, a paraffined cork is required, whereas 
other oils require other 
treatments depending upon 
their nature. For some 
products it has been found 
best to prepare special lin- 
ers and insert them over 
the cork, still retaining the 
compression of the gasket 
but preventing contact with 


it: 

Alkali liners are made 
particularly for alkali pro- 
ducts, and acid resisting 
liners are inserted over 
corks for products contain- 
ing acids. Alcohols have a 
tendency to disintegrate 
the cork and so a varnished 
paper prevents both con- “tn 
tact and disintegration. A mo 


white wax liner makes a ee 

neat sanitary appearance Type of dripping bottle 

and in connection with ade possible by restrict- 
ing the opening. This type 


milk of magnesia works e J 
out extremely well, where- °F bottle is readily sealed 
with a screw cap. 


as peroxide, a strong active 
agent, requires a special grade of tinfoil over the 
cork to keep it protected and well sealed. 

It should not be inferred from the above, that cork 
liners are always used, but the correct sealing principle 
can be best illustrated by the use of a resilient gasket 
such as cork. Where a heavy thick flowing liquid is 
involved and a tight compression not so essential, (the 
product being too heavy to cause danger or leakage) 
pulpboard is sometimes used as a gasket and is usually 
either waxed or covered with a varnished paper liner. 
And of course, on specialties the range of liners varies 
from paraffined board to rubber. But for most purposes 
a cork liner is most desirable as it gives added assurance 
of a tight seal. Recommendations by your cap manu- 
facturer, and tests by yourselves will insure the proper 
sealing medium for you to use. 

Viscous liquids call for a wide mouthed bottle to per- 
mit ready flow, whereas thin liquids call for a relatively 
smaller opening depending on the appearance and sym- 
metry of the entire package. For hair tonics, certain 
medicines, and specialties, it is sometimes desired to con- 
trol the flow from the bottle, i.e., to flow drop by drop 
instead of a steady stream. A sprinkler top bottle with 
screw cap closure is an ideal combination for such a 
liquid. The glass is built up around the mouth of the 
bottle, leaving only a small opening which retards the 
flow. The threads or lugs for the screw cap are placed 
as usual on the outside of the neck. Of course the small 
opening requires special filling tubes and may slow up the 
filling operation, depending on how slow a flow is wanted 
but millions of such bottles are now in use. 

Screw caps can be applied to the bottles in various 
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ways depending on the production required, the variety 
of products and of sizes of bottles to be capped; the 
capital at one’s disposal, etc. The simplest method is 
hand application. Where a particularly tight seal is 
desired, a small inexpensive hand tool can be obtained 
and while one girl starts the caps on the bottles, a second 
tightens them with the tool. There are semi-automatic 
machines available turning out from 3 to 40 per minute, 
where one girl starts the caps on the bottle and a belt 
carries the bottle to a machine which tightens the cap 
at a pre-determined tension. It is suggested that this 
tension be watched so that caps are certain to be uni- 
formly tight. For large production automatic machines 
are on the market which automatically feed both the bot- 
tles and the caps, apply the caps to the bottles, tighten 
them, and eject the bottles en route to the labeller. 
While such machines require a substantial investment, 
they are well worth while on a large production. 

While often a bottle is wrapped with paper, or in- 
serted in a carton, sometimes such is not the case and 
yet it is desired to protect the contents from tampering. 
This can be done either by dipping in a colored wax after 
the cap has been applied, or by the use of a cellulose cap 
which may be applied to the bottle wet, and after drying 
tightly clings to the side of the cap and bottle. This 
arrangement leaves the top of the cap exposed but the 
sides covered with seal that must be removed to unscrew 
the cap. 

A caution as to the care of caps. Cork of all kinds 
and shapes is a vegetable product, being cut from the 
bark of cork trees grown in Spain. All vegetable pro- 
ducts are liable to develop mould if they are not properly 
stored before being put on bottles. It is therefore sug- 
gested that your caps be stored in a dry, well lighted 
and well ventilated place as mould spores grow in dark 
musty damp atmosphere. With proper storage no dang- 
er from mould should arise. 

Many bottlers think of a cap simply as a means of 
making a tight closure; or as a convenience; or both. But 
the writer is of the opinion that the fullest use is not 
made of a screw cap until it is considered in conjunc- 
tion with your advertising plans, if of course, you en- 
deavor to stimulate consumer demand. By lithographing 
your cap you make it distinctively “yours”. 


THE PROBLEM OF DISTRIBUTION 
(Continued from Page 435) 


of two. If these figures are at all convincing, we are no 
longer circumscribed by the limitations of manufacture or 
production, but our progress will be regulated by our ability 
to sell. | 

This is one salutary lesson learned from the War. Out 
of it the conviction was brought home that factories and 
raw materials and labor clamoring for employment will 
avail nothing if the channels of distribution are clogged 
and consumption stagnates. When the shadow of conflict 
lifted, it was clear that the problem confronting industry 
in the United States and in more forbidding guise menac- 
ing countries of the Old World was not the tevival of 
production but the revival of consumption. The War did 
not create this condition of things; it merely exaggerated it 
and brought it forcibly to our attention. We became aware 
that we were equipped to produce more goods than ever. 

When industry was in its swaddling clothes, distribution 
was a relatively simple affair, small plants met the require- 
ment of their immediate neighborhood and the demand for 
their products was keen. The producer found a market at 
his elbow. But as we progressed toward mass production 
industry centered in large plants turning out goods in 
greater variety and in enormously increased volume, dis- 
tribution of necessity expanded. Many American factories 


(Continued on Page 470) 
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News and Markets. Section 
Japan Offers Expanding Market 


Conditions Make This Excellent Time for American Manufacturers to 
Extend Operations—Mentholatum and Mosquitone Most Popular 
Products—Upjohn and Stearns Products Encroaching upon Japanese 
Medicines—Parke Davis Big Factor. 





(Special to DruGc Markets) 

Tokyo, September 28—Hopeful 
prospect of heavier demand in Japan 
for American proprietary medicines 
is in sight, should more proper ar- 
rangements be made _ between 
American suppliers and Japanese 
distributors. The market sphere is 
yearly extended as Japanese con- 
sumers more and more recognize 
the efficacy of American medicines. 
Mentholatum of the Mentholatum 
Co., Buffalo, and Mosquitone of Mc- 
Kesson & Robbins, New York, are 
probably the most popular of all 
American imports in Japan. Not 
only in six large consuming cen- 
ters but even in other ten large cit- 
ies, these two medicines are sold in 
a fair volume. 

There is an ample room for the ex- 
tension of the market. This depends 
upon more newspaper advertisement 
and other methods of publicity. 
Even among country folk who have 
begun to see the effective remedy 
of foreign medicines, the Upjohn 
or Stearns products are stealthily 
encroaching upon home-made medi- 
cines of lower quality. The sales 
volume of foreign medicines is not 
comparable with that of home medi- 
cines at present but the former ap- 
pears as a serious menace to the 
latter’s market in course of time, ac- 
cording to opinions of local drug- 
gists. 

Products of such companies as 
Parke Davis & Co. (for which the 
Sankyo Pharmaceutical Co. acts as 
sole agents), Upjohn Co., Kalama- 
zoo, Mich. (The Hospital Supply 
Co., local agents), McKesson & Rob- 
bins (Maruho Shotken, Osaka, sole 
agents), Chesebrough Mfg. Co., N. 
Y. (Shiseido Pharmacy, local 
agents), and a few other American 
chemical companies have wide mar- 
ket in Tokyo and Osaka. 

Tokyo’s largest sellers of Ameri- 
can patent medicines are the Sankyo 
and Shiseido pharmacies. Both 
maintain a chain store system not 
only in six large cities but in one 
or two cities in each prefecture. In 
Tokyo, American medicines fre- 


quently are sold at the request of 
buyers but they are recommended 





pharmacies in Tokyo, as represent- 
ing American patent medicines 
popularly demanded in Tokyo: 

Mosquitone, Worm Syrup, Ec- 
zema Ointment, Codliver Extract 
and White Pine Compound, Emol- 
eo, Analgesic Balm for rheumatism 
and neuralgia (McKesson & Rob- 
bins); Himrod’s Cure recommended 
for Asthma (Himrod Mfg. Co., Jer- 
sey City); Cuticura Ointment (Pot- 
ter Drug & Chemical Corp., Bos- 
ton, Maruzen Pharmacy, Yokoha- 
ma, sales); Mentholatum (Mentho- 
latum Co., for which Vories Sales 
Co., Omi , Japan agents); Glyco- 
Thymoline (Kress & Owen Co., N. 
Y.); Stearns (Frederick Stearns & 
Co.); Vaseline (Chesebrough Mfg. 
Co.); Cold Special, Soda Mint & 
Charcoal (Upjohn), etc. The sole 
sales agents for McKesson & Rob- 
bins also are trying hard to find a 
field for Calox tooth powder, Cocoa- 
nut Oil Shampoo, and Antiseptic 
Throat Gargle. 

Several factors make this an op- 
portune time for extending the sale 
of American drug products in this 
by sellers to buyers in rural dis- 
tricts, the sellers explaining to them 
the healing virtues possessed by 
American medicines and not by do- 
mestic ones. It is difficult to tell 
exactly what American medicine is 
sold most heavily in this country, 
due to lack of reliable data, a man- 
ager of the Shiseido, Tokyo, told 
a representative of “DruG Markets”, 
but McKesson & Robbins products 
are fairly demanded at present. 
This is due to an active propaganda 
made by the sole agents in Osaka. 
The Sankyo authorities assured the 
representative that the Parke Davis 
products have no rival here in the 
sales value, because they are de- 
manded mostly by professionals, 
but the amount of patent medicines 
of Parke Davis and McKesson & 
Robbins is nearly the same in Ja- 
pan. 

The Upjohn medicines are begin- 
ning to gain influence on the Japan- 
ese market for supplying matter-of 
fact medicines. The following have 
been selected by sales managers of 
the Sankyo, Shiseido and Brett’s 


country. The fact that the law on 
control of drugs with reference to 
those for venereal diseases will be 
enforced shortly is one thing. This 
law provides for the absolute pub- 
licity of preparations, including the 
ingredients and quantity or methods 
of manufacturing, and American 
medicines ideally comply with these 
conditions. The other reason is 
that the China market for foreign 
medicines is devastated by the pro- 
longed war and, consequently, 
European and American medicines 
are finding their way to Japan. 

Foreign medicines are prohibited 
for sales in Japan without Govern- 
ment permission. Applications to 
the hygienic bureau of the Metro- 
politan Police Board for the sales 
of such medicines are increasing 
rapidly especially since last sum- 
mer. Experts of the hygienic bu- 
reau told the Druc MarkKeETs reporter 
that most of these applications are 
filed by American and German com- 
panies here, including Sale & Co., 
Siber Hegner & Co., and Schmidt 
& Co. Nearly 1,000 applications 
have been filed since the beginning 
of this year of which about 20 per 
cent has been given permission, and 
some of which are already on sales. 
Careful investigation is made by the 
authorities into the preparations of 
about 50 powerful medicines before 
permission is given. There are a 
few foreign pharmaceutical compan- 
ies that recently severed their con- 
nections with their agents in Japan 
and applied for permission of new 
medicines for direct business 
launching. 





SCOTT & BOWNE CITED 

FOR PRICE MAINTENANCE 

Washington, D. C., Oct. 12—Al- 
leged attempts to maintain resale 
prices are involved in an inquiry to 
be conducted by the Federal Trade 
Commission in the matter of Scott 
& Bowne, Bloomfield, N. J., manu- 
facturers of Scott’s Emulsion. 

Testimony will be taken in Cin- 
cinnati, Tuesday, October 18, at 
room No. 303, U. S. Post office 
building at 10 o’clock in the morn- 
ing. William C. Reeves, trial ex- 
aminer, will preside. William T. 
Chantland, attorney, will represent 
the Federal Trade Commission. 
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RETAILERS MAY HOLD 
PRICES SAY COUNSELS 

(Special to Druc MarKETS) 

Washington, D. C.,—Final argu- 
ment was held before the Federal 
Trade Commission on October 5 in 
its case against the New York Phar- 
maceutical Conference, Inc. The 
Commission was represented by W. 
T. Chantland as counsel while Sol. 
A. Herzog represented the confer- 
ence and Eugene C. Brockmeyer as 
attorney for the National Associa- 
tion of Retail Druggists made a 
short argument as intervenors in the 
case. 

Mr. Herzog in his argument on 
behalf of the conference told the 
Commission that the activities 
sought to be curtailed by the Com- 
mission in its order in this case are 
not only legal but are essential for 
the preservation of the organiza- 
tion. 

He contended, in his argument, 
that it is legal for individuals in a 
particular trade or profession to 
form associations for the  inter- 
change of information and for the 
performance of other necessary 
trade functions. 

Mr. Herzog also pointed out that 
the United States Supreme Court 
has held in decisions that a manu- 
facturer may maintain resale prices 
on articles he sells and he asked of 
the Commission why it is illegal for 
the Conference therefore to advo- 
cate this policy. The public inter- 
est is not served, Mr. Herzog con- 
tended by entry of the proposed 
order of the Commission. 

Mr. Chantland in his argument 
told the Commission something of 
the Conference, its history, and its 
formation. He said that this is a 
typical resale price maintenance case 
of which the Commission has had 
many since its organization. He 
said that each member of the Con- 
ference undertook to secure the 
adoption and maintenance by manu- 
facturers, jobbers and wholesalers 
engaged in selling and shipping 
their products and commodities 
from outside the State of New York 
of resale prices for their respective 
products. Mr. Chatland also spoke 
at some length on the “courtesy 
cards” which were issued by the 
Conference to manufacturers, job- 
bers and wholesalers whose methods 
were satisfactory to the Trade Com- 
mittee of the Conference. The 
claim was also made by attorney for 
the Commission that retail drug- 
gists were being threatened that un- 
less they agreed to maintain the 
price that they would be investi- 
gated by the Board of Pharmacy 
and the narcotic and prohibition 
authorities. 


OctToBER 18. 1927 


Deterioration in Glass Committee Reports 





Committee of American Pharmaceutical Manufacturers ‘Lays Ground 
Work for Further Investigation—Glass Container Association offers 
Cooperation—Committee Recommends Next Steps by Physicists and 


Container Makers. 


Deterioration of certain chemicals 
by light rays was discussed at last 
year’s meeting of the American 
Pharmaceutical Association and the 
committee named at that time to 
study the subject has rendered its 
first report to the association. The 
committee is known as the Commit- 
tee on Glass Containers, and is 
headed by H. V. Arny, the other 
members being J. A. Becker, and 
Fitzgerald Dunning. 

The committee after outlining cer- 
tain general principles and deciding 
to seek the cooperation of selected 
outside institutions, a questionnaire 
was sent to 700 people, 52 of whom 
replied. Of the 52 who replied, 13 
stated that they were not interested 
in the problem. From the 39 who 
replied favorably some information 
was obtained. Fourteen expressed 
willingness to serve on sub-com- 
mittees, of whom 5 were pharmacy 
teachers, 2 chemical manufacturers, 
5 pharmaceutical maufacturers, and 
2 chemists. 

The most valued offer to cooper- 
ate came from the Glass Container 
Association, states the report, since 
practically no results can be obtain- 
ed unless the bottle manufacturers 
are with us in the work. Many 
chemists of various manufacturing 
concerns called to the attention of 
the committee work that had been 
done by them, and also matter that 
had been published. 

After the committee had collected 
this various information it drew con- 
clusions as to future work, and de- 
cided that the problem presented in 
pure physics such as: What types of 
glass are theoretically best adapted 
to hold back the rays influencing the 
deterioration of medicinal chemicals 
and pharmaceuticals? Are re- 
cipes for such glass mixtures avail- 
able to members of the Glass Con- 





Mr. Brockmeyer on behalf of his 
association argued that the proposed 
order of the Commission is “con- 
ceived to be beyond the jurisdiction 
of the Commission, and would con- 
stitute a menace to the future ac- 
tivities of the members of the As- 
sociation, acting through their offi- 
cers, in advocating, in a legal direc- 
tion, the maintenance of resale 
prices for standard articles of mer- 
chandise.” Mr. Brockmeyer cited 
many cases of law to substantiate 
his points. 


tainer Association? Can such con- 
tainers be purchased by chemical 
and pharmaceutical manufacturers at 
reasonable prices; or rather at 
prices that are not prohibitive to the 
consumer? The U. S. P. and N. F. 
list 423 chemicals and pharmaceuti- 
cals that experience have shown are 
sensitive to light. A list of these 
medicants -should be furnished at 
the proper time. Assuming that the 
first three problems are solved by 
physicists and physicists’ findings 
are put into practical shape by the 
research laboratory of the Glass 
Container Association, then the in- 
dividual medicaments mentioned 
above can be studied within the con- 
tainers deemed theoretically satis- 
factory by such members of our 
other groups who have promised 
cooperation. 

The suggestions of Professor 
Hogstad and the paper of Tapley 
and Giesy point out two other phas- 
es of the problem: a. When is air 
the cause of deterioration rather than 
light? b. When do certain consti- 
tuents of the glass mix produce de- 
terioration ascribed to light? 

The committee states that co- 
operation from the Bureau of 
Standards is essential, and while 
the chairman has corresponded with 
two officials of the bureau, no re- 
sults are available for the report. 

The report concludes with the 
statement that the preliminary work 
is completed excepting the enlisting 
of the Bureau of Standards and of 
the organizations of manufacturers 
of chemicals and pharmaceuticals, 
and that the first experimental work 
should be carried on by physicists 
and container manufacturers. 





Clarence M. Charest, recently 
named by President Coolidge as 
general counsel of the Bureau of 
Internal Revenue, succeeding Alex- 
ander W. Gregg, has entered upon 
the duties of the office. The oath 
was administered in the presence of 
Commissioner David H. Blair, As- 
sistant to the Commissioner Charles 
R. Nash and other bureau officials. 





The Veterinary Department of 
Burma was kept active by the out- 
breaks of rinderpest, which cost 44,- 
000 head of cattle. One of the dif- 
ficulties was a shortage of serum, 
but extensive inoculations were car- 
ried out with success. 
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The Industry's Finances 


United Drug Units Busiest in History 


Earnings Improving as Year Progresses—All Subsidiaries Save One 
Operated at Increased Profit in August Over the Same Month of 
Last Year—Caring for Heavy Demand is Chief Concern. 





Business and profits of United 
Drug Co. proceeded satisfactorily in 
current quarter, ended September 
30. Indications are earnings will be 
ahead of the same period last year 
—just how much it is difficult to 
predict until September figures are 
in hand, says the “Wall Street 
Journal”. 

In the third quarter of 1926 the 
Drug company earned $1,142,345, 
equal to just $3 per share on the 
$38,063,100 common stock then out- 
standing. Profits of only a_ like 
amount per share in the current 
quarter would compare with $2.72 
in the second quarter of this year, 
and with $1.95 in the first. In other 
words, events are bearing out the 
prediction of the management that 
results would improve as the year 
progressed, and as various tempor- 
ary factors incident to expansion of 
stores and to reduction of inventor- 
ies were eliminated. 

In August every subsidiary but 
one operated at an increased profit 
over August, 1926. That one unit 
was a small concern affected by the 
unseasonally cool month. Sales of 
all subsidiaries, except that one, 
were ahead of August, 1926. 

The manufacturing units of the 
United Drug Co. probably were 
never busier than now. At the St. 
Louis factory, which is somewhat 
smaller than the Boston plant, ship- 
ping and billing departments are 








[ Foreign Exchange | 


. Par Current 
Great Britain (pound sterling 


4.86 4.86 

Pe GHD cc ccecceusese 193 .0392 
Wt CUNO conto: psdiaavh rielia-atn, 31s .193 -055 
Belgium (frame) .ccccccccccss 198 139 
Czechoslovakia (erown) per 100. 20.30 2.96 
Denmark (krone) ............ -268 -268 
Germany CMR) .onsccesicces -238 -239 
oe, a. Cee -402 -402 
ot) er .193 114 
a -258 -263 
OMI CUEOEIRD <5 -ai0i9: sic csrmieieie .193 .172 
ee -268 -269 
Switzerland (frane) .......... .193 .193 
MIGMUNG ABD) .0.c ccsscciecss -414 -427 
Presi (mle) cn cc cecscaes .324 119 
NOGUR COMER 5:64:00 ine dvim este -499 -466 
TRIO ACRRIMEN, oon, cci.e sip-osase- o3 -485 -364 
China (silver dollar, Hongkong) -789 -489 
(Tael— (Pekin, silver) . 1.986 -650 
(Tael— (Shanghai, silver) .. 1.986 .618 





working nights. In August, for the 
first time since the company began 
its campaign to reduce inventories, 
the manufacturing business drew 
ahead of the same period last year. 

For the final quarter of the year, 
a big period, United Drug Co. has 
good prospects. Its chief concern is 
not so much booking of orders, as 
proper care of the current heavy 
demand for its products. 


Prophylactic Brush Co. has de- 
clared an extra dividend of $1 per 
share on its common stock, in addi- 
tion to the regular quarterly divi- 
dend of 50c share payable Nov. 15 to 
stockholders of record Nov. 1. 


A recent statement by the offi- 
cials of American Home Products 
Corp., indicated that the entire offer- 
ing of 73,000 shares of capital stock 
had been subscribed for by stock- 
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VIVAUDOU STOCK POSITION 

Opinions, of those in position to 
view the action of the stock of V. 
Vivaudou Inc., are divided as to the 
possibilities of a dividend bonus this 
Fall. The present rates of income, 
according to “Wall Street Journal”, 
is indicative of a net income for the 
year of $1,500,000 before payment 
of taxes. The profit on this figure, 
after deducting dividends on prefer- 
red stock would amount to dividends 
of $3.49 share on 372,265 shares 
of no par common paying $3 year. 
Meanwhile, a suit is in litigation in- 
stituted by the Government against 
the company for payment of cus- 
toms duty which is not expected to 
be settled for some time. This fact 
added to the fact that in 1926 prac- 
tically all earnings were paid out in 
dividends, has caused some to be- 
lieve that the company may reserve 
its cash, pending settlement of the 
suit. 


In the monthly statement issued 
by People’s Drug Stores, sales for 
September amounted to $686,541, re- 
vealing an increase over September 
1926 which amounted to $518,217. 
Sales during the first nine months 
of the year were $5,761,714 as com- 
pared with $4,384,574 in the like 











holders at $44 share. period of last year. 
Stocks & Bonds 
Current 1926 1927 Ann, 
Bid A High Low High Low Div. 
*American Can ......... 63% 64 6314 38% 64 4356 2 
*American an pfd ...... 133% 134 130% 121 138 126 Lj 
*American Chicle ....... 67% 68% 51 31 68% 36 3° 
*American Chicle pr pfd.. 102 104 95 89% 105 90 7 
*Amer Drug Syndicate .... 14% 14% 10% 4% 154% 95% 80e 
Borden Co ...... ieemee 130 13: 116 92 133 99 8 
Caleco Chem pfd ...... 28 40 were ee 40 20 
*Canada Dry G Ale ...... 504 50% 49 321 60% 36 3 
Ches:. Be Ce. o.c'e sees 113 115 76 65 118 76% 4 
SOnek COW: c.6:0.c0ssc0ce0 124% 124% 174% 128 222 174 7 
I GN 6 6 see se 4000's 184% : 237 118% 383 223 8 
*Cont CAR so sccicscs 74 92144 70 77% 58% 5 
Comt Cam O90... cs ccese 123 124 126 117% 126% 120 7 
Gort Prodwets « sie :ases 58 58% 5156 355 VY y 
*Corn Products pfd ..... 133 134% 130% Be, 138 . im” ; 
SORE INE: os isdn cotisies 101 102 62 444 94% 56 5 
a a es 41 41 309 275 140 36% 
Po ig De néawes 107 108% 110 110 109 105 
uPon | Ea re 115 115%% 110% 100% 115% 
*DuPont de Nem 338% 339 181% re ia” ia o% 
*Household Prod ....... 65% 66 48¥ 40 1 1 
a 82% 83 a 29% ss” a” ia 
SEG 6 PN ccc ncases 36% 37 41% 30% 128 325% 3 
Merck & Co pfd ....... 70 73 57 78 88 81 
H. K. Mulford Co ...... 30 33 30 33 33 30 
*Nat’l Dist pfd ....... 55 591% 73% 3714 69% 43 
Parke Davis €o ..es00 35 34 35% 114 4 
*Park & Tilford ...< «0.0: 4456 45 F 2814 + - = 
Penick & Ford ....... 19% 20% 23 16% 27% 20% 1 
Procter & Gamble ..... 219% 220 163 142% 220 178 ss 
Peoples Drug Store .... 41 41 34% 20° 41% 30 
SE bd inc vancass 45 ae 45 46 46 ? 
Squibb’s pfd ......... 120 Me 120 ee 120 sas 
*Sterling Prod ......... 132% 13214 961 5 2% 
*Sweets, AM ........0. 105% 113 175% 735% ert ir in ” 
Sythe MO ca occ e 125% 1254 116 110° 12614 116 & 
*United Drug ..........- 18914 190% 174 134 190% 159 9 
*United Drug pfd ....... 6014 60% 59 5514 60% 58 M% Bie 
aS Hndhal: <tss/oscinss 75% 76 8444 4 ¥ 
70. 8. Ine Ae PO os o0s 116% 118 114% wa ta a : 
*Vick CHEM ve gece couse 57% 58 52 443% 6356 48 4 
*Vivaudou ..........0 23% 24 36% 26 39% 24% 4 
Wrigtey. ..... + bz ( 5G 4 i7 63 507s 814 


*Listed on New York Stock Exchange. 
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Fine Chemicals 


Menthol ;Prices Weaken!: 


Quicksilver Again Higher 





Former Lower On Spot But Primary Market Remains Firm—Mercury 
Advanced $5.00 Flask By Importers In View Of Spanish Sale—Codliver 
Oil Eases Temporarily—Petrolatum Unchanged But Likely To Move 


Next Week. 


Advanced 
Mercury $5.00 flask 


Ether U. S. P. 





& Anaesthasia 1c Ib 


; ‘ Declined 
be” a Acid Tartaric imp. %e Bb 
MOS Camphor Jap. slabs 1c lb 
% Codliver Oil 50c barrel 
Menthol 15c Ib. 
ofa Silver metal %e oz. 
ai Trend of the Market 
Today Two Weeks Ago Last Month Last Year War Peak Pre-War 

Acetanilid ..ccccceseeeveees $.37 $.37 $.35 $.35 $2.00 $.20 
Acid Citric ..cccccccceceee 44% 44% 44% 44 1.25 45 
Caffeine, Alkaloid ........... 3.05 3.05 3, 3.40 18,00 3.65 
Calomel American .........-- 1.95 1.95 1.95 1.51 3.43 -92 
Camphor Jap., ref ...e-eeeeee .60 -61 .60 72 3.55 -41 

B88 ccccceccce 4.65 4.65 4.65 4.65 5.00 3.75 
LEELA 4.05 4.15 4.20 4.75 11.50 6.00 
Potassium Bromide, Cryst .... 42 -42 42 48 4.30 -80 
Quinine Sulfate 40 .40 -40 -40 -90 25 
Sodium Salicylate .. AT 47 47 47 4.25 27 
Btrychnine sulfate .38 38 38 88 1.05 60 
MM mc oak hos Oikos 1.526 1.544 1.537 1.491 5.92 1.56 


Current Spot Quotations for Fine Chemicals Pages 450-454 


With a decided improvement in 
the buying of pharmaceutical chemi- 
cals during the past fortnight in ad- 
dition to that seen during the past 
month, the market appears to have 
recovered from the depressive period 
experienced during the Summer. 
Generally, prices have strengthened 
with the added demand. 

As indicated in our last review, 
the mercury market has again been 
advanced. Importers took this step 
with the view of having to meet in- 
creased importing costs in the fut- 
ure, as a result of the recent sale of 
the Spanish production at a higher 
price than had been expected. 
While fluctuations are inevitable on 
tiiis market and it is not unlikely 
that prices will be shaded, it is the 
opinion of most factors that the 
market will be held at this figure for 
some time. The menthol market is 
easier this week and supplies on the 
spot market are of fair quantity. 
Prices in Japan do not warrant the 
present low prices as to-day’s quo- 
tations have been held to their pres- 
ent level by an importer who wishes 
to discourage consumers from buy- 
ing directly from the primary sup- 
pliers. This is a temporary condi- 
tion and prices should improve soon. 
The primary suppliers will probably 
purchase their supply of raw oil this 
month and a tighter situation might 
then be witnessed. Codliver oil 
buyers are being urged to buy at 
the current market as from statis- 
tics received, there is still a vast 
portion of oil to be sold this Win- 
ter and when the demand for it ap- 


pears, importers will probably ad- 
vance the market. At present, local 
stocks are not very large and a buy- 
ing drive should create an ascending 
market. Ether was advanced but 
the reason has not yet been learned. 
Cream of tartar and tartaric acid are 
both in a weak state as a result of 
the termination of the active sea- 
son. Both items are subject to 
shading. Imported has been offi- 
cially reduced and domestic prices 
are expected to register a decline. 

Mineral oils and petrolatum are 
unchanged but very firmly priced. 
It is the opinion of one large fac- 
tor that the latter would be material- 
ly advanced within the next week. 
The possibility of an advance has 
caused a heavy demand which also 
tends to higher values. Salicylates 
are strong and moving freely, the 
recent advance on the minor salts 
has not had any marked affect. 
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Rochelle salts are slow but the re- 
maining items appear strong and in 
unobstructed motion. 


PHENOL DUTY REPORT 
IN PRESIDENT’S HANDS 
Washington, D. C., Oct. 19—The 
Tariff Commission has at last sent 
its report on phenol to President 
Coolidge. The application in this 
case was made to the Commission 
by James F. Ballard, of St. Louis, a 
domestic consumer. He asked for 
a reduction in the rate of duty which 
is now 40 per cent and 7 cents per 
pound. While officials of the Com- 
mission refuse to make any state- 
ment pending some action by the 
President it is generally believed 
that the figures of the Commission 
show that the reduction be made. 
The Commission under the law, 
does not make any recommenda- 
tions to the President but their re- 
port can show very plainly the situ- 
ation. 


NEW CUBAN REGULATIONS 

The Department of Sanitation in 
Cuba has ruled that certain pro- 
ducts, a list of which may be ob- 
tained by application to the Chemi- 
cal Division, of the Department of 
Commerce, can only be sold on a 
physician’s prescription. The de- 
sire of the department is to control, 
not obstruct the sale of the pro- 
ducts. No special license will have 
to be obtained by importers, nor 
will records have to be kept by 
wholesalers or retailers. The drugs 
embraced come under the general 
classification of narcotics, sedatives, 
etc. 


NEW QUININE AGREEMENT 

_A new agreement is proposed, be- 
ginning January 1928, abrogating 
the old agreement that existed be- 
tween the cinchona planters of the 
Netherlands East Indies and the 
Quinine manufacturers in the Neth- 
erlands. It is proposed that the new 
contract shall run for 6 years. (Con- 
sul C. L. Hoover, Batavia) 
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New Refinery Planned in Norway 


Very Firm Conditions in Codliver Oil Anticipated in Norway as Winter 
Approaches—London Market Quiet at Moment with Prices Reacting 
In Buyers’ Favor—Lemon and Orange Oils Down—Quinine, Berga- 
mot Oil, Lavender Oil and Castor Oil Easier 





(Special to Druc Markets) 

London, Oct. 17 (By radio) —The 
market is generally quiet. Higher 
prices are named on caraway seed, 
acetone and mercury. Firmness has 
increased in potassium nitrate. Easi- 
ness has developed in the markets 
for bergamot oil, lavender oil, qui- 
nine sulfate, star anise oil. Lower 
prices are in effect on codliver oil, 
castor oil, lemon oil, orange oil and 
milk sugar. 

London, Oct. 5 (By mail)—Only 
a fair amount of business is pas- 
sing in the drug and produce mar- 
kets, and the late improvement has 
not been maintained. There are 
few features of interest and price 
changes predominate in the buyers’ 
favor. 

Balsam Tolu is not offered at 4s 
lb., following sales at auction at 3s 
6d. Senega remains very firm at 
about 5s 6d Ib. and buying is taking 
place at this figure. Pepper is hold- 
ing its own after the recent rise, and 
ls 4d lb. is asked for fair black 
Singapore. Menthol is cheaper at 
14s 9d Ib. with Japan offering at 
13s cif. 

Vanilla was easier at auction. 
Supplies of genuine Bourbon firsts 
will probably be short this season, 
while producers will have more sec- 
onds and lower grades to offer, ac- 
cording to crop reports. It is, how- 
ever, unlikely that firsts—6 to 7 
inches—will go much above 9s 6d 
to 10s Ib., while seconds may be 
pressed for sale at a reduction in 
price. 

Sarsaparilla cable offerings from 
Honduras are higher at 2s 5d Ib., 
c.i.f., while Mexican is unchanged on 
spot at 11d lb. 

Codliver oil Lofoten is a trifle eas- 
ier at about 160s barrel, f.o.b. Ber- 
gen, although it is generally stated 
in Norway that a great deal of the 
world’s export trade is still uncov- 
ered. With an ever growing popu- 
larity among medical men and the 
public due to its vitamin content, 
a much greater call will be made 
upon present refiners in Norway for 
this season’s production as later Au- 
tumn and Winter approach, and 
higher prices are anticipated as a 
result. In this connection we hear 


of the advent in Norway of a large 
new refinery of finest non-freezing 
quality oil, erected on the latest 
scientific principles, with the express 
object of meeting the fully antici- 
pated extended use of Lofoten oil in 
the world’s markets. 


Some of the 





largest English manufacturers and 
users of codliver oil aver that they 
are now giving preference to the 
Scotch refined oil on account of its 
richer vitamin content. 





DR. WM. O. COFFEE 

- (Special to DruG MARKETS) 

Davenport, Ia.—Dr. William Oak- 
leaf Coffee, president of the W. O. 
Coffee Co., manufacturers of medi- 
cal preparations, died Oct. 4 in his 
home, at the age of 68 years. Death 
followed a long illness of heart dis- 
ease. Dr. Coffee came here from 
Des Moines in 1916 and continued 
and expanded the business which he 
began 25 years ago. He was born 
in Wickcliffe, Ky., Aug. 3, 1859 and 
attended schools in St. Louis and 
the Medical School of Washington 
University, from which he was grad- 
uated in 1881. Surviving are his 
widow, four sons, Percy of Des 
Moines; Hamer Herschel and Mau- 
rice, who are associated with their 
father in his business, and William 
Earl; and a daughter, Mrs. Eileen 
Freed, all of this city. Funeral ser- 
vices were held Thursday, Oct. 6 
and the body cremated. 





Dr. Edward F. Brush died 
in a New York hospital on 
October 3rd. Dr. Brush, the origina- 
tor of “Dr. Brush’s Kumyss”, who 
retired to private life in Mt. Vernon, 
N. AE some years ago, was born in 
Dublin, Ireland in 1847. He came 
to this country and at the age of six- 
teen, was a member of the Union 
army in the Civil War. He was an 
active figure in local politics, had 
been elected mayor of Mt. Vernon 
four times. He leaves a widow, five 


daughters and four sons. 





Merck & Co., Rahway, N. J. are 
offering prizes in the form of three 
out of eight of their products to 
the author of each of the first 1,000 
reports on the use of Creolin-Pear- 
son. The contest begins immediate- 
ly and is limited to the end of the 
year and is being advertised through 
the use of placards in druggists win- 
dows. Any druggist co-operating in 
the contest will be authorized to 
give the specified prizes to each win- 
ner and bill Merck & Co., at full 
price. 





White Tar Co., Kearny, N. J., is 


to erect a one story addition to its 
plant to be fitted for subliming and 


similar functions. 
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SERVICE 


in Supplying 
Chemicals 


SERVICE, in our business, 
implies not only the careful 
putting up of chemicals and 
the prompt execution of or- 
ders, but it also means the 
closest possible attention to 
quality. 


We maintain a splendidly 
equipped analytical and 
control laboratory, function- 
ing entirely separately from 
our manufacturing opera- 
tions to examine and test 
critically, erude 
material for manufacturing, 
but also finished products 
delivered from our various 
manufacturing depart- 
ments. 


not only 


Send for our complete price 
list, get our quotations and 
test our service. 


MALLINCKRODT 
CHEMICAL WORKS 


SAINT LOUIS) MONTREAL 
PHILADELPHIA NEW YORK 
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Essential Oils 


Wormwood Oil Reported Practically Irreplacable 





Peppermint Weak Yhile Spearmint Continues Firm—Short Crop Causes 
Advance in Caraway—Coriander Maintains Steady Rise—Eucalyptus 
Higher—Lemon Oil in Great Demand as New Crop Approaches— 
Norali Petale Makes First Change in Two Years. 





Advanced 


Oil Almond Bitter ff PA 10c¢ lb 
Oil Anise 3c Ib 

Oil Caraway 25¢ Ib 

Oil Cedar Leaf 8c lb 

Oil Coriander 50c Ib 

Oil Eucalyptus 3c lb 

Oil Hemlock 10c Ib 


Declin 


Oil Apricot Kernel 6¢ Ib 
Oil Calamus 25c Ib 

Oil Cananga 30c Ib 
Oil Celery $1.25 Ib 


Oil Neroli, Petale $70 lb 
Oil Spearmint 15¢ Ib 
Oil Spruce 5c Ib 

Oil Wormwood 75c¢ lb 
Vanilla $1.00 Ib 
Balsam, Tolu 20¢ lb 


ed 
Oil Citronella 1c 1b 
Oil Rue 75c lb 
Balsam, SA, USP 2c lb 
Sandalwood 50c Ib 





Trend of the Market 


Pre-War 








Today Two Weeks Ago Last Month Last Year War Peak 
Oe er 5.75 5.75 5.75 7.70 7.00 5.00 
Oil Citronella Ceylon ......... .33 .34 34 41 1.02 -60 
STC ee eee 1.40 1.40 1.40 1.60 3.70 1.40 
il Lemon Italian ........... 2.35 2.50 2.15 2.75 1.70 2.00 
Oil Peppermint Nat Case ...... 3.00 3.00 3.00 6.25 9.00 2.21 
il Sandalwood, E. L ....... 7.15 7.15 7.15 7.15 14.00 5.25 
Sassafras, Artif. ........ .26 .26 .26 .25 1.00 .26 
ere rin 3.50 3.60 3.60 3.75 31.00 3.10 
Bensaldehyde. USP .......... 1.25 1.25 1.25 1.25 5.15 1.50 
Methyl Salicylate Can ....... 42 42 .42 47 1.00 85 
MIRREN ac cache cine cen: 2.541 .2.567 2.532 3.158 7.457 2.217 

Current Spot Quotations on Essential Oils, Pages 456-458 

An uncommon relationship at Italian lemon oil shows no fur- 


present existing between the oil pep- 
permint and the oil spearmint mar- 
ket is occasioning considerable com- 
ment. The usual situation is that 
oil spearmint is firm while oil pep- 
permint is weak, due, it is reported 
to a bumper crop of the latter and a 
small crop of the former. Conse- 
quently, while peppermint shows no 
advance, spearmint has advanced 
15¢ Ib. 

Oil wormwood has also advanced 
considerably and is now reported 
practically irreplacable. The mar- 
ket seems barren, according to sev- 
eral factors who look for prices to 
continue to rise. Formerly over- 
produced and a drug on the market, 
this oil has been neglected by pro- 
ducers this year with a resulting 
scarcity of it. 

A scarcity of oil eucalyptus and 
oil coriander is also making itself 
evident by rapidly rising prices. 
The fact that England and Germany 
are buying a large share of the out- 
put of the former oil is a contribut- 
ing factor to the siuation in this 
country. Most factors predict that 
oil coriander will go higher as re- 
placements will continue to increase 
in price. 

For probably the first time in two 
years, oil neroli petale shows a 
change in price, having advanced 
$70 lb. during the last week. 


ther advance despite being in great 
demand. This is doubtless due to the 
new crop which is expected to be 
available very shortly. A reported 
short crop has lead to a sharp in- 
crease in the price of oil caraway, 
while easier supply has brought 
down the price of oil calamus. 





SOC Chemical Co., Panhandle, 
Tex., is to construct a plant near 
Wichita Falls, Tex., for manufac- 
ture of liquid soap. 





Lyman Billings is now engaged 
with United Drug Co., St. Louis. 
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EAST INDIA CITRONELLA 
" PRODUCTION INCREASING 


Citronella oil has increased in de- 
mand on the world market during 
the last 10 years, consequently the 
number of estates in the Nether- 
lands East Indies has increased and 
the plantations greatly extended. In 
1925 there were 116 estates with 
citronella oil grass plantations the 
total area of which amounted to 
13,114 hectares (one hectare equals 
2.47 acres) of which 9,245 hectares 
were harvested. Java has about 12, 
438 hectares or about 95 per cent 
of the total. The following table 
shows the quantities of citronella 
oil exported from Java during the 
last five years and the production 
for the first six months of 1927 and 


principal countries of destination: 
(Unit: 1,000 Kilos) 


First 

Six 

Months 

1925 1926 1927 

Netherlands 27 57 60 
For order 29 10 9 
Great Britain 97 317 141 
Great Britain order 1 11 13 
France 302 428 215 
France for order 109 144 111 
United States 267 343 150 
Japan 54 95 71 
Other Countries 50 111 69 
927 1,516 839 





ISOPROPYL PERFUME DUTY 
Washington, D. C., Oct. 15— 
Commissioner of Customs, E. W. 
Camp, has sent a communication to 
the collector of customs at New 
York in which he directs that so- 
called heather and assorted perfumes 
in which isopropyl alcohol is used 
as a solvent shall have duty as- 
sessed on it as perfumery contain- 
ing alcohol under paragraph 62 of 
the present tariff act at 40 cents per 
pound and 75 per cent ad valorem. 





Orbit Listerated Chewing Gum 
will be featured with an advertising 
campaign in Texas, Oklahoma and 
Southwestern territory, conducted 
by Southwestern Advertising Agen- 
cy, Dallas. 
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Druc MARKETS 


FRANCE HONORS 
W. G. UNGERER 
William G. Ungerer, president of 
Ungerer & Co., has been created a 
Chevalier of the Legion of Honor 
by the French Government in token 
of the appreciation with which his 
distinguished services have been 
regarded by the Republic of France. 
Senator Eugene Charabot, himself 
an Officer of the Legion as well as 





W. G. UNGERER 


a Senator of France, came to New 
York for the privilege of decorating 
his lifelong friend. 

R. B. Stoddard, long associated 
with Mr. Ungerer, yesterday made 
the following statement: To those 
who know the sacrificing ardor with 
which Mr. Ungerer threw himself 
into the work of raising a fund in 
the American perfume industry for 
the purchase, equipment and main- 
tenance of an ambulance unit, and 
his generous contribution of money, 
time and effort to the cause, the 
great honor now conferred upon him 
seems more than well deserved for 
this reason alone. 

“Following a visit to France just 
after the War, Mr. Ungerer return- 
ed to New York impressed with the 
need for action in behalf of those 
left homeless and destitute. He took 
the responsibility of collecting 
funds for the support of a colony of 
war orphans at Grasse. Mr. Un- 
gerer thought that these orphans of 
the Alpes-Maritimes were the 
charge of the Amerian perfume in- 
dustry. Mr. Ungerer is the first 
connected with the American per- 
fume industry to receive the covet- 
ed ribbon of the Legion.” 

Born in Rochester, Mr. W. G. 
Ungerer was sent to Paris for study 
as a youth, first at the Ecole des 
Quatre Fils and then at Arts et 
Metiers. Soon after he became the 
first American ever to work’ in the 
Grasse perfume material plants. 

Returning to America he succeed- 
ed his father, the late W. P. Unger- 
er, as perfume chemist for Colgate & 





Co. and held that position for sev- 
eral years, notwithstanding his 
youth. In 1901 he left Colgate & 
Co. to organize Ungerer & Co., suc- 
ceeding W. P. Ungerer & Co., 
founded by his father in 1893. 

The growth of Ungerer & Co. 
since that date has been a demon- 
stration of the vision and initiative, 
as well as technical skill of Mr. Un- 
gerer. 

He was founder of “The Ameri- 
can Perfumer.” With Mr. William 
Dixon he founded the Drug Club 
of New York, now the Drug & 
Chemical Club and the Aroma Club, 
later known as the Perfumery, Soap 
and Allied Industries Club of New 
York. 








MERCURIAL PRICES UP 


Following the recent ad- 
vances in mercury prices, both 
hard and soft mercurials have 
been advanced. Under the 
new schedule prices are as 
follows: Bisulfate $1.63 Ib.; 
calomel $2.05 Ib.; corrosive 
sublimate $1.65@$1.80 Ib.; red 
precipitate $2.16 1b.; white 
precipitate $2.24 lb.; blue mass 
$1.02@$1.04 Ib.; citrine oint- 
ment 67c lb. 




















Bowlers representing Monsanto 
Chemical Works are leading in St. 
Louis Drug & Chemical Bowling 
League. The standing on October 
3rd is as follows: 


Won Lost 
Monsanto 11 a 
Sinclair Paint 10 5 
C. F. Blanke Tea & Coffe 8 7 
Merck & Company 8 7 
Mallinckrodt 8 7 
Meyer Bros. Drug 7 8 
Vestal Chemical Company 6 9 
M. B. Red Diamond 2 13 





J. Robert Waters, Jr. has become 
field and sales manager of La Oma 
Agency, which has been organized 
at Belington, W. Va., as a direct sell- 
ing organization for cosmetics. For 
the last four years he has been mana- 
ger of wholesale sales of Fox Gro- 
cery Co., Charleroi, Pa. 





Rhodia Chemical Co., New York, 
announce that they are now repre- 
sented in the Philadelphia territory 
by Clayton F. Shoemaker Jr., 689 
Drexel Building. Mr. Shoemaker 
formerly represented Belgian Trad- 
ing Co. in Philadelphia. 





Dorothy Cocks has become director 
of advertising and sales promotion 
of Marinello Co., New York, toilet 
preparations. She was formerly ad- 
vertising manager of Elizabeth Ar- 
den, New York. 
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G. J. DANCO WITH 
COMPAGNIE PARENTO 
Gerard J. Danco has resigned as 
vice-president and chief perfumer of 
Belgium Trading Co., and is now 
associated with Compagnie Parento 
Inc., Croton-on-Hudson, and 507 
Fifth Ave., New York. Mr. Danco, 
who has been six years in the 
United States, coming from per- 
fumery houses in Belgium, has 














GERARD J. DANCcO 


been the vice-president and director 
in charge of the entire essential 
oil department of Belgian Trading 
Co. He is well known in essential 
oil, drug, and perfumery circles both 
here and abroad. 

The well known “Codan Pro- 
ducts”, of which Mr. Danco is the 
originator, will in the future be 
manufactured under his personal su- 
pervision in the laboratories of Com- 
pagnie Parento. 





Trade Commissioner Pauley re- 
ports that Australian distillers of 
eucalyptus oil recently approached 
the Minister for Forests, in view of 
obtaining better methods for mar- 
keting eucalyptus oil. The Minis- 
ter promised to consider their sug- 
gestions of constituting a compul- 
sory pool embodying all the pro- 
ducers, greater security of tenure 
of acres from which the leaves are 
obtained and appointing a represen- 
tative in London to regulate the 
market. 

R. M. Smith thas resigned his 
position with William S. Merrell 
Co., Cincinnati. Mr. Smith served 
the Merrell Company in various 
positions over the past number of 
years, starting as a local salesman, 
and later becoming district manager 
of the Central States, salesmanager, 
and finally in charge of jobbing in 
the East. : 

J. E. Wehmer, Chicago represen- 
tative €or Rhodia Chemical Co., 
New York, recently visited the New 
York office and the plant of Rhodia 
at New Brunswick, N. J. 














Crude Drugs & Spices 


Ergot Prices Unchanged: Senega Root Weakens 





Ergot Adopting A Waiting Policy—Senega Root Lower On Spot And 
Expected To Fall Further—Arica Flowers Sharply Higher And Scarce 
—Quotations Will Probably Be Withdrawn From Market—General 


Market Steady. 


Advanced 


Arnica Flowers 30c Ib 
Belladonna Leaves 4c lb 
Carnauba Wax No. 2 1c lb 
Cinnamon, 2c Ib 


Colyeynth pulp 3e lb 
Digitalis Leaves 5¢ lb 
Elder Flowers le lb 
Fennel Seed, German le Ib 


Lady Slipper Root 7c lb 
Myrrh Gum 2¢ Ib 

Spikenard Root 3c lb 
Stramonium Leaves 2c Ib 
Vanilla Beans, Bourbon 35c 1b 


Declined 


Aconite Root 1c Ib 
Althea Root 4c Ib 
Anise, Spanish 1c Ib 
Blood Root 2c lb 
Candelilla Wax 1c lb 
Celery Seed 3¢ Ib 
Colocynth Pulp 3c Ib 


Doggrass Root %4c lb 
Gamboge Gum 20c¢ lb 
Henbane Leaves 10c lb 
Kola Nuts 14c lb 
Lavender Flowers 3c lb 
Lobelia Herb 20c¢ Ib 
Matico Leaves 15c lb 


Moss, Iceland 4c lb 
Paprika 244c lb 

Pimento %e lb 

Rhubarb Root 3c Ib 

Saw Palmetto Berries 20c lb 
Senega Root 5c lb 

Valerian Root 2c lb 





Trend of the Market 


Today Two Weeks Ago Last Month Last Year War Peak Pre-War 
Aconite, Root, USP ......... 23 24 .28 .20 -90 42 
Buchu Leaves, Short .......... 46 46 46 50 4.00 85 
Cantharides Russian ......... .80 -80 .80 -60 9.00 2.10 
Cocculus ecccccccce ee 06 .06 -06 -06 85 .03 
Ergot, Spanish ........ceeees 1.60 1.60 nom. 1.50 4.50 -54 
Insect Powder .....cccseeee .29 .29 .29 27 1.00 .28 
Ipecac, Cartagena pwd ....... 3.50 3.50 3.50 4.25 4.50 1.35 
ee eo -05 05 .05 -04% 14% .07 
Opium BUM ..ccccccccccees 12.00 12.00 12.00 12.00 30.00 5.00 
Rhubarb Root, H. D. ......... 44 47 -50 -60 1.75 15 
Tragacanth No. 1, ritben..... 1.55 55 1.55 1.66 6.00 1.50 
Wild Cherry Bk, Thin nat...... 07% 07% 07% 07% -21 .07 
eT ee eres 1.754 1.757 1.778 1.844 5.28 1.63 


Current Spot Quotations for Crude Drugs Pages 460-464 





The involved situation in the er- 
got field, continues to be of out- 
standing interest in the crude drug 
group. The large consumers, as 
well as the regular dealers are urg- 
ing all of those interested to refrain 
from buying at the present prices in 
effort to force the prices down. The 
price of $1.60@$1.65 is taken as the 
market price and is quoted freely 
for spot goods to the consuming 
trade only by one of the factors of 
well recognized standing in the field. 
Another seller is known to have a 
large supply, while prices as low as 
$1.50@$1.55 lb. have been heard. 
The outside speculators decline to 
disclose their activities but the dis- 
interested action of the consuming 
trade points to the belief that their 
efforts are to no avail. In view of 
the acuteness of the present situa- 
tion it is thought that the Depart- 
ment of Agriculture will allow any 
inferior Russian ergot to enter the 
country on an affidavit by a con- 
sumer that the finished product will 
meet the requirements, that is, if 
such a step is necessary. 

Senega root occupies the place 
of secondary interest and the period 
under report has witnessed a weak- 
ness in the primary market and a re- 
duction here, Prices will probably 
be reduced further as local dealers 
are not attracted by present prices 
and are forcing lower quotations 


from the dealers in the source. 
Arnica flowers are in a strong posi- 
tion as the result of a dismal failure 
in the production this year. Some 
quotations, much higher than those 
named two weeks ago, may be ob- 
tained but most factors admit being 
out of the market. It is probable 
that in a few weeks, the supply will 
be absorbed and nominal quotations 
will prevail. Saw palmetto berries 
are markedly lower owing to the 
huge supply. Growers in the South 
have been influenced by last year’s 
high prices and have consequently 
over-laden the market. Lavender 
flowers declined heavily, henbane 
leaves were reduced sharply while 
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lady slipper root advanced heavily. 
Alkaloidal drugs look stronger and 
the entire market is in a firm state 
with the prevalance of a steady de- 
mand. 


CINCHONA, OTHER DRUGS 
GROWN IN KENYA COLONY 
Samples of cascara bark growen in 
Kenya have been examined, and af- 
ter a year’s storage given therapeu- 
tical trials. It is stated that the 
bark is of good quality. The mois- 
ture of the samples is given as 7 
per cent, ash 4 to 5 per cent, aque- 
ous extractive 25.7 to 27 per cent. 
It is hoped: to encourage the culti- 
vation of the tree for the production 
of the bark in Kenya Colony. 
Among other exotic plants tried 
out in British East Africa are Por- 
mosa camphor, and Javan cinchona, 
both of which are being raised ex- 
perimentally in the Government Ex- 
perimental Forest near Entebbe and 
promise to do well. (Consul H. 
Albrecht, Kenya Colony, Africa) 





It has been estimated that there 
are now in the Belgian Congo about 
4,000 acclimated cinchona trees. 
These trees will be a big help in 
furnishing seed for the development 
of the industry as only a very small 
percentage of the seeds brought 
from Java have germinated. It is 
hoped that, with a seed supply and 
the knowledge gained from several 
years of experimental work, this 
product will soon be produced in 
commercial quantities and make the 
increasing demand in the Congo in- 
dependent of the Netherland mon- 
opoly. 





World Conference on -Narcotic 
Education will hold a conference of 
its four general committees and sub- 
committees at Hotel Roosevelt, 
Nov. 3-6. The conference will be 
devoted principally to the function- 
ing of the committees; interpretat- 
ing their objectives, reviewing their 
activities and adopting new plans 
for the coming year. 
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DruGc MARKETS 


SECOND HEARING HELD 
ON CAUSTIC POISON ACT 
(Special to Druc MARKETS) 

Washington, D. C,, Oct. 12—A 
second conference was held at the 
Department of Agriculture on last 
Friday in connection with the pro- 
posed regulations for the enforce- 
ment of the Federal Caustic Poison 
Act at which retail druggists, who 
were unable to attend the first con- 
ference because of their annual con- 
vention, were given a chance to tell 
the department of their thoughts on 
the regulation. 

Among those attending this con- 
ference were Prof. James Beale, Ur- 
bana, Ill.; John Tierney, secretary 
of the Manufacturing Chemists 
Ass’n.; and Carson P, Frailey, sec- 
retary American Drug Manufac- 
turers Ass’n. Walter G. Campbell 
presided. 

Prof. Beale spoke of the incon- 
sistencies in the law while Mr. 
Tierney told something of the legis- 
lative history of the law and said 
that information in the hands of 
Congress in drafting this bill show- 
ed that beyond lye products no 
cases of poisoning were cited, The 
first conference was held on Sep- 
tember 20 and the arguments made 
then were largely repeated at this 
second conference. 


NEW YORK BOWLING 
SEASON UNDER WAY 
President George T. Rieffelin 
made a address of welcome and 
started the 35th Annual Tournament 
of the Wholesale Drug Trade Bowl- 
ing Association of New York by rol- 
ling a perfect strike on Monday 
night. Oct. 10th, 1927 at Colgate’s 
Alley. 
The scores bowled by the respec- 
tive teams were as follows: 


Colgate & Co. 876 
vs. Lanman & Kem 674 
E. R. Squibb & ey No. 1 913 
vs. A. Klipstein & Co., 719 
E. R. Squibb & Son No. 2 696 
vs. Standard Oil Co. 609 
E. : eee & Son No. 745 
vs. Squibb & Son No. 2 668 
& Co, 843 
vs. Standard Oil Co. 638 
Lanman & Kemp 861 
vs. A. Klipstein & Co., 778 
Colgate & Co. 790 
vs. A. Biogen & Co., 718 
Lanmen & Kem 856 
vs. E, R. Squibb & Son - 2 759 
E. Squibb & Son No. = 


vs. poet Oil Co. 

Fay of E. R. Squibb No. 1 velaa 
high score of the evening—218. 
Zachman a team-mate in a later 
game rolled 213 (Clean Game). 
Kellogg of Colgate & Co. rolled 
210 and Froustet of Standard Oil 
Co. 206. 


Tropical Medicine Co., has been 
incorporated by F. Blair and Flor- 
ence Blair, of E. 836 16th ave. N. 
The company will manufacture 
medicines, drugs and chemicals. 


JAPAN AND RUSSIA 
STRENGTHEN RELATIONS 


(Special to DruG MARKETS) 

Tokyo, Japan—Business relations 
betweew Japan and Soviet Russia 
have been strengthend recently. The 
Mitsui Bussan Kaisha has_ con- 
tracted with the Soviet trade repre- 
sentative here for the exportation of 
20,000 yen worth of camphor which 
will be forwarded to Vladivostok 
this month. Negotiations are also 
in progress between the two parties 
for the purchase of santonin, one of 
Russia’s staple products which 
Japan imports to the extent of 1,- 
200,000 to 1,500,000 yen a year 
through London. The Yasaka Trad- 
ing Co. is also negotiating for di- 
rect business with Soviet Russia. 
This idea was attempted several 
years ago but was abandoned due to 
the commercial treaty in force be- 
tween Russia and England, under 
which a British firm secured the sole 
agency in the trade, so that Japan 
had to depend upon London for the 
supply. The agreement between 
England and Russia expires in Nov- 
ember and if direct business is ar- 
ranged Japan may have a direct 
supply. 


CHURCHILL DRUG CO. 
ENTERTAINS MAKERS 
Burlington, Ia.—Fifty-five manu- 
facturers’ representatives were the 
guests of Churchill Drug Co. at a 
two-day conference in this city. 
This is one of a series of meetings 
Churchill are sponsoring, the first 
having been held in Peoria, IIl., and 
others in Cedar Rapids and Omaha 
last week. Mr. F. E. Dewell, gen- 
eral manager, was in charge of the 
Burlington meeting which was fea- 
tured with a banquet at Hotel Bur- 
lington. 





The Churchill Drug Co., Omaha, 
has leased the Smith Building in 
that city. This move was made in 
anticipation of increased business 
through their recent purchase of 
Richardson Drug Co. 





A college of pharmacy will oc- 
cupy the old Standard Chemical Co. 
building in Des Moines, Ia. Mr. 
H. Moffitt will be the professor in 
charge of chemistry. 





Dr. Lacey has been appointed to 
a fellowship at Mellon Institute to 
conduct research on the properties 
and uses of the constituents of licor- 
ice. 





Vick Chemical Co. declared the 
usual quarterly dividend of $1 share 
payable November 1st to holders on 
record of October 15th. 
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SINCE 1844 


BOTANICAL 
DRUG 


HEADQUARTERS 





FOR OVER THREE QUAR- 
TERS OF A CENTURY WE 
HAVE BEEN SERVING THE 
PHARMACEUTICAL AND 
WHOLESALE DRUG INDUS- 
TRIES IMPORTING DIRECT 
FROM PRODUCING COUN- 
TRIES. 


OUR VAST EXPERIENCE 
AND BUYING POWER ARE 
AT YOUR SERVICE, 
WHETHER YOUR REQUIRE- 
MENTS ARE FOR SPOT, 
FUTURE OR CONTRACT 
NEEDS OUR QUOTATIONS 
WILL PLEASE ‘AND OUR 
QUALITY SATISFY YOU. 


Write, WIRE OR PHONE 


McILVAINE 
BROTHERS wc. 


IMPORTERS and MILLERS 
of 


CRUDE 
DRUGS 


Main Office, Mills and Warehouses 
1500-20 Hamilton St. 
PHILADELPHIA 


101 Beekman St. 
NEW YORK 
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Medicinal, Aromatic, and Photographic 
Chemicals, Crude Drugs, Spices, Essential 


@ 
P Yl C eS Current Oils and Concentrates, Miscellaneous Raw 


4 
Chemical prices quoted herein are those of American 
manufacturers for goods, spot New York, f. o. b. ex- 
store, for immediate shipment, unless otherwise specified. 
Industrial chemical products sold principally on a 
basis of f. 0. b. works are specified as such. Quotations 
on imported chemicals are so designated. Resale stocks 
sufficient to be a factor in the market, are indicated as 
“second hands.” 


Crude Drugs and Essential Oils ara quoted f. 0. b. 
New York (Manhattan with limitations) for immediate 
shipment. 

The range of price given is not “bid and offer,” but 
indicates quotations from different sellers, based on 
varying grades or quantities. Containers named are the 
original packages most commonly sold in the New York 
market. 








Acetanilid C h ° ] Aspidospermine 
Aspirin emicals : Casein 
ACETANILID, USP, 200% bbls BD. .37 : .387% oer . 4 Aspidospermine Amorph. ......0% ... 15.00 
iti ee Me ti: Iban... 2. 2A Acetphenetidin — Buyers contin-| Atropine Alk, USP., los vial ox 6.50 : 7.50 
Acetphenctidin, 225% bbls .... ... : 1.40 | ue to make frequent purchases and] Methylbromide 1oz. viale....0n ... : 25.00 
sag ng ee —- 85 : Piro the market is in 2) very settled posi- “ae 5B OZ, CAMB... ccc cee eh eee : ca 
; Neceene coe fe : : aA eS 
Areenous USP, 220 cs powdm. ... : .20 | tion at the current prices of $1.40@ | pypiym todide, 5 box ....B. ... : 5.15 
Benzoic, USP, 100D bbls..D. .60 : .61 | $1.45 lb. and no further change is]  guiate x-ray diagn bbls....D. .09%: .10 
Poa re oS eet locked for. Bay Rum, Porto Rico 45galbbls gal .80 : 85 
Camphoric, USP VIII 1D bot BD. 4.85 : 6.00 : «li —— eS ee S|! Ss 
Carbolic USP crys 112% tins D. .20 : .21 Acid Acetylsalicylic — Users of] St. Thomas S0gal bbls.....ga1 80 : 85 
Chrysophanic, see Chrysarobin this commodity have also evidenced { Benzonaphthol 5% boxes ......D. 2.50 : 2.60 
Cinnamic, 5D D. 3.25 : 38.50 y ° Benzoyl Chloride, 500 drs.. : 1.00 
se Peiarrepeeas mene. 5°) ee a great deal of interest recently. | Benzyl, Benzoate, Medicinal FFC. 1.75 : 2.00 
— oat — Se: ae: a Sales were much heavier during the} Chloride Redis, 160 ebys..D. .80 : .35 
Imported eryst. 112D os: hom: 67 | past fortnight with firm prices of — oe pea 8.25: re 
Diethylbarbiturie, Dom, 1Dboth. 8.00 : 9.00 i i irec- ecrcctieee ss 
ae Te eee. aan 85c@90c Ib. established in all direc- ] . seine Hydchiide, 1 bot... ... 23.00 
Gallic, USP, 150 bbls....D. ... : .74 tions. Bisulfate 1 bot .........D. ... : 28.00 
Glycerophosphoric 25% 1% bot. 1.40 : 1.48 ; : —— Sulfate, acid, neut. 11 bot BD, ... + 23.00 
Hydriodic, 10% USP5D bt D. .68 : .10 , Acid Boric — The price is hold-|gsismuth, meta: 100M cass .D. ... : 2.25 
Hydrobromie, 40% USP, 155 ing steadily at 1134c lb. but the mar- mmon. Citrate USP 5 cans. 5.75 : 5.80 
RE ocaceonsh con ¥ i * ; A s 
Hypophosphorous, USP 30% ket has not been featured with any |  Betanaphtholate, 5 Ib boxes ..1B. 3.30 : 3.35 
DUE casaneavaseses ave. % Wt activity above the usual routine de- Citrate, USP, 5 cans..... 2.75 : 3.80 
LACTIC, USP, X 100M eyes DB. .62 : .66 | liveries. eg re ae. ae 
USP, VIII 100 cbys....D. ... 2 OF , , Nitrate, 25% jars.........D. 1.85 : 1.90 
esesicindasate so euunrace ». 4.75 : 5.00 Acid Carbolic — There have been | oxide, ‘anhyd. ......... ‘11D. 3.55 2 38.60 
ee pg" — a + Py no new developments and the mar-| Oxychloride, 25 _boxes....D. hyd : beod 
nog Mag gage 1.80 : 1.85 ket appears firm at the current cao ae _. nom i : 2.00 
er 190 So egiaane % * 5 95 | prices of 20c@2Ic Ib. Subcarbonate, USP, 251 —_- red : Pe 
see eeere ose |S Me WOT X-Ray diag 1% bot.... 40: 
— Bh pir Rt marl  } = Acid Citric — There has been no Panay - 25m br..D. 355 : 2.60 
USP, fluff, 50 bbls... ... : .98 | actual change in the market, prices| Subiodide, 50 lots. soowncell. Gn ¢ Ga 
Tartarle, “USP, 000... -bbla “siu 37 remain at 4434c@46c Ib. dependent} eg ge i gay > os Pye 
pbs: i Seeaes. upon grade but with the absence of | ‘Tannate .....eeceeeeeeee-D. 2.60 : 2.65 


powd., 240 lb bbls.... .36%: .37 


Aconitine Alk., crys., loz vis * ooo 8 00 
Amorphous loa. WIS woccccces cen. @ 00 
Adeps Lanae hydrous 350 bbis 16 : .20 
3 83 


Anhydrous, 350% bbis.....D. .17 lower bids. 


Agaricin, los. vis incl........08 ... : 3,10 Aci : 
cid Phosphoric — Syrupy phos- 

ALCOHOL, Benzyl, 5D bot ....B. 145 : 1.85 | phoric acid i NO cpahe Hee, ee. BP Chee. 1 

phoric acid 1s moving in very good Iodide, 10M bot ..........D. eee 


any sizable business on the market, | Borax, erys.,USP, 400 bbis.m. .04% 
the makers will probably accede to] prein Alkaloid, 100 om. tins.ca .08 


Bromoform, USP, 5b bot cs...D. 1.65 


Sulfate, 100 o7ms...... socees@h .00 
Butylchloral Hydrate bot.......D. 4.00 


bob sii 


RTE OE oo ccicsscccacsces Eee 


—_ — —_ 50gal bbls gal. 3.70 : a4 quantity and prices are firm at 16c 

Cologne Spirit SOgal bbls gal. 8.90 : 4.00 | lb. Sellers report a better move- — om = me? = : - 
— a=. pte 3.75 : 8.80 ment during the past month than Hydrobromide, 11 hot... a! ee 
0. 1 Spectal dena , that of any previous month this | Hydrochloride, 1M bot......M. 6.05 : 6.55 

50 gal bbls inel Cl. gal. oe ¢ ae Sulfate, 12 bot D640 : 5.90 
ne ee oe ge ue Sodium Benzoate tins.......@. 3.20 : 8.30 
Phenylethy! 11 bot dom... 8.00 Acid Salicylic — Brighter condi- | Sodium Salicylate tins ..... 3.10 + 3.20 
CALCIUM, Bromide, 100M cs..D. > .60 


_ 
2: 
$ 


Aloin, USP, 100M cases......D. .90 





95 tions have been added to this mar- Carbonate, USP, 175T bbls TD. 04%: “06% 





Aluminum Acetotartrate Kegs. --O. g6006¢ foo. | ket with the appearance of the Fall | Giycerophospbate, 250% bbls. ... : 1.40 
midopyrine, Imp., 10 1b boxes .- 4.60 : 4.90 e Hi hosphate, USP25I cans. 60: 65 
Domestic 10 Ib boxes ... ... : 475 |demand and quotations of 40c@4lc ledide, "Ts tt ae 
person —" Use bie. ae = Ib. are firm and likely to be held so, | Lactate, USP, 500M bbls... .52 : 60 
ro! * ++D. = oe Lactophosphate Sol. t.tins.D. ... ¢ 2. 
Imported, 112% boxes...., 51 : 53 | for the season. vo Saad, We ee BD. sso 2-200 
7 se ee. word ore 3 RYT Acid Tartaric — The imported Ingol Powd. tins ...-...D. ... 3 .50 
Ichthyolate, as to brand....D. 4.85 : 5.00 market is softer and open quota- eee a “foo es vee = 
Iodide, USP, 25 jars....D. ... : 6.20 | tions at 36%4c@37c have been made gp yd aie ee 
Phosphate dibaste 250% bbls. ... : 48 and it is believed that even lower 1 cs tab, 100 @...D. «2. ¢ Fl 
Salicylate, USP, 100 Ib kegs Ih. ... : 1.15 b : “a. ee -D. : | SB 
Valerate, USP, 25D jars..... 2.75 : 2.90 | prices are procurable. Meanwhile, ag ie So 5. Gag 
Amylene Hydrate 1% bot.....m. ... : 1.10 | the domestic sellers are adhering to Yoz. tab., 100 a er ee 
. USP, 100 cases. r% 1.75 : 1.80 ae Camphor, liniment, bbls ..... gal. 2.25 : 2.30 
a hands .....+...00. ooo 3 166 we 6 — due = — of business, | Gamphor Monobrom, 100 @ 1. 1.85 : = 
Apomorphine Hychlide, %o2 vis om vss $22.10 a reduction 1s expected. oe Py ot agi “ gt ae 
Arecoline Hydrobromide, loz vis oa. 7.75 8.75 Adeps Lanae — A heavy volume pm edib., 100m a "45 : 68 


Aspirin, see Acid acetylsalicylic 
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Anaesthol is supplied 
in I-lb. and %4-lb. 
bottles; also in 100 


tion. Administered 
by the drop-by-drop 











Works: Newark, N. J. 





Dr. Weidig’s ANAKSTHOL 


For Anaesthesia 
(See Jour. Amer. Med. Assn., Feb. 28 and Mch. 7, 1903) 


A stable combination of 


amme bottles suffi- CHLOROFORM as " 
teat for an Aneesh ETHYL CHLORIDE a 
sia of average dura- and ETHER pak ogg 


Manufactured and Distributed by 


method, CHAS. COOPER & CO. 


192 Worth Street, New York 





Anaethesia comes 
gradually and pro- 
gressively and return 
to consciousness is 


Vomiting after use, 
headache and general 
systemic affections are 
rarely met. 











Established 1857 
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r Goad 
Tl, 
HEYDEN 


Spann 
Bemis 









iN 
Sami? 
HEYDEN 
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4%, Waitt 
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ACETYL SALICYLIC ACID 


Granular—Powdeered—Crystals 
Granular with 10% Starch 


METHYL SALICYLATE 
SODIUM SALICYLATE 
ACID SALICYLIC 











45 EAST 17TH STREET 














CHICAGO BRANCH - 180 N. WACKER DRIVE 


NEW YORK 











AS AS ST AS APS TEAS TAS TTT ZANT 














AUTOS SA aS 


—-ALCOHOL— 


For All Purposes 


The Federal Products Co. 
Cincinnati Ohio 


Warehouse Stocks Carried in 


Cincinnati Pittsburgh Detroit 


New York City Philadelphia Grand Rapids 
Rochester Buffalo Cleveland 
St. Louis Chicago Kansas City. 


Send for copy of our Red Booklet—7th Edition 




















SEYDEL 
MEDICINAL CHEMICALS 





BENZOIC ACID, U. S. P. 
(free from chlorine) 
The most effective preservative of medicinal preparations. 


A new leaflet bearing on the antiseptic value of Benzoic 
Acid has just been issued. Copies will be ser~ un request. 


SEYDEL CHEMICAL COMPANY 
Jersey City, N. J Nitro, W. Va. 





” Established 1904 





















1927 
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Chalk C h ° ] Homatropine 
Hexamethylene emicais Milk Powder 

Chalk, drop+175% bbis...... b.. «. 2 Gon " - is ) Homatropine Hydrobrom UBP. . .o8 vos 214080 

Precip., light 250% bhisckaB. .. : 104% | Of api sn to feature this | ree, le walbees. en, vee 2 18.50 
Precip., heavy 560 casks. sor: 03% a PI oe generally — Hydrastine,’Alk, USP, ios vials.om 20.50 : 21.00 
Bulk ...ccccccccccccces 5 8S eee at c c lb. for hydrous and an- Hydeblide, USP, los vial...oz, 20.50 : 21.00 

» English, be, ese S WOR ° oocecccccccs ls > 28. 
Fee ‘Animal a is = hydrous. Lower prices have been gerne ee un gg — So 
Weod, 9 ag eae 05%: “an quoted but are not indicative of re- alg 502, Fe ge ck 8 AROS 

Coe te B. 166 : es | duction in the market. Additional | HYDROGEN PEROXIDE, UBP., 

CHLOROFORM, USP., 50D ds.. .80 : .32 | interest has been furnished by users | ,, PF Bah % Ro : a 

ae rs “ USP,100D =" ro : 4 who are resuming operations after | jyoscine Sebebonia: USP, lon v.on ws. 2:18.57 

Cinchonine alk., 100 an tims..on ... : .88 | a curtailment during the Summer. Five oz, loz viale........0m 18.07 : 13.57 

Sutete, 1000, thesia Se): 38 | Alcohol — Denatured alcohol is} "{itmhom, ‘los vil-sc.scen lis i 18.07 
Cinchonidin Sulfate, 1000s. tin.an ... : .85 | proceeding rapidly to consuming | Hydrobromide, USP, lox vial.on ... : 35.07 
re Resale, 1000s lots... .cu. a : Fen channels and is firm at the current wete. yn aineainna | iis ee 
MAE ccnescssce oe ee s teccccccccceceeeD. 400 2 4. 
Chromium Sulphate Scales, tins... .55 : .65 | Prices. Some sellers declare that} jopiwe, crude, 200D keg...B. 420 : 4.25 
pewd., tims ..000.B. sco 20 another advance is not improbable Resublimed, 10 tars....B. 4.65 : 4.70 
Guyarbin 50D tie s.ssc...B. $68: 76 [and that any weakness heard in| sojeform, pord, 10B  tetes.-B. ‘cs 0.00 
COCAINE, alk, USP., lon vial.on ... : 10.67 | the present market is negligible and | iron & AMM. CITRATE, USP 
Syicedinth, SiF—ien vials aor confined to a limited amount of re- ‘ale 50D aig oe ae 2s : = 
25 eRe ESO: nce SUR : mmon, Oxalste, ee 
Cocoa Butter, 12 bm-.-.-.B. ... : #0 | Selling. Drum cars for No. 1 ma-| & jmmon. Sul. CP. jars inel.B. ... : 37 
CODEINE, ak, ca vials 10m terial are currently priced at 55%4c snail coce "ageene aeae 1.10 : 1.93 
eccccccccccccs oO son 2 gal. te Blaude, 3 
mytrebrenste pGbasesnecsneeh. ox» %) Ripe ; ; } bags) ccccccccceMe coo 8 
Seen ne dik tie'.ccee 12 + -ane | Amipodyrine — There is no un-| Geile qs Shake. as: Lal 
Phosphate, los vials, 10 on usual activity in the present market, | Hypophosphite, 5D eam....B. 1.55 : 1.65 
lOtS .cccceecccceee 4 : - prices are firm and unchanged at pare i nienaniniite: ~ oe : = 
Salicylate vis 1008 ists lien 7.28: 1192 |$4.60@$4.90 for foreign material] Graiste scales, 25D cans..B. 188: OF 
CODLIVER OIL, Nor8Ogal bhis bbls 42.50 : ome eh —— producers cling to ay ogee A ES weet +4 
Newfoundland .....-sese+s coe 8 46. Po eee eS Oe 
4 . . ——-e. o8. 3: & 
Colchicine alk, USP los vial..cs. ... +: 20.00 & Potassium Tartrate tins... : 
oe gg ag ge seeceeee m. 35.50 ° = Ammonium Bromide — The mar- pgp any os he te, -” ; a 
en ES | su sioGwnsesiem Db. ... : .23 | ket continues at a fair pace with | Sulfate, USP, Cryst, <2 04%: yas 
Flexible, drums .....-++++: BD. .24 : = .25 present prices firm at 48c@50c lb for wane eh ee eee ArH : 3.00 
ee ee jarat = Sr ie pd higher. No immediate change in JALAP RESIN, USP., lumps, 5D 
ite, 6H SH ......0008 .-» : 6.68 | prices is looked for. alia rd crevececeeeeDy cee ft 400 
Syrup, 42 deg, 5Ogal. i : ; aiea’s a See ( 
mali bbls, ...+..--100B. ... 3 8.81 Ammonium Salicylate — The ad- | LEAD, Acetate, USP, 108 i 2. x : x 
; ee meds : Iodide, USP, VILL, --D. 820 : 8. 
a A ee — oe en ea i pot eee Lecithin, 50a.’ jars...... seem 100, ¢ 1.98 
yecues tle effect on the market. e added | Licorice, Ext, Mass cases .......Ib .14%: 20 
Imp., ont oo 3 3T% Seen a Re : Compound ‘powder, bbls .....-I 12: 18 

Creosote, USP, ee OR: 8 : = activity shown is not material. oe ee ee oe -. Se 

Creol, USP, 500 pega a 4. oe Barium Iodide — The _ steady nae om, v USP 100 lb kegs Ib. 1.70 : 1.10 

Diethyl Phthalate 25 cans..B. «5° = ‘4° | movement of this material is pleas-| posetine Sulfate, ais’ a a a 

a "hs ‘jou. “Vial... 978 :1035 |ing at prices firm and not likely ! Luminal, see Phenylethylmalonyiuree 
High ‘ 2 eccccoccccccece os. 15.00 ; 15.50 to change. acecnaen Guth. SER ae De Ib. oF : oi 
Dore cers Powter USP, ig a < oe Se Bismuth Metal — Is well stabil-|  Gycerophosphate, (5 ting: Ih 8.20 : 3.35 
Sulfate eeee ee . . 5 ° cans. eee : . 
Saeee alk., ~ Rage a. ose. <u ized at the current prices of $2.25 Oxide, USP, Hight, 100Ib bbls” > von” ket a 
Hiyéchlide, UBF, 3 om, val 6 = 85.00 : 36.00 | 11 and its future as well as that USP, hoary 2601 Bhls.....B. ++ : 88 
a 2 lel NO ae 9 its salts is not likely to change. ae eaealalie ie 
ek. ee eee ie : $00 heel isi hot sli tis Re a a aa : oa 

Ergotin, — jars = * + throughout the line and particularly —s 9 ayy 5b = 4 3 by 

een SUE, neh eee — featured in subcarbonate. SSE aaa, Sumer ees 

x os vial... : 40. F . E J 3 ' “dl 
ETHER, {SP 65 drum ==... : a8 | Cadmium Salts — Are moving in| "tmete ireiwe-c--srecdk ee i 838 
Anaesthesia. 65 Bp Grame ----- : 4 better quantity at unchanged levels. | mercury, metal, 75 Ib ..... flasks127.00 1138.00 
USP., 1 rums ... Id. 7 wa ¢ : fchloride, eryst., 251b brs Ib... : 1.5 
Nitrous, 1 Ib bot ......+- D. : 195 | Bromide is quoted at $1 — a ef fe 
‘Ethyl Iodide, 6D bot.....++- D. ooe § OM tionary $4.45 lb. and sul e Bisulfate, 25lb boxes veceeellh eon A 

1. 25. Blue Mass. 251b bores .....Ib. ... 3 

gg ue whs....B. .10 3 11% satined Powdered, 251b boxes ....1b, ... : .99 

nary Pn a @rums.....-. DB. -.. 3 _ Camphor — The feature of the Blue baa USP, 251b wees . ae 

aa i00b a. a = : °¢s |current market is a further decline USP, dilute, raszoeese sassy Se Ge. eae 

“ Food, 50 bbis......D. .55 : — in Japanese slabs. Prices are now aS, ig Mereury ooo weet oa 
coy SE paeasrsr — *® quoted at 60c Ib. but very little] “™"e. lrcybngetitle 190 : 3.00 

~~ han spe NY,.....100B. 8.1@ : 8.24 | business has been produced by this | qoatge, green 25 Ib jars .......IB. wn. 3 4.65 

: 28 i i i USP, 25 Ib jars ..... m ... ? eM 

GLYCERIN, CP., 550% drums. . ». 3a% step. American is holding well but —- as aa ae = ss 3 oe 

Gos Powter (ove chryearebia) also lacking in interest. precip USP 25 ae (ot ee 

oniated «wee SURO oe : ; Powder, USP, 251b bxs In ... : 2.07 
Sr cate bertion neselctes 2. 13.00 : 13.50 Chalk — Precipitated 1s moving White Precip USP 251b bxs Ib, wee 2 2.10 
Guatacol lig. USP., 100B ee B. 145 : 335 | at steady prices from both makers on Te, see Beet He 
Beate, 1 bot.........,B. ++ 22800 | and importers. Fall demand is of/ with cha, USP, 20 bm Ik... 0: SF 
2, pores ...06BD. see ? = goodly proportions. MEYHANOL (Weed Alcohol) a “a 

_— OIL, Dom, gr, @.gr. «+. = 3. : = : i Pure I-c-] drums ...... we 8 & 
7 Oe A Codeine Salts — Prices through | yen: setieyiate, USP,5OTbeansgal ... : 42 
olen 6M bot.......- aie = 275 : 8. out the line are firm and movement Methylene Bloe USP,medS tb ene Th. 1.65 : 1.90 
lenetetramime, USP, 100 sg | has been accelerated recently. Mifk, powd. 150 Ib bbls .......Uh 260: .18 


eeeeeeeeee 
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53 Park Place 

















— ieee Scuaniatats Oniwantl at lle 


GESELLSCHAFT MIT BESCHRANKTER HAFTUNG 


HAMBURG 


Where 


ALBINOL 


Genuine Russian Mineral Oil 
1s refined 


New York Office and Warehouse 
SCHLIEMANN COMPANIES, Inc. 


New York, N. Y. 


























COD LIVER Ol, 


“A-A BRAND” 


Brédr. Aarsaether A/S | 


Largest refiners of Cod Liver Oil 


AALESUND NORWAY 





Finest Lofoten Non- 
Freezing Medicinal Quality 
Highest Vitamin Contents 





P.R.DREYER 


Sele Representative in the United States 


26 CLIFF STREET NEW YORK 
Chicago - Kansas City . St. Louis 
Philadelphia . Baltimore - Boston 
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ANNOUNCING 
A Real Glycerin Substitute 
GLYCOPON-A 


A straw colored liquid,, *odorless; 
sweetish taste; heavier than Glycerin; 
(non-drying); neutral; inert chemically ; 
non-toxic. 





May be used to replace Glycerin in Cos- 
metics, Tooth Pastes, Shaving Creams, Fla- 
voring Extracts, Syrups, Beverages, Medi- 
cinal Preparations, and Pastes. For keep- 
ing the following products moist and flexi- 
ble, Tobacco, Leather, Textiles, printers 
rollers, duplicating devices, ete. 


Price about 5c lb. less than Glycerin C. P. 
*Glycopon B slightly darker than the A 
grade is offered at 2c lb. less than the 
A grade. 

For price schedule and other information, 
address 

GLYCO PRODUCTS CoO. 

1457 Broadway New York City 
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Morphine Ch ° Saccharin 
Rosewater emicals Zine 
MORPHINE ALK., USP, Sos tins on 9.15 : 9.80 bee! SACCHARIN, USP, 10 ee 10): 
Acetate, Sou, tins os lots....0m  ... : 1.35 Codliver Oil — The market has 020 tgp’ job camabin” 116: 185 
Hydrobromide, Ses ting10cslotess. ... : 7.88 | again eased off slightly to $42.50@| salicin, USP, 1 1b cartons, 25 Ib Ib. : 4.86 
Hydehlide, 50s 1008 lots on soe & Oe $43.00 Sellers regard this as a Salol, USP, 100 drums....D. eee -90 
1 HydeblideSostre 10ositemn ... : 8.85 : : 
+ lag tins 1008 lots om ... : 7.85 | temporary decline and one large fac- eg Ba bble whe S, at 0654: 08% 
NAPHTHALENE, Flake, 175 Ib bbe || tor is urging his customers to buy | Saponin, refined, ........... be 't30 : 150 
Balls, ons Ib bbis wks ....1b. .05%: .06 | 2S importers will doubtlessly boost Scopolamine, see hyoseine 
O1L MINERAL, wh., 50 gal a .q_| the price when the demand arrives. — ee oS 2 
ze Nitrate, 10 os. bot ..... wee 8 
a — ve eee : i= Cream of Tartar — The market Nucleinate, los bot ....... oie ry 
80-85 vis : .65 |is weaker and 26%c is quoted for] pons ycys’ ae oo a 
Russian, : : : : ‘ Preteinate, e6esees “os 3 Ww 
a VS +00 .gab ; “4 imported material with 4c lb. high- Bulk cas me sana = ear = 
825-335 vs. ‘90 er for domestic. Shading is current | 5p. Cate, —.. 2t eS 
Oxgall, ig gy > : see on the market and a revision of Green, USP," 4501b bbls .....Ib .7%: .07% 
Oxyquinoline Sulfate tins : 9.25 | domestic prices is likely. SODIUM Benzoate, USP., 100D 
Pancreatin, USP, 5 lb bot : 3.50 bbls, cccccccccce Ds 50: (46S 
® b 
Payne-120" Der MCP wall aes ae Ether — The schedule for ether | BROMIDE, USP, 1001b...... Ib 1.42 : 148 
128.132 Deg MP. ..------- ih 07%: .or% | both U. S. P. and anaesthesia has] Cscodviate, USP, 251b bot..Ih 4.89 + 6.10 
Paraldehyde, USP, “to00 sam ST: ST | been advanced Ic Ib. The new!) “ear oe tee et 
Paraformaldehyde USP 100 @ D. 145 : .AT% a USP, VIII, 50 bbls kegs. .38 : .40 
Pepsin, USP, 5lb bot, 1:3000 b. wee 2 2.50 schedule is placed at15e Ib. for _——— paneer bias ee 
6! DHAES cc scccce pelts gS 5.00 = ; UB seeee cococee MD. be . 
me _. ae ste Uns: P. 20¢ Ib. for anaesthesia, 37c Ponda TaE@ tie Db. 145 1.60 
nas chen b soi =| tb. for U. S. P. 1880 Nitrous ether Solution, USP, 251 tins..B. 1.05 : 1.20 
PETROLATUM, Lily! — on™ lacs in: | ad remains unchanged. The reason for sig ud — —. on ; PB 
400 Ib bbls. ...+.. jets the advance has not been disclosed. | Phosphate, di-sodium, USP, gan 9 
Snow white, USP, 400Ib bbls lb. .12%: .18% 275 bbls 
Phenolphthalein, USP, 1001b drs Ib 1.30 : 1.40 ‘ soscceee BD. OTH? = -08 
bib cans, 100 Ib’ Iota .....Ib. 1.40 : 1-50 Glycerin — The market is still Mono-sodium, 100% kegs... .80 : «81 
Phenylethylmalonylures, 03 = as. 2 % Sodium Pyrophosphate, 100kegsIb. ae 
Piiccnarine seecaLiee” tan weak at 23c@24/4c for C. P. and} “‘seiieylate, 1000 ‘kegs.....D. vee OT 
5oz lots, los vialsom 80... =: 4 no immediate tightening is foreseen Silicate 41° drums........-D. «ee 3 01% 
Nitrate, 25028. s 8. Br 47° drums ........ drm we. 0s 12 
nak a ..<e-- : 459 | Within a few months. Sulfocarbolate, ply em. fc. fn 
Alkaloid, 15gr 2.75 , iat Sulfocyanate, CP,eryst,jarsinl. ... : .60 
Piperazine Hydrate, 1 lb bot... .Ib. 3 15,00 Iodine — All grades of iodine | gpartein sulfate, USP, 250m bikes .65 : .10 
a he 10: 4 have been moving in comfortable Single oz, vial ....om .77 = .90 
— hands .--..--..-lb, 8.00 : 400 | Quantities recently and prices are | STARCH, rice 140 bags ...B. .08 : 10 
POTASSIUM, Acetate, USP, 1001b STRONTIUM Brom USP50D kgs. .51 : .52 
a a es Apes In 39: 30 strong but unchanged. Carb. 100 kegs, wkks ...D. ... 3 .20 
Bi crys 3201b bbis conti f ; Iodide, USP, 250 fan....B. ... 3 4.00 
. BROMIDE, ver, ert, 0 e B "42: (148 Menthol — The market is easier Lactate keg ........00-- ee a8 
Citrate, UB 2b. : 88 | this week as a result of manipula- Nitrate, c00 ti eB. 2: et 
Sone ¢ 40: 1.89 | tion by some of the importers who | _ saticylate, USP, 100 Ib kegs.-D. ... $1.10 
Hypophosphite, |10b cane... b. .80 : at are keeping the price down in ef- phanthin, USP, los — “+ to 
cases... : 8. : eeeecevereseces ooe 8 U0, 
Sahn coca cee 3 fort to discourage consumers from STRYCHNIME, Alkaloid, USP, erve. 
PERMANGAM, USP, errs buying in Japan. The foreign mar- a... eh hOt 
iow anes 18: 6 [ket is high and unchanged. Cur-| _,,_ Fowded, ee 
Salicylate, 25 lb Bere nn + joe 8 4 rent quotations for standard brands PRS RE a a soo ae 
pee na pew. = ° - eoveee ooo 8 ° 
ion’ OF 10lb et. roo 2 Se hase naapornagiae the former repre ll 3 2 
es CP, tims .coccccel coe 3 08 senting the inside price. fread StS ae 
Pyrogallol, USP, see Acid Hypophosphate 3 65 
ew “a oe seeee - 0 3 ‘~ Mercury — In view of the recent} Nitrate, USP 3:68 
ae = on eoeeere ooo Fa sale of Spanish production at £22 Sulfate, USP eee ceceecccceee sees = 
es sees Sr. » gp | flask, sellers have advanced their -,Bactaroe f “et, peri. . 8 oe 
Amertean, 10008 eget aaa te | prices further and now quote $127.00 | Sugar Mux, USP, 200m bbls.B. 18 : .30 
los tins, 100 os lots .... = << 2 ae Sulfonal (See Sulfonmethane) 
ae... = ::: | 8 | @$128.00 flask. At present the mar-/ g viacehyimethane, USP.10m.B. 9.85 : 405 
Japenese, shies thn ti se eae ket is dull, but this does not indicate | suionmetthane, USF. 10 ta.B. 265 : 8.85 
Lobshsickeunsioun ae eee t 78 lower prices, as the rising market has SULFUR, flors, 100% 253 bmB. ... 3 .10 
Aroenate veoveeseeneert oa ‘ : 2 caused additional buying interest. mw... eo gy bbls. B®. ... : .06 
ee ‘=a ... : 40 | This advance potentially adds , , yg cy “ou 
“ae piu 4 at i strength to the market for mercury Se — ver 20D BiB. 3434: rT) 
Jar ie obeaaeiatd 4 eee o .) . . eo e of 
Dihydchilde, USP .......... a a derivatives. Terebeve tins aacenanaecsoewee coca 3: aan 
Dihybromide .....-++++ —— i a ae Terpin Hydrate, USP, 100DkepD. 45°: 47 
Dicarbonate, loz ren aera me S| Oil Mineral — Position remains | Terpinesl, CP, 1,000M drums M. .33 : .35 
Ethyl Carbonate, 160s tins. - a S ae és . Cans, "Pe asbsasaseade D. .37 .38 
Forrocyanide .........2-0-- os) > ee unchanged. Demand is of fair pro- Imported, cans, 25 ...M. .84 : 87 
Formate hanmmeaete 4 eee . e portions and prices are quoted at] Terpinyl Acetate, 25M cans... 1.65 : 1.86 
Glycerophosp! seevecces = poe es th 1 1 Theobromine Alk., 5ID cans... ‘ 3 oe 
a se eeeeeee awn ae e seme vee. Sod. Salicylate 1 bot ....D. ... : 210 
drochlorsulf: seeeeeces eee Fe BE ‘iS Sod. Benzoate los. vials..... one 8 OL 
Quinine, Hydrochde & UresUSP on +. 18 Petrolatum — The expected ad-|myymoi, Usr, 25D tins... .-- ae fe 
Hypophosphite .......... aan v4 vance in these prices has not yet] Iodide, kegs .......s+0000.D. 6.60 : 1.00 
Poel eee sre dig | been announced but is momentarily | Gait See va"cccciccie 22: is 
sininisiesiniiicse et eee Fe expected. eanwhile SUPPHES ATC | witch Hasexl Extract,50 1,05 : 1.10 
sale, vst a rng ‘a none too plentiful and many sellers | Yohimbin Hydehilde . 3.25 : 3.00 
MEET Oe ee eo og. eae have difficulty in fulfilling immedi- Resale ..cccceccceccccccce ox, 82.65 : 3.70 
Valerate os. eeeeeeee sees gan SM ee ZING Carb, USP.100% keg... .38 31 
&Urea Hydrochloride, USP. . gat : = : Mi... oride USP. 25 jars ex.D. .24 : e 
Rennet, N.F. 5ibs (1:25,000 *. . : 8. : . “ BUGS qe rae 
Resorei 2s 000) : 1.85 + 2.00 Zinc Stearate — Is moving iN} Oxide USP, 100 bble....D. .16 : JT 
Rochelle Salt, USP.225Dbbls.D. .33 : .23% | better quantity since the recent ad- area USP, 5 bbls... ... : «22 
Imp., USP, 300 Ib bbls. . Ib. 2 ee vance ta the USP, 10 bbis.m. .08 : .09 
Rosewater, triple Seal demis...Ib. 85 -90.. = : Sv" Sv" warbalate, 100 kegs.D. ... 3 39 
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A beautiful white, fluffy product 
manufactured in “‘Roche’’ laboratories. 
Available in bulk or in standard sub- 
divisions very attractively packaged. 


\ The Hoffmann-La Roche Chemical Works ; 


19-21 Cliff Street 
New York 


























Ng TG iL KIELLAND’S BRAND 


COD LIVER OIL 


NORWEGIAN 


For Immediate Shipment 
PHENOL U. S. P. 
DIP OILS 
TAR ACID OILS 
HYDROCARBON OILS 
FLOTATION OILS 
NAPHTHALENE 
Crude, Purified and Refined Chipped 


(For Dyestuff Industry) 


THE BARRETT COMPANY 
40 Rector St., New York, N. Y. 


Finest U. S. P. - Medicinal - Non-Freezing 
Also Specialists in Cod Liver Oil for Poultry 


For Import and Immediate Spot Delivery 





W. BENKERT & CO., Inc. 


81-83 Fulton Street New York 


CHEMICALS 
a Cittttdttddddddddddd@M@M MZ 
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/ 
Anethol A t = C 4 ° ] Dyphenyl Methane 
Dyphenyl Methane .....eeeeeeD. ceo 3 1.75 
Aromatic Chemicals anouaTic cuaiicn.s jee > eae 
Linalol — Lower cost of Bois de | Ethy!-methyl Paracresal, 11 bot a ee 
NATURAL DERIVATIVES Rose has led to a 25c Ib. reduction, | rthyl Phenylacetate, 5 TD bot . 3.75 : 4.00 
making present quotations $3.15@J| Valerate 5 MD bot ......D ... 3 3.75 
$3.60 lb Salicylate ees 2.00 : 2.10 
Ancthel, 2D bet ..ccccccoessD. 1.80 : , Formic Ether, See Ethyl Formate 
Borneol, 1%) bot ......0....M. 2.50 : 2.60 Benzaldehyde—FFC grade has de- | Geranyl Acetate, 11 bot .....D. 4.00 : 4.50 
CITRAL, 25% came ......D, 2.75 clined in price, now being quoted at a 7: - see an = ae 
Citronellal 1% bot .......--2+- 8.00 3 8.25 : 1. : oe seein hen ee 
fe $1 45@$ 60 Ib . Glyco Ester .....++sseeee- -D. .-- 3 1.00 
EUCALYPTOL, USP, 50 cans .. .90 Cinnamic Acid — Aldehyde de- | Heliotropin, dom 100—i0lb. D. 1.65 : 1.75 
Eugenol, USP, 25 lb cans ....lb. 2.75 : 2.90 clined 15c lb., now being quoted at i Se eee os. S200) + 2205 
Geraniol, Domestic, 50% cases I. 2.50 : 2.70 2 60@$2 75 Ib Hydroxycitronallal, 1 Ib ‘bot mee 6.50 : 7.50 
eel, © & bet D. 290 : 3.00 $2.60@$2. : Indols C202. onset: 665.0% O. osc, 2 O50 
nite : me re meen pee $ — Ionone, 1M bot. 100%........D. 6.75 : 7.00 
80-Eugeno seaeeeeneees " 5 MMM. 6° 010s sGcsse's. es -Db. 7.50 : 10.00 
Imported ......escs00s oD. 3.85 : 3.90 ESSENTIAL OILS OE cs casik- sectteessccele. Sab t OM 
Linalol, from Bois de Rose 5 Ib bot ; MEL, siccicisivetnctiecicecs «D. Tas ¢ (O95 
m. 3.15 : 3.60 |. Oil Almond—Bitter, FFPA en Re. socncrcacedsase. sac 5 0 
MENTHOL, 60% cases ...... D. «29 | i8 firmer, showing an advance © Ie Bul Bensoate" $1 bot ~~. a | oe 
lees canes, SB cats. ... : 4.80 10c lb. Sweet oil continues some- i 2 — ai ames - oe 2 
Rhodinol, 1% bot ...........B. 9.50 :12,00 | What easy but prices remain un- Domestic 5 bot ........B. 8.50 : 3.75 
SAFFROL, drums .......... ee 27 +=| changed. Linalyl Acetate, 1 Ib bot .....D. ... 3 7.25 
50 Ws WANE ooo oko osc ecen b. sen hs ° : ed : Benzoate, 1) bot ..........D. 13.00 : 14.00 
ao ts ee be it as Oil Anise — Market continues | formate. 5m bot se eeeeeeee- Ms 10.50 ¢ 12.00 
firm and plentiful orders have re-| Methyl Acetophenone ........ see ty HOSES 
s in a lb. advance for both 
— al og SP ANTHRANILATE dom. ‘1% bot 2.50 : 2.60 
SYNTHETIC AROMATICS technical and ‘U. 3. £. Mirbane, rect., 1000 drums .... 14 : «15 
Oil Apricot Kernel — Because of 
Acetophenene, CP, 1 Ib bot ..... 3.50 3.15 | the easy condition of sweet almond ANTHRANILATE dom. 1lb bot. ... : 2.45 
Aldehyde, C8 (Otcyl) 1 bot M 45.00 : 20.00 oil, this market is correspondingly i ee palsies 3.70 4 bei 
CF 1B Bet ....00000000B. 650 3 680 Joacy resulting in a 6c Ib. decline] pe. aE ee a 
C-9 (Nomyl), 1 lb bot -...- ... 140.00 | S4S%, 8 . Berzoate, 51 bot tmport....0. 2.00 
c-10 (Decyl) 1 Ib bot ....D. ... : 48.00 | 1 Price. Pris i = ae i ' pe 
LOWED ME o:c-onvicicwvion ic 22.50 : 25. i a iati ee esicecumen Ieceee * ig 
oer i ptebeaaeess Dawg; 25.09 | Oil Bergamot — No variations | Heptenone, 1@ bot ........D. 8.50 : 9.00 
in conditions or price have been re-| Paracresol, 1 Ib. cans ....B. 4.50 : 8.00 
Aubepine, see Anisic Aldehyde Mad d d : Phenylacetate, 51 bot dom... 8.75 : 4.00 
Amyl Acetate, pure 5 gal cans gal... 4.75 5.50 | ported. Mo erate demand contin- 
Butyrate, 5 Ip bot a eer 1.75 | ues and prices are steady at quoted] saricyLate, usr, 500m 
nnamate, 5 Ib bot ....... 1b. 5.00 6.25 i : 
Formate 5 Ib bot ...... ss aed 1.75 ene. ly h 50 a. aaeetees+ aie so: - 
conor helty ea : ma : Lue, «6si 2 
“ ee se SOR: te Oil Calamus — Easier supply has | yiisane, reet., 10001 drums ..1b, 12 : 18 
SALICYLATE, dom. 100 1b resulted in a sharp\ decline of 25c] Musk Ambrette, 1 Ib cans ...I. 6.50 : 6.75 
cbys ceeceeeeee DD. 1.25 : 1.80 |1b.. quotations now bein iven at| Ketone, 1 cans .......---M. 8.00 : 8.15 
Imported —..........D. 2.25 : 2.50 $3.75@$4.00 Ib gs Xylene 51D cans .......D. 425 : 235 
Aniste Alaenyde 1% bot ......B. 8.00 : 8.25 |: eli ; . _ | Nerolin, 1 Ib cans ......... De sc 2 ee 
BENZALDEHYDE USP 50 @ ebys 2 1.25 : 1.85 Oii Cananga — Market is again | Octyl Alcohol, 1M bot ......D. ... + $2.00 
VC, 4) Be ci ....... 1.45 : 1.60 lower, both grades having declined Oenanthie Ether, 1 bot ....™. 2.25 : 2.30 
Spares, TE se ccccccss oon «6S «COND 4 é : Paracresol Methyl Ether Dp. uaa 2 
Benzole Ether, See Ethyl “Be ideal 30c Ib. in price. Native is MOW]| Paracresyl Acetate ....+++++- Dee. ae 5.50 
Benzophenone, 1 T™ bot ....1. 4.50 5.00 | quoted at $3.60@$4.00 Ib. and recti-| Para-cymene, Refd., 110 gal drs gal, 
Boney! Acetate, 200 I dw ..B. 0 : 1.00 | fied at $4.40@$475 Ib. iovves O08 2 
<Soa  aeraea a a : : Phenylacetaldehyde, Dom. 
BENZOATE, 5 Ib bot ...... D. 1.25 : 1.35 Oil Caraway — Short crop is re-| "4 ya D. 8.00 : 8.25 
Medicinal, FFC ........ m. 145 : 160 | ported as the underlying factor in] ported, 50 p. c ......D. 7.00 : 7.50 
come c. “4 1 ™ bot... 4.00 : 4.50 | the price advance recently sustained | 80-85% .....++++++- oacscld, 8:50: 2: Ola 
innamate, 1% bot ...... Dm. 9.50 : 975 Jy. thi . i Phenylacetic Acid, 1% bot D. 3.00 : 3.25 
vy this market. After an advance | Phenylacetic , see-D. 3. : 
Formate, 1% bot ......-- > 200: 835 |'? |. : he Phenyl Diacetate, 1 02 bot ..0% 3.25 : 3.50 
Propionate, 1 Ib bot ..... ... : 3.75 of 25c Ib. this commodity is now 71 lS eee Dm. 8.00 : 10.00 
Succinate, 1% bot ...... Dm. ... : 5.50 | quoted at $1.85@$1.90 Ib. TMported Sc cee 26D. 00 3 “EIS 
Valerate, 5 I bot ...... . : ° ° . y : . 
alerate bot D. 7.50 : 8.00 Oil Cassia — Continues unchang- Phenylethy] Alcohol, 1% bot .... 5.20 5.75 
Bornyl Acetate, 1% bot ...... DH 3.25 3.50 : 1 ith H i 0 
Bromstyrol, 251 cases ....... D. 5.00 ed and in normal demand with com- | PHENYL ETHYL Acetate ...... D. . 210.0 
Butyl Anthranilate, 1 1 bot dom. 1. fortable margin of stocks. Butyrate, 1 I bot ....... ... +: 16.00 
16.00 : : ze Formate, 1b bot ........- . 19.00 : 21.00 
Butyric Ether, See Ethyl Butyrate ° Oil Celery -_ Declined $1.25 Ib. Propionate, 1%) bot ......B. see 318,00 
Cinnamic Acid, 5% cans ......ID. 3.25 3.59 | line with a very easy condition ex-|  Valerate, 1% bot Re) oe ‘—— 
a ih, ta ts.. ee Kip isting in the seed market. It is Phenylpropylaleohol, 1 bot ++-D. 15.00 : 0 
Crystallizable >. 200 d 750 Ib Skatol, 1 02. bot ....+++0+-.-0% 4.50 =: 7.00 
Aldehpde i ne ta} a ee quoted at $7.50 Ib. Terpinyl Acetate, 251 cans .™. 1.05 : 1.10 
ee . ~. med . . ® : 
coment, 1D bet... B. 1.75 : 9.00 Oil Citronelia — Consumption] Imported, 25D cans ......D. 1.25 + 1.85 
itronalyl Acetate, 1 i Sa 9.00 avine falle i 
Ieee a having fallen off, the market iS| yeppiweo., cp, 1000m dr. ..m. 33 : 35 
RIN, 25 Ib cans ...... Db. 3.50 : 4.00 |easier and price has declined 1c Ib. Cans, 50D D. .37 : .38 
DOG BLOOD ans ewsewecs ee T. 28.00 =: 35.00 : 3 as ans, cooeee De sof 
havete siamane Oil Coriander — An existing Absolute, 25 cans... 48 :  .50 
ATE, Seo Chemicals scarcity with increasingly higher re-]| Imported, 25 lb cans ........ .50 : .60 
SE AR Me .--B. 118 placements has caused a 50c Ib. ad 
ethyl Acetate, pure, 51D bot..D. 45 : 80 | i tie Most f * “| VANILLIN, USP, 25D tins ...D. “ 
Benzoate, 5] bot ...... sD. 255 199 | Vance in price.. Most factors pre- Ca AD ceisssserrcssrcicwrorssoret Dis siete <6 URINE 
Butyrate, 5% bot ........D. 2.00 : 2.20 dict that further advances are to be Seiki Wit A 
Caproate, 1 bot ...... Dm. 3.25 : 8.50 | expected. ste sesee ee a 
Cinnamate, 1 bot ......B. 4.00 4.50 a - _ , | Valerlanie Ether, See Ethyl Valerate 
Formate, 51 bot .......-B. 1.00 : 1.25 Oil Eucaiyptus — Large English | yara Yara, 1m cans ........D. 1.50 : 1.60 
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We have enlarged our laboratories in New Brunswick, N. J., where we 
are now manufacturing a selected line of 


SYNTHETIC PERFUME PRODUCTS 


Others will be added to our list as installations are completed 


“Quality Products at Reasonable Cost” 


CITRONELLAL R GERANIOL R (For Soap) LINALOOL R 
CITRONELLOL R IONONE 100 % R (Mex. Linaloe) 
GERANIOL EXTRA R LINALOOL R RHODINOL R 


(Bois de Rose) 


“SCUR PRODUCTS” 


Standard in the Laboratories of World Renowned Perfumers 
Quotations and Generous Samples upon Request 
Sole American Distributors for 


SOCIETE CHIMIQUE des USINES du RHONE 


St. Fons & Roussilon, France, also La Plaine, Switzerland 
J. % E. SOZIO, Grasse, France 


NATURAL FLOWER OILS 


RHODIA CHEMICAL COMPANY 


21 SPRUCE STREET NEW YORK, N. Y. 
Works: New Brunswick, N. J. 
Stocks carried at Branch Offices: 

180 North Market St., Chicago 689 Drexel Bldg., Philadelphia, Pa. 





























WAWGANS 
axiiVenil7 


FLEUR D’ORANGER 
DE PROVENCE 


SPIGA WGA NG). 


viVaviivevin 


Ory 


NWCA 


A faithful reproduction of the powerful, 
sweet and tenacious odor of the 
orange blossom. Will not discolor. 


De 


PA 


LCA! 


NATURAL FLOWER OILS 


Liquid Absolute Jasmin, Rose, Tuberose, etc. 
Baumodors, Absolute Resins 
Lavender, a specialty 


BENJ. FRENCH, INC. 


160 FIFTH AVENUE 


NEW YORK 
Agents for Agents for 
DESCOLLONGES FRERES PILAR FRERES. 
Lyon, France Grasse, France 


Ss 
\ 


Yarlivaxl 


S aviivaviaxitvavivevl 
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Oil Almond E : ° ] O e ] Oil Orris 
Orange Oil, Spanish ssentia 11S Talc, Dom. 
Essential Oils and German consumption this year | Oi Oris, conerete...........0m 3.35 : 4.08 
; ag Origanum, cena 33 Sh ive 
in addition to the fact that the SUP-| parsiey, ‘1m \—~imeits = BE 
ply was farbelow normal to begin| Patchouli 5 D bot ........B 8.50 : 13.00 
: 9 ; ° 
Almond, Bitter, USP, Sib bot..tb. #70 : 2.89 | with, has caused a further advance ak or -.-<- oS i oe 
~ ff PA 5 lb bots ....... 3.00 : 3.25 |in price. Material in drums is now ae. nat 60 Db os “<a 3.00 : 3.25 
weet, 56lb cans ......... D. .75 : .98 2 thi FUMIS wo ee seceeeeee mee ieee 
Pe tl a ala Te J quoted at 58e@62e Ib., while cases Redis, USP, 60 Ib es. D. 3.30 : 3.55 
siaainee Meet 2 th tak gene res are at 62c@65c Ib. Petit Grain, 6. A., 25]b tins. . 1b. 1.60 : a 
! , a eee French, 1 ID bot ......---D. 6.50 : 7. 
Anise, Tech., 661b cases ......ID. .58 -60 Oil Geranium — Conditions con-| Italian, 25D tins .......M. 2.20 : 3.80 
UBP, 60: ib cans ....50.B. <60 2 «68 2 ‘ 2 Fy Pimento, 25 Ib tins ...... ses ses 3 ee 
Apeleet, Kernel, 50 b com...B. ... : 6g |tmue casy with fair demand and | pineedie, “Siberian, cans ..... 85: 95 
it: aie . : ri large stocks. Turkish has declined | Pinus Sylvestris, 25 1b tins .... «.- : 2.00 
2 PeuienswsceeiDer cueee se ReuOD b. I h : A Pumilio, USP, 251 tins..... 2.75 : 2.90 
Bergamot, 25 coppers ......D. 5.75 : 6.25 5c lb. but other prices remain un- Rose, Fr., 8, 16, & 32 oz.pkgs o. 9.00 : 9.50 
Terpeneless B. 11.00 : 14.00 | Changed. R a ‘an im, ea > a ae 
ccvcecset. Al, 2 14, osemary, 4 ns : . 
Artificial, 250 cane ......B. 2.80 : 8.25 : : 1000 drums ..... 424%" 48 
Birch Ter, rect., Sib bet ......Im .56 : .60 Oil Hemlock — A decline of 10C} tech, 25% Ib tins —— a 
Crude, 50 Ib ti lb. is reported, due to a somewhat | Rue, 1 Ib bot .......... <aDDe seu, 3 S00 
" MS wccccee MD. 112 3 «14 
acanen saint Sandalwood E Ind USP, 100D 
Bois de Rose tins Brazilian ....M. 2.10 : 2.20 e supply: Case. . & 7.18 ° 79" 
COPONES TINS ocsiccescc oe BD. 2.30 2.40 e P W. Indian (Amayris)25lb tins. ... : 2.25 
Cade, 251b came...........-Ie .96 : .2f Oil Lemon — Continues at quoted | sassafras, USP, 50 Ib cans ....ID. «-. 2685 
“einpnt native SOM tins ..... m®. .7% : 29 | figures but the market is somewhat] Aftifidal 1000D.drm60mecam™. =) 
Calamus, 5 Ib bot . 3.75 : : Safrol, cans .......+.+se0- i. .28 : .29 
Bij eacd Td Ae tadel e - 3. : 4.00 |easier as the new supply approach-] savin, 50 ™ tins ......... Db. 1.75 : 1.85 
Camphor, Sassy, 1000 Ib drs ..Ib .15%4: 16 es. Great demand continues but all | Spearmint, USP, 50 Ib tins ....1D. 3.50 : 3.65 
White, 10001b dre.....Ib. 11%: .12 . ; Spruce, 50 Ib tins .......+0+- tH. 1.00 = 1.20 
Cans, 50 lbs ....lb. ... : 43 | factors emphasize the fact that the | Tansy, Amer., 251 tins ....... ... 2 4.25 
Cananga, Native, 25 lb tins ...t. 3.60 3.90 resent high pri | Tar, 50 gal bbls ............ gal. 25: .30 
gy Ib tins veeB. 6 4.40 : 4.75 Secure a ae th aly Fy Pag te -_ ye ‘4 
ee SRO eee 1.85 1.90 > yme, re ns... we 2 
Cardamom, USP, 1 Ib bot ....I. 20.00 : 25.00 White, USP, 25% tins ....D. .90. : 1.00 
5 iy Renate seseeeD. 6.00 3 6.25 Oil Limes — No further changes Bist oe a gees am : e.. 
Cancaritla, USP, pce : : é : tivert ; ¢: cccalds 27:50: 8! 
CAST sO ero tol tia ee ONO F688 | are reported in this market which | “Indian, 1.D bot. ......-+-1- 26.00: 30.00 
Redistilled, USP, 50 Ib cans 1.80 : 1.90 |continues firm at quoted figures. Java, 1 I bot .........-M. 18.00 : 20.00 
Cedar Leaf, 50 Ib tins ...... . 1.00 : 1.25 : ; coo A lia oe 
=. m: a; gee Oil Neroli — Probably the first |" Sweet beh., 25m tins...... D. 2.50 : 4.75 
Chaulmoogra, 80 Ib cases ...ID. 129 |Change in price in two years is re- Southern, 25% tins ....1. 1.85 : 2.00 
an Some. 1lb bot. .....1b, 10.09 210.35 | ported in Petale, which has advanc- —. al tim.. B. Hs : 108 
6eesceceeces $ : § ern, s: coe De SD + = 
crTRONE 1.15 /ed $70 Ib., now being quoted at] synthetic, see Methyl Salicylate 
LLA, Ceylon $170 lb. Other grade remain un-| Wormwood, dom., 251b tins .... 8.50 : 8.75 
1,000 Ib drums ....M. .83%: .35 h d Wormseed, Balt., 25lb'tins .... 3.90 : 4.00 
SOlb tins ......c.cBe 186: (gg | CUaMSee. Ylang Ylang Bourbon 10D tins 
Java, 400M drums .......M. .42 : .44 zi . . , NO, Lo swssccesseacsicce ms taee sine 
SOD tits ....00050B. 45-2 4F Oil Orange — Situation continues NOE wciscostecesseseolts “600! 2 (00 
Cloves, USP, 50M cans ......B. 140 : 1.45 | unchanged with prices firm at| Manila 1 M bot .........-MD. 32.00 + 84.00 
Pad asenbaaemalsen — : oa quoted figures. Some factors pre- OLEORESINS 
Coriander, USP, 10 Ib bottles... 725 : 7. duct further advances as Italian fac- 
Cro i {dlum, USP, bot and tins... 2.20 : 2.80 
armen guar, 25M tom .....B. 90 : 1.00 | tors are concentrating upon this | Se ae a cae et 
Erigeron, 20 Ib tins ...--..B. ... : 8.00 product. , USP, bot and tins ..... 3.25 : 3.50 
’ Ginger, bot and tins ........M. 2.25 : 2.75 
meso be Austl. USP. ae im Oil Peppermint ee: bumper Malefern, See Aspidium . ons 
pee nisicnieres cle 62 2 6! +43 Orris, bot., and tins ........D. 15.00 : 18.0 
. ¥ \ 4 . 
all =>» Pinas ie BD. 58: 62 crop has led to weak conditions but Pepper black USP, bot and tins ® 4.50 475 
eee pana 80: .85 | prices remain unchanged. Vanilla, bot. and tins ........ 50: 9.00 
—— a. 25 Ib tins .... 3.00 3.05 PERFUMERS’ counnans 
cneryg fh adllaamaet BD. £96 : 200 Oil Rue — Has declined 75c Ib. | Almond Meal, 25M cans ....... .25 : .28 
yng a aaa : a fh ow being quoted at $3.25 Ib. Amber, laut, 400M drs. ....D. 2.20 : 2.30 
Gingergrass, 28 Ib tins... |. =. ae — TS ee eer oz. 32.00 2 36.00 
i : Oil § : - Balsam Copaiba, Para 80% cs. . ... : .43 
Hemlock, 25 Ib tins .......... Dm. 1.10 : 1.20 Oil Spearmint — With pepper-| south American USP, 80lb es BD.  ... 46 
— eyo Use, 251b tins 1. 2.45 : 3.25 mint weak, this oil continues firm, pintig Roy y cases mens — : bye 
OD) WR MADE. ccc «can j :  .60 on. 58 : if olu, § CAN vase vewes i ee ee 
ina. 6. & hoe a due, it is said, to a somewhat small | penzoin Gum Siam, bis... D. ... : 5.00 
Spike Spanish, 50 Ib cans .... 1.10 : 1.95 |CTOP. Price has advanced again, | Castoreum, 1 ™ bot ...... D. ... 21800 
LEMON, ITAL.,25 1b cans |... 235 : 2:50 | 15c 1b. making current quotations | “™a™ Precip. Meht, 175 bbls. M. 04%: 05 
g q 
Lemongrass, native, 50 Ib . Cherry Laurel Water, 5 gal cansgal, 1.15 : 1.25 
etic 6 oo $3.50@$3.651b. Civet Abyssin horns ......... 210 : 2.25 
ati gs 7D. 9.co 2 10. Landanum, 5T bot ........+- tm. 7.50 : 8.00 
Distilled, 2 ..D. 9 * , : 
wR. os “4 Ib tins... 6.25 : 7.00 Oil Spruce — Shows an advance | Lanolin hydrous, 350 bbls... .19 : .28 
2 ex., cases ....]b. 1.90 : 2.00 of 5c lb Anhydrous, 350 I bbls. ....™M. .22 : .24 
ee eid ed : = J Musk pods, Cabardine, tins ..02, ... 2 «es 
, coccces Ds. &. : BY : Wenn, CNB. :i's.ccccses 4, : 26. 
Mirbane, ref. Aromatic Chemicals Oil Wormwood — Now reported aan anette, tins a " - : — 
“ = . 4 bettas ---B. 10.00 : 12.00 | practically irreplacable. Formerly Tonquin, tins .....+.+++- oz. 36.00 : 44.00 
seceee Db. 2.00 : 2.10 Vv : ic * Synthetic, See Aromatic Chemicals 
overpoduced in large quantities, this 
Neroli, Bigarade % « 1 Ib bot. — 75.00 :140.00 1 h >... | Orris Rt., Flor., powd bbls ...M. .128 : «18 
Petale, 1 Ib. bot ......... 170.00 | Product has been neglected this | Verona, powd bbls ........ D. 10: «11 
Artifical, 1% bot pate 5.00 :15.00 | year. An advance of 75c Ib. is re- | Petrolatum, snow white 350 % bbls. 
= ag _ 50 tins .......M. 1.70 : 1.80 | ported and all factors look for fur- seine: dite: tim te 4 7. se 
ange, bitter, 25 M tins ....M. 2.80 : 2.90 , ; agen . eee. 04%: = 08% 
Sweet, W. Ind. 25M tins I. 2.60 : 2.70 ther advances as the market is al-| pice stareh, 1400 be ..... ---B. 09 = 10 
Italian, 25% cop ........ mB. 285 : 325 | most barren. Send bein p - ae ee ee ae 
American, 25% tins .....D. r ’: , se - Sandalwood, pwd., bgs ....... Rb. 22%: -40 
Distilled, 25% tins ....D in : hd Oil Wormseed — Continues un- — dle ~ Sa BD. 1.15 + 1.30 
wna ae ES le, Italian, 2201 bgs......tom 60.00 : 80.00 
ns jes 3.00 | changed at quoted figures. Frevch. 390 be..... ton 69.60 : 48.00 
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OZONE VANILLIN 








**Purer, Surer Than The Bean” 


HE Vanilla Bean yields 2% 

or less of the principal base 
of Vanilla flavor — Vanillin. 
The rest of the bean is practi- 
cally waste, so far as flavor and 
aroma are concerned. 


Ozone-Vanillin — produced 
for us from selected vegetable 
sources by an exclusive Electro- 
Chemical process — is “‘all 
there.” One ounce of it has 
the flavoring capacity of 2% 
pounds of Vanilla Beans. 


Vanilla Beans vary in size 
in kind, in purity, in flavoring 
content. Ozone-Vanillin is uni- 
form — always possessing a 
known, exact amount of the 
identical pure Vanilla Bean 
Flavor. 


Standardize, economize, cer- 
tainize the excellence of your 
product. 


Inquire — order — depend 
upon Ungerer dependability. 


Our quality is always higher 
than our price. 





UNGERER & COMPANY 


124 West 19th St. New York 
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Bourbonal 


Successor to Vanillin 
Y ANN was invented and first manufactured by Haarmann & 


Reimer, of Holzminden, Germany. It is therefore of particular in- 
terest that the same house should have developed the product—Bour- 
bonal—that is gradually replacing Vanillin in Europe and elsewhere. 


Bourbonal is very much stronger than Vanillin—it has a finer flavor 
and aroma than Vanillin—and it is cheaper than Vanillin. It will do 
everything that Vanillin will do and do it better and more economical- 
ly. Wherever it has been introduced it has made a permanent place 
for itself. Sample and price upon request. 


Exclusive Sales Agents for the United States and Canada: 


Morana Incorporated 
61-63 Vandam Street New York 


Chicago Toronto 
228 N. La Salle St. 42 Wellington St., E. 
























































460 OcToBeR 18, 1927 
. ° Canella Alba Bark 
ae Crude D d Spices ine 
Candelilla Wax rude vrugs an p Dill Seed, Cleaned 
H 32 
I Cannella, Alba Bark bales ....D. .30 ‘ 
Crude Drugs OLEORESINS Cannabis, true Imp., bgs ® - 
.. Vanilla — Now quoted at $8.50@| American (no assay) bales wor a5: 130 
ACONITE LEAVES, bales ...... .09 -11_ | $9.00 Ib., being a reduction of $1.00] caitnarides, Chinese cases ....1. .70 .72 
Reet, OEE, BA ..-00000.B. 26 -25 lb Powdered bags ....ID. 80 : .88 
Agar Agar, 1, 200% bales ....  «.. a4 : Russian, CASS ..cccccsecee DD. .60 3 65 
Ne ; i seesereeseee De. wey $e Balsam — Tolu shows an _ ad- Powdered boxes ...ID. ++. = 80 
A eee Db. on 56 vance of 20c lb., while SA U. S. P. | Caraway Seed, African bags ..I. ees “1 
Agaric white, cases .......... .60 : .75 . Dutch, 11 Ib bags .........  .1054: 
Granulated, OE cccccceoacD, £9 ¢ 4 has declined 2c |b. Cardamom, bleached cases ....D. = 2 -< 
Almonds, bitter, boxes ......D. ... 80 Sandalwood — Considerably low- saad Bigg bog ve a, ae 
Sey Same povssoncvenesB. 08 3 22 ler in price, now beng quoted atl” no. 9 tae oo cne:0--- + ae 
2 “a a : 22%c@ 40c |b No. 2 N. Country bags .....D. «... : .86 
Aletris Root, + ahaa 42 : 46 “720 . No. 3 N. Country bags ....D. ... 3 86 
Alkanet Root. bags ......... - 10 “11 No. 3 chalky bags ......... D. .39 : .40 
wee 1201 bie “a o : ae VANILLA BEANS Cascara Amarga 150% bls....Ib aioe 12 ee 
el eos 4 
Yada 0 p> ee Sd called balés ......+..+. -60 -85 
sont plana = é i. Bourbon advanced last week NOW | ¢ascara Sagrada, bales 
r Gourds - wrteceesesscee Me ‘85 : .48 | being quoted at $2.25@$3,00, due to = son svennnanensn i * 
ocotrine whole, a ..BD. 0s -40 j i i - ATK coccccccccce Me i ne 
Althea Root, bags............ D. 20 30 | heavy buying by American import 1925 bark ...... Sag, “age ee 
Ee Dh. .44 ‘50 |ers. This advance is not expected “en ee ae nce ae ies a 
Grd., & Powd. bes .......... > 20: 28 ican de-|cascarilla Bark, quills bales... .90 : 1.00 
Angelica Root, dom., bags... 120; ‘a2 |t© be permanent as Amer e h ee ee ee <<a ; 65 
; =. a i a aaaan ipl wee 2 014% | mand is not ner oe ther | couis Batavia, No. 1 beles....D. i 13% 
eee Pixicags 4 rades remain unchanged. Shortstick bales ...D.  . 3 3 
Anise, Levant, bags 124: 113 |§ ° Batavia, No. 3 bales ....B. .09%: .10 
ae Seats (ese eonee og pe 3% China, Select rolls cases ..... .12 * .18% 
panish, bags ........... LD. sae # ae Broken bales ..........D 08 .10 
ARABIC GUM, CRUDE DRUGS Saigon thin ........ aot. is 2) 
White, No. 1, 100M bags ... .22 : .27% . R t ivals |. Buds. mses. 2... eeeeeeee » Avs: 2 
Seconds, 200M. bags....... 160: 92 \Aconite Root — Recent arrivals} oss” pistula baskets ......Jb. 22 : 24 
suri, 4 tM ga D. on — of heavier poundage, together with | Caste Soap USP, 200M bars D -20 33 
nD. ae % 4 : Powd., USP., 200% bbls ....m  . . 
Areca Nuts, 1001 bbls .......D. 12 : .12%|a poor demand, caused importers | qos Herb, bales ......+- en Se? ae 
Fowd., 100% bits ores 18 : .21 | to again name lower prices. Quo-|Celery Seed bales ..........-D. .20 3 .22 
— = ST ee: >. = : 35 tations may now be had at 23c@|Ceresin Wax, white bags ...... 15 + = 
eee ee eeeeeeeee . . . . ime bd. ll $ Pe 
Arrowroot Amer., Podw., bbls .... .10 : .10%|25c Ib. Leaves are unchanged. ee 
Be agg POUE:, WA. .cccceRD. 20 2 iT CHAMOMILE FLOWERS, bales Ib. .24 : .26 
A Pond, ‘ion D cases «2... Db. .30 : .31 Agar-Agar — There are no Hung., cases ....... 24 : .80 
el Bc ia *  |changes in price quotations, spot a ats +.B. - a 
mata GILEAD BUDS, beg....1b 85 : .87 | goods are in better supply and the] cnestnut Bark, bars .........B. .07 : .08 
BALSAMS PR eeccsennt ene. ¢ a primary market is firm with spot| Leaves, bales .... ...+.-D. .06 : .06% 
Copaibe, Para, 80D cs. ....B. ... : .4f | quotations, No. 1 $1.00 Ib., No. 2{Chicle Gum, 100bls ......... DB. 68 :  .15 
South American, 80D cs.... ... 3: .49 N 50¢ Ib Chiretta bales .....ceescceee MD. «-- 3 «88 
Fir Canada cane -.-.+.-..fal. ++. 12.00 90c Ib. and No. 3 59c Ib. oe ae _ 
Oregon, Ce sccuee " Noe : 1.65 iy eee ee eerste eeee . eee . . 
net 120 M cases......--M- .95 : 1.00 Aithea Root — An over-supply = need sosccccoee matey exons - 
: 2 st) 20 MCB ccccccccccccccces ° one : ° 
or a ee 10 Ha Jon the market, of cut material] Gig, 150m be.e..s0.- ee eee 
Bayberry Bark, bales ......... .09 .10% | brought about lower quotations to /Cinnamon Ceylon No. 1, bales D. ... « 
cee ees °. .29 82 2 Tiss No. 2, bales bend Ih. ... 3 - 
Belladonna Leaves bales sees 20 3: «|S 40c@A2c Ib. While and powdered No. 8 bale ....D. .48 nom. 
ae sen Ei emer = 8 = roots are firm and unchanged. Clover Tops, Red bags ......... ® .« : 
— WE. csseee 7 é : : * ° Zanzibar 135 BD b -o BD. 1934: 23 
pe Bellon refined. cases Sorts ae "42 Anise — Spanish anise continues ae dl ee iia 7 
—— Siam, boxes ... ... nom.| to weaken and current prices reveal] giver. .................. a 
Sumatra, 80 Tb tore .-//cm. 168 : “es [a decline of 1c Ib. from those last | Cohosh Root, Black bags 08%: 08 
Rutarts a Root, bags b. «+. 11%] quoted. There is not much buying | cojchicum Root, bags ....... 07: 08 
Bitter — 100 wag Lae; rs going on at 14%c@15%c l|b., and SMO SNRR” sin srs/die'sieieresreie ae oS 
» coe AD. -~ . e8 ; ‘. Colocynth, Pulp, bales ........ oF : = 
a" Bark, root bales ... i -26 27 |the remaining grades are in a strong | gojtsfoot Leaves, bags 10 "12 
NOG DANS: co cccuh canne .16 17 + : é ; 

Black Indian Hemp Rt 1001 bes i os ‘ig | position at unchanged prices. —— veisesiaiets ae a4 
o oot, bags ...... eeecee -16 ae ‘ 7 ae ees er ; 
Blueflag Root, bags ........ > ae 127 Arnica Flowers — Spot quo- | yi" — ile aes - - 

sng tio — quit ig “16 yo tions have advanced radically. This | Copaiba Balsam Para, See Ralsams 
ee Mm. .09%: .10 year’s crop has been a complete or ea ede ony: 2 
ny erg agg Lope aee 8 >. Te = failure and the lowest quotation is Bleached begs ......+..- Dm. .16 : «19 
BUCHU LEAVES short 260 ib bis Ih. 48: as, | $1.00 Ib. to arrive. There are spot | Corn Silk bales ........+-..Ib. 08 
Long bales..... seeseceeeeD. .75 2 .80 | quotations for limited quantities at ‘ cok pap eines : 
Buckbean Leaves, bales ........ 13 15 z “gs Cowhage oz tims ..........- 02. 
Buckthorn Bark, bags «+... m. 05 : .05%| $1.25@$1.50 and it is likely that all | Cramp Bark, so ealled bales ....0. 
Berries ...... aan eee 50 | quotations will be withdrawn from | ¢anesbill Root. bags 2... ‘ae 
Burdock Root, bags jemi sine Db. 12 .14 = ~ ; AMM hace: § 
Seed bags D gs | the market in a short time. CUBEB BERRIES XX, bags ...m. 
Burgandy eb dice dik ann , = 4 Powdered bys ..... D. 
Gross for net ............ 08 : .09 | Bayberry Bark — The market re- | Culvers, Root, bags «2-0 -.-...0- 
coger sareeessnestens *. a : ~ mains at 12c lb. and the demand is] Morocco bags ......+-....Ib, 
labar Beans bags ......... oe aoe : : 
considered ood sinc Cuttlefish Bone, Trieste, straps Dd. 
Calamus Root,. bleached, cases Mh. 38 : .40 g ° the recent NE, his vis <cctie cre ein b. 
Unbleached bags .......... D. .06%: .o7 | advance. Powdered bbls. ..... ™ 
Calendula Petals Imp bales ...1. .95 : 1.00 Blood R While th i} er eee 
i re! t — 1 nera amiana ves, ee «+ ID. 
ones Bark, bales ........ D. ... f .28 od 00 e the ge ia ono. 
owdered, bbls ........... D. .28 82 | market is 16c@I17c Itb., 14c Ib. may] peer Tongue Leaves, bales .... 1. 
Canary Seed, So. Amer., bes. ..1. .04%: .05 {still be done but all prices are strong | Digitalis Leaves bales ....... tb. 
Dutch bags ........ soesceeD. OERs O00 d likel re Dill Seed, bags .........-.M. 
Candelilla Wax bags ......... Db. .28 : (29° | and likely to advance. Cleaned bags ........000- D. 
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OLEORESIN GINGER 


HUS specified on your order without qualification is dan- 

gerously indefinite, There are as many kinds and grades 
of Ginger Root as you have fingers. Careful selection of raw 
materials plus manufacturing skill borne of many years’ experi- 
ence insure in OLEORESIN GINGER, F.B. that wealth of 
full, rich Ginger effect, unmasked by unpleasant by-flavors, 
which marks it as the best. 


Comparative blind tests of leading featured brands have 
recently reconfirmed this definite superiority of flavor strength 
and quality. It costs more but it’s worth it—it delivers more. 


Avaiable in two varieties—U.S.P. VIII and 
ALCOHOLIC EXTRACT. 


Samples and full information freely available. 


FRITZSCHE BROTHERS, Inc. 


NEW YORK CITY 




















BEEHIVE BRAND 
CBEDE BEESWAX 


D R U G S Absolutely Pure 


and 
FOREIGN & DOMESTIC Sin dieied 
WHOLE & MILLED 
FROM A POUND TO A CARLOAD 


Sales offices in ‘all principal cities 
Connections in all foreign countries 


Collection depot at Asheville, N. C. for Stearic Acid —Red Oil 


Domestic Botanicals ; 
FACTORIES AT WEEHAWKEN & ASHEVILLE Glycerine—-Ceresine 


The largest, most complete and fullest 
assorted stocks in America 


§. B. PENICK & COMPANY 
115-117 Fulton Street WILL & BAUMER CANDLE CO., Inc 
New York, N. Y. 


Spermaceti 


Syracuse, N. Y. 
























































462 OcToBER 18, 1927 
Dogwood Bark ° icori 
ama Crude Drugs and Spices a 

Peppers, Red 

— a _— bags —— 09%: Pt Benzoin Gum — The market for 1 Licorice Root, Russian whole bls Ih .12 : .18 

merican,. bales ........ ee ~ Sn : < Spanish, natural bales : 05%: .07 

Doggrass Root, USP, cut bags . .13 : .14% | SUMatra gum remains at 65c Ib. and . Powdered bbls ....D. .09 : .10 

a Blood, mass cases ...ID. .70 : .75 |appears uncertain. It is not be- Selected 2 & 5% bundles I. .13 : .15% 

eds ,DOXES «+ ++eeeeeee --D.  ..- ¢ 85 | lieved that it will again return to an Rg bags >. 06% : = 

ECHINACEA. Root bags ...... im. .80 : .83 |higher prices but the possibility of ro 7 vette. ee th: 

Elecampane Root, bags ....... Ib 08 : 08% | s+ 4 a Lime Juice, clarified bbls ...gal. 60 : .65 

Elder Flowers, bags ......... DB. .16 : 26 ~— reduction is dependent upon the | Linden flowers with leaves bales - 

Elemi Gum,85 I caess ...... mb. .20 : 21 | Size of arrivals. At this time they ee. - 25 - 

Elm Bark, bundles ......... D. .22 : .28 |are none too large and justifying a Without Leaves, bales ...1.... 5 

Grinding, pags ........... D. .13%: 14 65c Ib g = Lobelia Herb bales ......... Ib 20 3 .25 
Powdered bbls ...... cecese®d. «20. 2 208 vc ib, price, Geel RARE A .vesiceeeceee aS) eee 85 
_ 5 . Lovage Root, Imported ba, a 25 3 27 

ERGOT, 150 Ib 200 Ib bags ... 1.60 : nom Candelilla Wax — Is again easier | tuputin, NX. F. tis ....+-.--D- 1.60: 1.75 

iia on = arcs es po pose this week. A heavy supply, coup- | Lycopodium, 88Ib cs ......... Db. .79 -80 

uphorbia Pilulifera Herb bags d s . 3 Sawer Mace Siauw No, 1 ....cceee- hm. .95 : 1.00 

Euphorbium Gum, casee ......D. 14 : .20 led with a curtailed demand is the Banda No. 1, cases ...... pb. iain 1.00 

Powdered boxes ......+-- I. ... : .25 {cause for a reduction to 27c@28c]  Ratavia, No. 2, cases .... ... 3 7% 

Fennel Seed, French bags ....Tb. .12 : .14 lb. Malva Flowers, blue bales ....Ib. .45 : .50 

ee eens Ib. 28 : 32 Mie, SOME “savoeects pecnen tb. 45: -60 

Fenugreek Seed, 200% bags ..0b. .0574:  .06 Cantharides — The market per-|Manaca Root, bales ........- 1) « 2 

Fish Berries, 100-125 bags . .06 07% | formed quietly over the two week’s | Manna, large flake cases ..... Db.  .65 = 

Flax Seed Whole, 182% bbls ea. 14.00 14.75 ; q - a Small flake, cakes ....++-+e- db. 55 5T 

Ground 180 I bbls ....... Db.  .08 .8%| Period and no price changes were] Sorts, cases ...-.---eeeees Db. .47 50 

— eee ee ae recorded. Chinese is firm at 70c@72c | Mandrake Root, bags ......++- D. 13: .15 

Fumigat. Pastilles Blk Red. I) bxs 30 = -35 | 1} and Russian is in a stonger posi- | Mastic Gum, 1201b cans ....T. .60 : $5 

GALANGAL ROOT, bags m. 24 : 8 tion at the recently established Matica Leaves bales .......+- Ib. oom * am 

Galbanum Gum, cans ....... __ aeeers 1.00 6 f 60c@65c Ib Mesereon Bark, bags ..+++++- mb. .13 2 «1a 

Gamboge Gum, 100 Ib cases M. 1.00 : 1.10 | Value of 6Uc@ovc Ib. Millet Seed dom., yellow agbs ID. ring = 

Powdered cases ..... th. 1.25 1.35 . : : Montan Wax, crude bags ..... Dm. .06%: . 
Gelsemium Root bgs. ........ Dm. .09 19 |, Cascara Sagrada — This anaterial Tos ceed beet ...cs00secee8 I. .95 : .28 
Gentian Root, bags .......... D 09 10 is moving in good size and Prices | Moss, Iceland, ales .......+. Ib. 07% = 

Ground, bbls., boxes ....... D. .13 "14 |are held easily. A slight advance,| , Sele sisi resceceees - a tr 
crag ged syectigiowis et - 3 +18 reflecting it’s recent strength would | mullein Flowers tins ........ ae 2.25 
Jamaica itn ie. ge mo not be surprising. Musk Root, Russian bags ....Ib. on 8 Ve 
Cachin, ABC & Lemon bes .. 13 Sil titted tae ee ai 

Golden Seal Root bags ..... bh. 4.50 4.65 y § reer > J — 

; the spot market, resulted ina gen- California, brown bags eccccce pb. .09 Pd ok 
Powdered boxes .......... 1. 5.00 5.30 . . . 7 Yellow bags ..-+++eeeeees Db... 16 
a Oe m. 1.25 : 139 |eral reduction in price to 19c@20c] chinese, yel'ow bags .....-. Db. .07 0s 

Grains of Paradise bags ..... B. 1.45: 2 560 lb. Dutch yellow bags ....--- 1) .08 09 

Grindelia Robusta Herb bales ... 1. 09 : .10 : : English yellow bags ......-- TD. .10 10% 

Guaiac Gum, 80 & cases ....... Db. 45 : 47 Chamomile Flowers — Supplies | myrrh Gum, 200 es ........-- bm. .35 .40 

Powd. Strained 75 Ib ..... .70 : 7 of this material are moving at a 22 

Guarana, tin cases ........ 1.65 : 2.00 : é : 5) NUTGALLS, Chinese, bags i) : 2 

GUM (See Arabis Gum, etc.) fair pace and the price remains at]| Aleppy bags ...+..++++++- t = 

2Acia)Pbhc eee aa Powd. DAGS ..cccccccccces ey 

HELLEBORE ROOT, Black, bbls ™ .05%: .08 24c(@26c Ib. Hungarian has been Nutmess, 110i cases ac-s<5 Dm. .86 : .39 
ROWOEAT 8 cin ioue'sivoncie ». ~~? - Bw reduced by _ replenishment from 75s SO'S CASES ...cccccce Db. os SO 

White, = Seay - =? 08% | Europe and it is believed the market age ig ie sinhele. ois 4 = : on 
eeccccs ° 1 :. oa -< . : " 7 Nux-vomica Buttons, bags ......I. 05 ¢: t 
ong erga on aes nee Db ot See will return to‘its former level. at as hk. et 

Henbane leone, beies ae .D. “tH : “eg Cinnamon — There is ne little = = - ancients ." on 

Henna Leaves, bales ........ B. “19%: “a3 | material on the market and it is} Oe Oe OE es 

EEO | awbinewemases BD. iss to ee bable tl furtt advances ‘will Olibanum Gum Sift 280 Tb cases Th. 10 Ye 
probable that further advances wil! Tears No. 1, all white 280 th cs 

Honey, Calif, 120M cases .... .11 : 19 kes ; ed imal aa oh. 88 25 

Horehound Herb ba'e ......... :. so: a be seen above the present quota- ee Mg 2 co 

= Root, bales ....... Ib oa) 8 tions of 62c@64c for No. 1 and 6lc agi cane peice. oa ‘97 

a fa Gum, see Karaya @62c Ib. for No. 2. No. 2 280 th cases ...-- Th. 16 _ 

BET CLOWERS,. ...0000:0000 Db 9 ‘ . No. 3, 280% cs .....- th. a aoe 1 
Powdered pure 200 Ib. bbls .tb. 37 : ‘38 Cohosh Root — The market is | opium gum, USP, cases .....- Th. 12.09 : 13.00 
Ipecac Root, Cartagena bags .Ib. 3.20 : 3.30 holding the advance and supplies Granular, cams ...+++-++++- TH. 13.00: 14.00 
Pwd, 220M bbls. b: s Powdered, USP, cans ....Ib. 18.00 : 14.00 

a L xs bit) . . owadered, by . iS eee . 
3.55 3.70 are in no better condition. Orange Flowers, cases ...--+-+--- Ws. 62 (ae 
= ne P i - ee itte ags : 12 
Rio Whole, bags ......... I. 3.30 3.40 Digitalis Leaves — The recent] Peel bitter. bags... +--+ ae ae pA 

Powd. 110 bbls bxs. ... 3.65 : 3.75 ; . cages Sg Ae aaa eke el a 

Isinglass American, 130 cs...  .95 199 | demand has absorbed good sized | ORRIS ROOT, Florentine bid bes M. .10 : «11 
. ° e ° >owdere: 9 3 ° F 

Russian (Beluga) bxs ctns ...D ee 4.50 | lots of the available supply and ome. _— 200% bbls ~ : oH 
ane LEAVES, bales ...m. 13 the market has advanced to 35c@ Powdered 200% bbls TH. .13 : .14 
alap Root, whole, 150% begs, MD. .16 : .17 Qe PS eg ae PU: DORE ose erssicanso D. 66 7S 
Powdered. USP, 250% bbls. th 22 : 24 38c Ib. Chis represents ae advance Ozokerite Wax, brown hard bags th. 24 3 .25 

Japan Wax, 24% cs, ........%. 18%: .19 | Of 5c Ib. and at the time, is well] Green hard bags ........+- i ede. _ coe 

Job’s Tears White bags ..... Dm. ... : 115 |held with an excellent demand. Refined, yellow, bags ...... ib. : ST 

Juniper Berries, 125 I bags .D. 07: 10 rss : Papain, pure powd. 10 I) bot. .mh. 5.00 

Sifted bags. ............. <i eer see Elder Flowers — There is very Crode, 160M 6.0 s<s.c6ces tb. 00 5.50 

WAMAUAS Boxes. ~...<..5<.c. m. 95 : 100 | little good quality material on the} PAPRIKA, bags ............ Db. .31% 32 

Karaya Gum, powdered bbls ...-. .12 : .18 | market at present and_ present | Parcira Brava Root, bags ...... mb. ott i 

Kava Kava Root bags ........ Ib sae 15 es 2 . Pe re Parsley Seed bags .......-- tb. wale es 25 

prices of 16c@ 20c lb. are inferior | patchouli Leaves bales ....... . 2.26 

Kino Gum, black cases ........ D. .50 : .85 “soa : Pennyroyal Herb, 100 ™ bes. ... .. : .07 

Kola Nuts 150 Ib bags ..... tb  s° Jog «| goods. In one direction 15c may on sae fe oat “a eae 

Kousso Flowers bags ........ Be cco ee be done. by ee ae  - , 

Lady Slipper Root, bags _D. 72 =: 75 me: ; Pelitory Root, bales ......... mh. .18 19 

Larkspur Seed, bags .......... Db. .60 3 .65 Ergot — The consuming trade o? Wack Sing bags ...... mh. .20 3 .32 

. “ c ORD «eee eee eesee 1 
Laure] Berries bags ......... hb. .08 : .09 | may still buy ample quantities from pas . ah ot prt & on 
Leaves, Greek bags ........ D. .05%: .oF er ‘ : iy Naa da —_— = a 
Staten baler b > ‘p95 |one of the recognized factors at Lempong bags ........+.-. Db. - 3 36% 
peaches ee ae Sos ha ; a : Tellecherry bags ..........D. 36% 

r American, bales ...... mD. ... : .387 |$1.60@$1.65 Ib. and quotations of | suntock bags Db. Pameer Ii") 

me gees : f o ) ID. and quotations OF | Muntock bags ............++. RP ety 

—, —_ ordinary as oe i $1.50@$1.55 are heard from another Red pagar No. 1 bgs 4 25%: 7 

vette eee eee ees : 5 é a i ombasa bags ...... 28 3: 

Lemon Peel, bags ........... hm. .09%: .10 | well known source. Both of these Capsicum Bombay bags 
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NATURAL 








for prompt deliveries. 





AN ANNOUNCEMENT 


To our many friends who have so generously 
favored us with their patronage in 


take pleasure in announcing that due to the rapid 
growth of our business, it has become necessary 
for us to obtain larger quarters. 


It has always been our belief that the actual 
SUPPLYING of merchandise to customers is 
but a part of the service necessary to the suc- 
cessful and satisfactory growth of a business such 
as ours. Consequently, in the planning of new 
quarters, a great deal of time and thought have 
been given to the space allotted to research 
laboratories, advisory departments, and facilities 


Exclusive United States and Canadian Agents for 


Messrs. POLAK & SCHWARZ 
Zaandam, Holland. 


STRENGTH 


MARK 





the past, we 








WANGLER - -BUDD Co. 


NEw VORK ciTry 


ee LPHIA 
BENNETT 
547 DREXEL BLoe 


Cincinnati 
Albert Bauer 
224% E. 4th St. 


205 West 14th Street 
Telephones: Watkins 5615 6-7 


St. Paul 
O’Brien & Bushnell 
304 Pioneer Bldg. 























It’s made better; therefore it tastes 
better; that’s why it sells better! 


SQUIBB’S Milk of Mag- 
Nesia is made by a spe- 
cial Squibb process 
which assures a product 
unsurpassed in purity or 
efficacy. 

Because it is made 
from chemicals of high- 
est purity it is free from 
the bitter, earthy taste 
of ordinary products. 
Customers prefer it be- 
Cause it tastes better. 

Packaged in a big, 
blue octagonal bottle, 
the attractive appear- 
ance creates a favorable 
impression and imme- 
diate acceptance as a 
quality product. 


Backed by the pres- 
tige of the great mass 
of Squibb advertising 
and by local newspaper 
advertising as well, an 
ever-increasing demand 
for it is being steadily 
created. The name 
“Squibb” on the label is 
a real sales advantage. 

And your profits are 
from 331%4% to 45%, ac- 
cording to the quanti- 
ties you purchase. 

Surely a product with 
such outstanding sales 
possibilities and gener- 
ous margin of profit 
warrants your merchan- 
dising support. 


E.“R. SQUIBB & SONS, New York 


Manufacturing Chemists to the Medical Profession since 1858 












Season now on 
for 


(Gran. Mixed Drugs for) 


WHITE PINE COMPOUND N. F. 
Made from fresh stocks - First quality Goods 
SPECIAL MESHES IF REQUIRED 
Write us for current prices - Also contract figures 





Whole or Milled 
Write for Prices and Samples 


High Grade Drugs - 


R. HILLIER’S SON CO., INC. 


Importers and Drug Millers 
51-53 MAIDEN LANE NEW YORK 

































CHINA CLAY 


Various Grades English 
in Lumps and Powder 


CHALK 

Lump and Powdered 

i Precipitated 

=| Prepared 
‘| FULLERS EARTH ROTTEN STONE 

“= PLASTER PARIS 

uy PUMICE STONE STARCH RICE 

ZINC OXIDE 


i TERRA ALBA 
"| WHITING ZINC STEARATE }*. 
PARIS WHITE ENGLISH CLIFFSTONE }:.* 


TALC 
All Grades Domestic & Foreign 


ILL & GILLE 


oe Broad 


































way 
New. York: Sal 
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Peppermint Leaves 
Stavesacre Seed 


Crude Drugs and Spices 


Stillingia Root 
Oil Turpentine, U.S.P. 





Peppermint leaves, imp., bales .. ID. 


Domestic 
Herb bls 


Peru Balsam, see Balsams 


Pichi Leaves, 
Pimento Select, 
Pink root, true 


Pitch Burgundy, see Burgundy Pitch 
bags . Ib. 


bags 


Pleurisy Root, 


Poke Berries 
Root 200% 


bags 
bags ... 


bags 


bales 





Pomegranate Bark, of root bags . 


Of Fruit bags 
Of tree 


Poppy Flowers, red bags 


Heads 


Poppy Seed Dutch bags 


German bags 
Blue Indian, 
White bags 


Prickly Ash Bark, Southern bgs iD. 


Northern bags ........+. I. 
ee ee Ib. 
Prince’s Pine, bales ......... I. 
Pulsatilla Herb, bags ........+ Db. 
Pumpkin Seed, bags ......... D. 
QUASSIA CHIPS, bags ....... Ib. 
Quebracho, bk., 125 lb bls ...Ib. 
Queen of the Meadow Herb = 
DOT oboe. sce ses cus b. 
Quince Seed, bags sins so Db. 
Pe RNR? Sait roe ors od ve pes Ib. 
Rape Seed, So. American bags Ib. 
ee a eee oer tb. 
Japanese small bags ...... Ib. 
Raspberries, dried bbls ....... bd. 
Red Saunders, bags ......... Ib. 
Rear ye Ib. 
Rhatany Root bags .....+.+++ Db. 
RHUBARB ROOT, HR cases Ib. 
MEE enmip 65:0 wae sia e Ib. 
Rosemary Leaves bales ......++ Db. 
Flowers, cases bales ........ Ib. 
Rose Petals pale .......e.+e+% bd. 
~ rere Ti Ib. 

ee i es ere Ib. 
SABADILLA SEED, bags ......1D. 
Powdered bbls as 

Saffron Flowers Amer bales ....1. 
Valencia 1 cans ..... D. 
Sage, Dalmatian bales ...... tb. 
Greek, bales ...eesseeeees tb. 
Sandarac Gum, 300% bbls ....Ib. 


Sarsaparilla Root Honduras bales Ib. 
Mexican .....++- Ib 


Sassafras Bark, 
Select bales 


Savory Leaves, bales .........D. 
Saw Palmetta Berries bags .... 
Scrammony Resin, boxes 

Root bags .... 
bags 


SENNA, Alex 150% cases ...D. 
Half Leaf, 150 Ib cases. 
Siftings 400 bales Ib. 

Powdered, 200M bbls Ib. 
Tinnevelly Bold 3501 bbls f 


Senega Root, 


ordinary bales 


eeeeeereree 


Medium Leaf bbls 
Small Leaf 
Powdered, 200% bbls . 


Pods, 350% bbls 
Serpentaria Root, 


Shellac, T. N., 


bags 


Simaruba Bark, bales 
Skullcap Leaves Eastern bales .. 


Western bales 


Snake Root, Canada, natural bgs Ib. 


Stripped bags 


SOAP BARK, 150-200 bls ...B. 
Cut, 125-175 Ib bags cs 
Crushed oe DIS .ccceee nD. 
Powdered bbls .......... b. 

Spearmint Leaves American bales ID. 
Herb, bales .....ece0+ so. 

Spermaceti, blocks cakes cases ID. 

Spikenard Root, bags ......... Db. 

Squaw Vine, bales ......... D. 

Bills, White 2... cccccccscer I. 
Powdered bulk ..........- Dd. 

Stavesacre Seed, bags ...... Dd. 


bags .. 





eeeeee 


Dd. 


tb. 
Ib. 


3 Yee 


coe -50 
24 -40 
one 12 
13 14 
17 17% 
-“ -55 
ie os .22 
28 : .30 
jos? a ee 
25 : .44 
coe “8 -30 
as f See 
60 : -65 
a ae 
a 14% 
a .10 
« 3 2056 
. eee 
14 : .16 
13%: 16 
20 : 25 
S. e 15 
: + 13 
a0 3 aid 
eae .07 
eon 8 40 
==: .09 
-07 08 
.60 75 
oa Soe 
043%: .05 
sos OBE 
06% .07 
.85 
.08 
ae 12 
bf 12 
.44 -46 
54 .56 
.05 .06 
25 30 
.32 35 
1.85 2.25 
-18 -20 
.30 .35 
.34 .36 
38 : .40 
16.00 : 18.00 
.06 
are -04% 
30 85 
ete .52 
-28 -30 
15 .16 
-26 27 
-08 .09 
.20 .25 
1.30 1.35 
08% 
1.25 1.27% 
25 : .80 
18 2 36 
10%: 11 
| 17 
ae 20 
18.2 13% 
07%: 08% 
sau. > 13 
-12 -13 
-75 ott 
.57 .58 
ean -08 
eee 45 
23 26 
v0 -55 
° 55 
14 
-17 
16 
as .18 
= -30 
eee 14 
382 .33 
a eee .20 
oa 3 Same 
05%: 05% 
nice he 13 
18 19 





quotations are for passed goods and 
while the latter is an indirect price, 
the former is firm and genuine. 
Mearwhile, it is not known what 
the two outside speculators are do- 
ing but from the opinion of the trade 
and the action of buying interests, 
the prices quoted are not heeded. 


Fennel Seed German fennel 
seed is again higher owing to the 
shortage of supply. The present 
prices are 28c@32c lb. 


Henbane Leaves — These prices 
descended notably and abundant 
supplies may be purchased at 24c@ 
26c lb. This has been caused by a 
heavy stock on spot and may even 
descend further. 


no 


Insect Flowers — There is 
particular life to the market at this 
time. Buyers not attentive to 
the present prices, believing that 
they will fall to their former levels 


in December or January. 


are 


Kava Kava Root — The Hawaii- 
an market has strengthened and im- 
porters have advanced their prices 
l5c Ib. to meet entry costs. 


Lady Slipper Root — This mark- 
et has advanced to 72c@75c Ib. on a 
shortage of supply and an increase 
in demand. 


Lobelia Herb — There an 
abundance of new crop goods on 
the market and prices have been 
forced down to 20c@25c Ib. Weak- 
ness prevails and further reductions 
may follow. 


Rhubarb Root — This market is 
also weaker. A lessening demand 
has caused a reduction to 44c@46c 
lb., a difference of 3c Ib. 

Saw Palmetto Berries This 
market is in a very weak state. The 
high prices obtained last year, en- 
couraged those in the primary mar- 
ket to gather the berries and conse- 
quently the market has been flood- 
ed with them. Prices have dropped 
to 20c@25c Ib., a decline of 25c lb. 

Senega Root—Weaknes has been 
seen in the market, by a decline in 
prices to $1.25@$1.27%. It is be- 
lieved that these prices will be low- 
ered shortly as a result of the ac- 
tion of dealers here, who are forc- 
ing the Canadian market down by 
their refusing to yield to the ab- 
surd prices asked. Some sales have 
been made at lower prices. 

Stramonium Leaves — Continue 
firmly and a lc advance has been 
made to 20c@22c lb. 


is 






























Stillingia Root, bags ......+. bd. coe & oan 
Stone Root, bags ......c.ee0- ib. .08 -09 
St. Ignatius Beans, bags ..... «15 14% 
St. John’s Bread bags ......D. .14 : .14% 
Stramonium Leaves, bales .b. -20 -22 
BOON DOGE. 5:45.50 4-0p eves b. ae 07% 
Strophanthus Seed, Hispidus .. Ib. oe _ 
OE SSS im. 2.00 : 2.25 
Styrax, liquid artif. ......... bd. 26 : .35 
Gen. USP ox ccccscecece -bD. .86 3 45 
Sunflower Seed, domestic bags Ib. wee 3S 
South American bags Db. coos SOS 
TAGALDER BARK, bags ... 05 : .06 
a ee Se ies an 
MOM sctscadecuccae es 3.85 
Tansy Herb, bales .......s00. ‘ 1 1 14 
Tar Barbadoes, 50 gal. -b. 1.40 -145 
Thus Gum, 280 tb bbls ......- Dm. .11%: .20 
Tilla, see Linden 
Thyme, Spanish bales ........- Db. wae 09 
French, bales ....e.sceees Db. cee 08 
Tolu Balsam, see Balsams 
Tonga Bark, bags .....cceeee Db. .55 
Bist WS ckeccnvescaseun Db. 55 
ong aon ershe s-eisiaces Arian Db. “ 55 
Tonka Beans ‘Angostura, eases ..1D. 1.90 2.00 
Para, CASES ..rceccccecees Ib. .90 nom, 
ee ee ib. 1.25 1.50 
Tragacanth Gum, No.1 100Des Bb. ee 1.60 
TE ace naresan tse bre acy TD. 1.40 1.50 
Ds isleuscaree Sania te hm. 1.26 1.30 
Powd 501 boxes tb. .85 1.10 
Turkish, CaS@S ....++eeeeee Db. 45 1.25 
Turmeric Root, adras bags ...1. Ar 05% 
Aleppy bags ......... oan. ates .06 
Powdered ... 40 Bre 10 13 
Chinn! Baia ii csprscietes ib. .09 09% 
Turpe 2, Venice true 80Ib es th. .32 40 
Artificial, 80M cases ...... b. sm oF 
UNICORN ROOT, false, see Hellonias 
True, see Aletris 
Uva Ursi Leaves, bales ..... pb. -06 .07 
VALERIAN ROOT, Belgian bgs I).  .20 .22 
Vanilla Beans Mex., whole case Ih. 3.75 4.00 
Cuts, CASES ocr cccceewves TD. 2.50 2.75 
Bourbon, CASOS .vcccccsses Ib. 2.25 3.00 
South American, cases =. us 2.50 
Tahiti, green label cases -b. 2.25 2.50 
Vetivert Root, 100% bags ....Ib. eon .30 
Violet Flowers, bags ......... tb. Se 15 
WAHOO BARK, of root bags ...m. .60 .62 
OF Tred DABS oo. ccccccccce I. oe 30 
White Pine Bark, roseed bags. LU ears .08 
White Poplar Bark, bags ....%b. .06 .07 
Wild Cherry Bark, thin green 
Roseed, bales 11%: .12 
Thick Roseed bales ... % ace ee 
Thin Natural, bales - 07%: 08 
Thick Natural, bales . 05 2 
WEG ER ONE ook keke “ 06 
White, bags ...... eee 15 
Witch Hazel Bark, bgs .. 06%: 08 
Leaves, bales ........ .09 
Wormseed, American, bgs ......D. 1 
Berant. Uaee 6.6. caciecsane Ib. re 
Wormwood Herb, imported bales tb. -10 
Yellow Root (Zanthorza) bgs Ib. ... 
YELLOW DOCK ROOT, bags ...M. .10 : 
Yellow perilla Root, bags ....mb. ee 
Yerba Mate bags ....eeecseeeD. 18 : 
Yerba Santa, bags ........ --D. = .09%: 
Zedoary Root, bags ........ b. .06%: 
Oils 
GIL, Castor, No, 1,400 bbis.....™ 3 : 
TD CAMBS cocccccccccee Ms coe 
Blown, 400 lb bbls ....... Dd. a, 
Coconut, Edible, bbls NY ...... dD. Aa < 
Corn, ref. 375 lb bbls NY ....D. 12 ;: 
Coconut, Edible, bbls NY Be 11%: 


White, 100 bbls lots NY... ... 
Winter yellow, 100 bbls NY Db. vee 


A IE aia seystiive inn etaxecore D. oe 
LINSEED, five bbls, raw sa ==) os 
OLIVE, Edible, bbls NY ......gal ..-. : 
Palm Lagos, 1,500 1b casks ...1. .07%: 
Miget CAeks: . 6s.s.-: Ib. 07%: 
Bonny ol Calabar, casks ..Ib. gcva as 
Palm Kernel, bbls. NY ...... Db. .09 
Oe  snicwiaaete pm. -09 
Peanut, refined, bbls NY ...... db. 15 
Pimus Piumilio tins ..... BP me 1. 
Turpentine USP, rect. cbys bi) coe 
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MENTHOL 


(Synthetic ) 


Made by 
E. SCHERING 


Berlin 


N. Y. Stocks Carried 





SOLE AGENTS 


C.. Bb. PETERS Co), Ie, 
110 William St. New York 
Telephone Beekman 0880 











_J 


KING &@ HOWE 


IMPORTERS MILLERS 




















T. V. SENNA No. 1 


Cable reports received from India in- 
dicate that the crop of this particu- 
lar variety is the smallest in years. 
This crop summary has since been con- 
firmed and we are therefore not back- 
ward in predicting much higher prices. 
T. V. Senna No. 1 will be extremely 
scarce and we urge all users of this 
commodity to anticipate their require- 
ments for at least six months ahead. 
We are in position to furnish new crop 
material and ask for the opportunity of 
quoting on your requirements. 


KING & HOWE 
75 Fulton Street | New York 


Successors to 
NEW YORK BRANCH 
McLaughlin, Gormley King Co. 





om 
Headquarters for Bulk Buyers” 
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HOPKINS’ 
EGYPTIAN HENNA 


(Powdered) 
Produced solely from the finest quality 
Egyptian Henna Leaves. 


Reduced to an impalpable powder on our 
own mills. 


Subjected to rigorous color tests to meet 
our exacting standards. 


Packed in barrels for the manufacturer 
and one pound canisters for resale. 


J.L.HOPKINS & CO. 
Crude Drug Merchants 
135 William Street New York 






































oe, 
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OIL’ PEPPERMINT Natural 
Single Distilled 


OIL PEPPERMINT 
“Prismentha” U S P 


jOIL PEPPERMINT 


“SUPERMENTHA’ . 
(Multiple Rectified) 


FLORAL WATERS 


of 
Excellent Quality 


ORANGE 
CHERRY LAUREL 
ELDER FLOWER 


DODGE & OLCOTT CO. 
87 Fulton Street : 
New York 


The integrity of the house ts reflected in the 
quality of its products. 


ROSE 
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Import Manifests 


IMPORTS AT NEW YORE 
Sept 30 to Oct 13 
ACIDS—Cresylic, 1 drum, Sherlow Chem 


Co., Manchester; 20 drs., Tar Acid Ref 
Co., Liverpool; 35 drs., order, Liver- 
pool; Tartaric, 130 cks., W. Neuberg, 


Rotterdam; 25 kegs, Innis Speiden & Co., 
Londo n 
ARECA NUTS—158 bes McLaughlin Gorm- 
ley & King, Tandong, Priok 
— bgs., C. Phzer & Co., 


BALSAM—Tolu, 30 cs., C. E. Griffen Co., 
Santa Marta 

BARKS—31 bls., Peek & Velsor, Hamburg; 
1 bl., Paul, Davis & Co., Cartagena; 
Cinchona, 30 bls., S. B. Penick & Co. 
Rotterdam; Guaji, 225 bls., Ultramares 


Corp., Manoas q 
BAY RUM—# cs., Yglesias & Co., San 


Juan 
CALOMEL-5 cs., Lo Curto & Funk, Lon- 


Buenso 


don 

CANTHARIDES—25 cs., Murray & Nick- 
ells Co., Hongkong 

CHALK—Block, 800,000 kilos, J. W. Hig- 
man & Co., ‘Dunkirk; 550 tons, Ewing 
Fox & Co., Dunkirk 

CHAMOMILE-Siftings, 79 bis, J... 
Hopkins & Co., Hamburg 

CHEMICALS—25 cks., Jungmann & Co., 
Hamburg; 77 drs., The Goldschmidt Corp 
Rotterdam; 226 bgs., Whittaker Clark 
& Dani els, Rotterdam; 250 bgs., A. Klip- 
stein & Co., Rotterdam; 31 pgs., Merck 
& Co., Rotterdam; 35 cks., Whittaker 
Clark & Daniels, Rotterdam; 180 bgs., 
Rhodia Chem Co., Rotterdam; 14 cks., 
Chaplin & Bibbo, Rotterdam; 14 brls., 
Hummel & Robinson, Hamburg; 250 brls., 
Hummel. & Robinson, Bremen; 50 cks., 
Stanley Doggett Inc., Rotterdam 

CHINIDINE-3 cs., R. W. Greeff & Co., 
Rotterdam 

CINCHONINE- cs., R. W. Greeff & Co., 
Rotterdam 

CORN SILK—213 bls., S. B. Penick & 
Co., Leghorn 

CUTTLEFISH BONES—40 straps, F. Vliet 
Co., Bordeaux; 120 cs., order, Bordeaux 

EPSOM SALTS—250 bgs., A. Klipstein & 
Co., Bremen 

FLOWERS—18 bis., W. Benkert Co., Ham- 
burg; 15 bls., Peek & Velsor, Hamburg 

GELATINE—48 brls., 25 kegs, H. A. Sin- 
clair, Rotterdam 

GLYCERIN—60 cks., Hercules Powder Co., 
Rotterdam; 26 drs., McKesson & Rob- 
bins, Rotterdam; 50 drs., Union Explos- 
ive Co. ‘Rotterdam; 40 drs., Parsons & 
Petit, Rotterdam 

GUMS—Arabic, 254 bgs., T. M. Duce & 
Sons, Port Sudan; 100 bgs., Brown 
Bros. & Co., Port Sudan; 150 bgs., J. 
Munroe & Co., Port Sudan; 157 bgs., 
Innis Speiden & Co., Port Sudan; 158 
bgs., Thurston & Braidich Port Sudan; 
250 bgs., T. M. Duche & Sons, Port 
Sudan; 150 bgs., Barclays Bank, Port 
Sudan: Olibanum, 40 bgs., S. B. Penick 


& Co., Bombay; Tragacanth, 14 bgs., F. 
Vliet Gos Hamburg; 4 cs., F. Vliet Co., 
London 


HERBS—13 bls., Parke Davis & Co., Tri- 
este; 11 bls., Eli Lilly & Co., Hamburg; 
17 bls., W. Benkert & Co., Hamburg; 9 
bls., Peek & Velsor, Hamburg; 9 bls., 
S. B. Penick & Co., Hamburg; 21 bls., 
McLaughlin Gormley & King, Hamburg; 
5 bls., Allaire Woodward & s Ham- 
burg; se encngaas 23 bls., J. L. Hopkins 
Inc., Hambu 

IODINE—309 =i Nash Watjen & Bangs, 


Chile 
IRISH MOSS—11 bls., Peek & Velsor, 


Havre 

JUNIPER BERRIES—50 bags., Standard 
Food Co., Leghorn 

LEAVES—15 bls S. B. Penick & Co., Mar- 
seilles; 6 bls., J. L. Hopkins & Co., 
Marseilles; Cocoa, 61 bls Maywood Chem 
Works, Salaverry; Laurel, 55 bls., Archi- 
bald & Lewis, Marseilles; 40 bls., W. 
Tappenbeck, Marseilles; 97 bls., Van 
Loan & Co., Marseilles; 32 bls., R. Moel- 
hausen, Marseilles; 97 bls., Archibald & 
Lewis, Marseilles; 19 bls. Ge King & Howe, 
Marseilles; 56 bls., Allaire Woodward 
& Co., Marseilles: 21 bis., King & 
Howe, Marseilles; Matico, 20 bls., Parke 
Davis & Co., Mollendo; Senna, 542 bls., 





A. Joensson & Co., Port Sudan; 33 bls., 
order, Port Sudan; Thyme, 65 bgs., I. 
Wertheimer & Son, Marseilles; 13 bgs., 
McLaughlin Gormley & King, Marseilles 

LEECHES—5 cs., American Express Co., 
Havre; 3 pains, C. Turneriello, Genoa 

—— brl., Merck & Co., Rotter- 

LICORICE PASTE—45 cs., A. M. Leslie 
Marseilles 

rn JUICE—140 cks., F. B. Vandegrift 

& Co., Dominica; 132 cks., Merck & Co., 
Diauhaieas 207 cks., order, Dominica 


OIL—Cod, 500 brls., Kidder Peabody & Co., 
Hull; 118 cks Cook Swan & Young, Hali- 
fax; 5 cks., McKesson & Robbins, St. 
Johns; 300 cks., National Oil Products 
Co., St. Johns; 32 cks., R. Badcock & 
Co., St. Johns; 800 cks., National Oil 
Products Co., Oslo; Codliver, 50 bris., E 
M. Javitz & Son, Oslo; 50 brls., Asia 
Drug Co., Oslo; 50 brls., F. Stearn & 
Co., Hamburg; Mineral, 165 drs., Schlie- 
mann Co., Hamburg; Olive, 250 cs., Ro- 
meo & Co., Malaga; 100 cs., Randazzo 
Imptg Co., Genoa; 55 cs., J. Petrocelli 
& Co., Genoa; 110 cs., Italian Imptg Co., 
Genoa; 40 cs., Italian Imptg Co., Genoa; 
250 cs., La Montagne Inc., Southampton; 
50 brls., G. Lueders & Co., Nnce; 50 
cs., Aurora Imptg Co., Seville; 500 cs., 


H. J. Heinz & Co., Seville; 100 cs., P. 
Pastene & Co., Genoa 
OILS—Essential, 10 cs., Polaks Frutal 


Works, Rotterdam; 19 cs., Chanel Inc., 
Havre; 1 cse., Ungerer & Co., Rotter- 
dam; 2 cs., Dodge & Olcott, Havre; 4 cs., 
R. Denel, Havre; 2 drs., H. Coupey 
Fils, Alicante; 6 cs., Gerhard & Hey, 
Hamburg; 7 cs., Polaks Frutal Works, 
Rotterdam; 2 drs., 14 cs., Fritzsche Bros., 
Bremen; 3 C8, 1G Silver Import Co., 
Southampton; 2 cs., Orbis Products Trdg 
Co., Southampton; 4 cs., Heine & Co., 
Bremen; 8 cks., L. T. Piver, Havre; 35 
cs., Houbigant Inc., Havre: 8 ty 
Silver Import Co., Havre; 2 £6., 4. We 
Rice & Co., Havre; 23 cs., Bank of U. S. 
Havre; 3 ¢s., State Fwdg & Shpg Co., 
Havre; 4 cs., Rigaud Inc., Havre; 13 
cs., Menton Perfumery Co., Havre; 14 
cs., Ungerer & Co., Havre; 7 cs., In- 
nox Lab Inc., Havre; 25 cs., Coty 
Inc., Havre; 9 cs., D’Orsay Perfumery 
Co., Havre; 15 cs., Wangler Budd Co., 
Rotterdam; 5 cs., G. Lueders & Co., 
Bremen; 22 cks., Chemical Nat Bank, 
Marseilles; 6 cs., Fritzsche Bros., Bre- 
men; 1 ck., Coupey Fils, Marseilles; 61 
cs. Orbis Products Trdg Co., Havre; 
9 cs., G. Lueders & Co. Havre; 9 cs. 
G. Lueders & Co. Havre; 26 cs. Coty Inc. 
Havre; 4 cs., G. Silver Import Co Havre; 
4 cs, Guerlan Inc., Havre; 1 cse. Chan- 
don Co., Havre; 11 cs., Lehn & Fink, 
Havre; 1 cse., Bertrand Freres, Havre; 
20 cs., Pinauds Co., Havre; 38 cs., Roger 
& Gallet, Havre; 2 cs., E. Lelong, Mar- 
seilles; 2 cs., C. Parento, Havre; 26 cs., 
Fritzsce Brohs., Cannes; 20 cs., 4 brls., 
Bertrand Freres, Cannes; 70 cs., A. Bour- 
jois Co., Havre; 9 cks., Morana Inc., 
Havre; 20 cs., Coty Inc., Havre; 8 cks., 
rE ly iver, Havre; 6 cs., A Stauff & 
Co., Havre; 5 cs., R. Denel, Havre; 4 
cs., Franklin Simon Co., Havre; 6 cs., 
Dodge & Olcott, Havre; 2 cs., Sellers 
Imptg Co., Havre; 4 cs., O. A. Brown 
Co., Havre; 3 cs., Cheramy Inc., Havre; 
3 cs., M. Levy, Havre; 10 cs., Menton 
Perfumery Co., Havre; Anise, 1 drum, 
Dodge & Olcott, London; Bay, 2 cs., 
_ spie & Co., Dominica; Bergamot, 10 
Coupey Fils, Messina; 25 cs., Dodge 
. ‘Olcott, Messina; 15 cs., G. W. Shel- 
don & Co., Messina; 50 cs., G. Lueders 
& Co., Messina; Citronella, 12 drs., Ir- 
win; Harrison & ‘Whitney, Colombo; 2 
drs W. T. Rawleigh Co., Colombo; 45 
drs., Catz American Corp., Batavia; 2 
drs., Palmolive Co., Batavia; 4 drs., Sino 
Java aves Batavia; Copaiba, 30 cs., 
Gillespie & Co., Para; Geranium, 3 cks., 
A. Chiris Co., Marseilles; Juniper, 5 cs., 
Goster Milburn & Co., London; Laven- 
der, 4 cks., Norda Essential Oil & Chem 
Co., Bordeaux; 12 ggg Ungerer & Co., 
Patua; Lemon, 10 cs., Coupey Fils, Mes- 
sina; "100 cs., Lo ae & Funk, Mes- 
sina; Lime, 3 cs., Gillespie & Co., Do- 


ORTHOCHLORPHENOL-s cs., 


QUININE—9 cs., R. W. 


SEED—27 bgs., 


VANILLA BEANS—24 cs., 
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Fine Chemicals, Drugs, 
Spices Essential Oils, 


etc. 


minica; 9 cs., Royal Bank of Canada, 
Dominica; 14 cs., Barclays, Bank, Do- 
minica; 4 cs., G. Lueders & Co., Kings- 
ton; Orange, 5 cs., Coupey Fils, Messi- 
na; Peppermint, 2 cs., L. Huisking, 
London; Pine Residue, 44 cks., Black- 
man Hageman peng Rotterdam; Sandal- 
wood, 2 cs., G. Lueders & Co., Hamburg; 
Ylang ‘Yiang, 4 cs., J. Manheimeh, Mar- 


seilles 


OPIUM—10 cs., Maiierendt Chem Works, 


Smyrna; 3 cs., N . Quinine & Chem 
Works, London 
Bayer Co. 


Rotterdam 


PAPAIN—12 pgs., A. Joensson & Co., Co- 


lombo; 3 pgs., American Ferment Co., 
Colombo; 85 pgs., Carter Cummings & Co 
Colombo; 82 cs., Carter Cummings & Co., 
Colombo 


QUICKSILVER—350 flasks, C. L. Huis- 


king Inc., Alicante; 200 flasks, Lo Curto 
& Funk, Alicante; 400 flasks, H. W. 
Peabody & Co., Alicante 


QUINIDINE-—3 cs., R. W. Greeff & Co., 


Rotterdam 
Greeff & Co., 


Rotterdam 


ROOTS—2 bls., Peek & Velsor, Hamburg; 


25 bgs., S. B. Penick & Co., Hamburg: 
20 bgs., Eli Lilly & Co., Hamburg; 21 
bls., W. Benkert, Vera Cruz; Ipecac 
1 bag, R. Del Castillo Co., Cartagena; 
Licorice, 13,529 bls.. Mac Andrews & 
Forbes, Smyrna; 5484 bgs., Mac Andrews 
& Forbes, Patras; 25 cs., H. Utard Inc., 
Tarragona; 9 bls., J. L. Hopkins & Co., 
Patras; Orris, 35 bgs., Allaire Woodward 
&Co., Leghorn; 42 bgs., King & Howe, 
Leghorn; Rhubarb, 16 cs., Melchern Inc., 
Shanghai; Sarsaparilla, 6 bls., Otto Ger- 
dau Co., Cristobal 
3 Lilly Co., Hamburg; 
Anise, 6 bgs., R. Moelhausen, Marseil- 
les; 6 bls., J. L. Hopkins & Co., Marseil- 
les; 4 bgs., S. B. Penick Co., Hamburg; 
234 bgs., McLaughlin Co., Hamburg; 234 
bgs., McLaughlin Gormley & King, Mar- 
seilles; Canary, 500 bgs., A. G. Dunn, 
Catania; Caraway, 200 bgs., H. Schoen- 
feld & Sons, Rotterdam; 100 bgs., ~_ 
dick Dean Co., Rotterdam; 200 bgs., B 
H. Old Co., Rotterdam; 500 bgs., order, 
Rotterdam; Castor 9562 bgs., Volkart 
Bros., Cocanada; 9506 bgs., Ralli Bros., 
Cocanada; 16,626 bgs., Ralli Bros., Bom- 
bay; 1400 bg s., L. Dreyfus Co., Bombay; 
8556. bgs., Wolken Bros., Bombay; 5432 
bgs., Ralli Bros., Bombay; Celery, 23 
ae R. Moelhausen, Marseilles; 24 bgs., 
3. Penick & Co., Marseilles; 50 bgs., 
= Joensson & Co., Marseilles; Flax, 
56,976 bgs., Spencer Kellogg & Son, 
Buenos Aires; Coriander, 365 bgs., Rich- 
ard Shpg Co., Bordeaux; 625 bgs., order, 
Bordeaux; Cumin, 100 bgs., C. E. Arm- 
strong, Malaga; Fennel, 40 bgs., Knick- 
erbocker Mills Co Marseilles: Mustard, 
200 bgs., Archibald & Lewis, Rotterdam; 
Pumpkin, 567 bgs., Zenobia & Co., Tri- 
este; Qunice, 23 bgs., S. B. Penick & 


Co., Marseilles; Rape, 150 bgs., Doughten 

Seed Co. 6 Rotterdam: 50 bgs., Reynolds 

Commission Co., Rotterdam 
SPONGES—7 bls. A. Stratigos, Piraeus; 


25 bls., J. Bloch Inc., Havana; 55 bls., 
Florida Sponge & Chamois Co., Havana; 
81 bls., American Sponge & Chamois Co. , 
Havana; 4 bls., Lasker & Bernstein, 
Nassau; 61 bls., J. H. Rhodes & Co, 
Nassau; 19 bls., ’ Amoury Trdg Co., Nas- 
sau; 4 bls., order,, Turks Island; 51 bls., 
American eoomge & Chamois Co., Ha- 
vana; 24 bls., J. H. Rhodes & Co., Ha- 
vana; 100 brls., Lasker & Bernstein, Ha- 
vana; 47 bls., Gulf West Indies Co., 
Havana 


SQUILLS—60 bgs., Peck & Velsor, Ca- 
tania 
TEA ‘WASTE—1296 bgs., W. Schall & Co., 


Calcutta 

Lo Curto & 
Funk, Bordeaux; 12 ¢s., Gomez & Sloan, 
Bordeaux; 30 cs., G. Lueders & Co, 
Havre; 3 cs., J. N. Limbert Co., Vera 
Cruz; 27 es., W. T. Rawleigh, Marseil- 
les; 19 es., Gomez & Sloan, Havre 


WOOL GREASE—52 cs., Borne Scrymser 


& Co., Antwerp; 75 brls., Badcock & 
Co., Liverpool 
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Norwegian 
Medicinal 


COD LIVER OIL 


Growth Promoting 


Antt-Rachitic 


STUN OURS SUD OLS) SAT DSA 2S IDEAS SHUTS 9S 29S SSA VS WS 


PASM NIRV SARS RS 


The remarkable results obtained by 
modern vitamin research have led 
to a world-wide record - breaking 
consumption of Norwegian Medicinal 


Cod Liver Oil. 









Yearly production 


more than 


2,000,000 gallons 
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IMPORTS AT PHILADELPHIA 
Sept 28 to Oct 5 


BARKS—Cinchona, 740 bbls., order, Rot- 
terdam 

CHEMICALS—5 drums, O. G. Hempstead 
& Son, Bremen; 500 bags, order, Ham- 
burg; 300 kegs, order, Hamburg; 80 bal- 
loons, Roessler & Hasslacher Chem Co., 
Rotterdam; 24 casks, order, Rotterdam; 
280 casks, order, Rotterdam; 59 casks, 
order, Rotterdam; 84 casks, order, Rot- 
terdam 

EARTH—Red, 40 bags, G. Z. Collins (Co.; 
Bristol; Umber, 15 bbls., order, Leghorn 

EPSOM SALTS—111 bags, order Hamburg; 
200 kegs, order, Hamburg 

FLOWERS—Chamomile, 20 cases John H. 
Faunce Inc., Hamburg; 5 cases; Mc- 
Ilraine Bros., Hamburg; Dried 14 bls., 
order, Marseilles; 20 cartons, Plula- 
Girard National Bk., Hamburg; 99 crates 
J. W. Mampton Jr & Co Hamburg; Ever- 
lasting, 65 cases, order, Marseilles 

GLYCERIN—130 drums, Harshaw, Fuller 
& Goodwin, Hamburg; 90 casks, order, 
Marseilles; 47 casks, order, Barcelona 

—" bls., McIlvane Bros., Ham- 
urg 

MINERAL WATER—100 cases, Caral Lau- 
ber, Rotterdam 

MOLASSES—1,300,000 gals. Publicker 
Comml. Alcohol Co., Antilla 

OILS—Codliver, 200 bbls., order, Hamburg 
50 bbls., order, Hamburg; Olive, 70 cases 
P. Pastene & Co., Genoa, 8 cases, A. 
Perua Genoa; 300 cases, order, Genoa; 
1500 cases, order, Leghorn; 50 cases, 
order, Nice. 

PIMENTO—125 bags, R. F. Downing & 
Co., Alicante; 75 bags, F. B. Vande- 
grift & Co., Alicante 

SEEDS—Caraway, 100 bags, order, Rot- 
terdam; 100 bags, order, Rotterdam; 
Fennugreek, 101 bags, order, Casablanca 
Rape, 150 bbls, order, Rotterdam 

SOAP WOOD-—55 bags, order, Hamburg 

VANILLA—25 cases, J. N. Limbert & Co. 
Inc., Marseilles s 

Sept 28 to Oct 5 

ACIDS—Phosphoric, 376 demijohns order, 
Hamburg 

BARKS—Cinchona, 740 bbls, order, Rot- 

MICALS—5 drums, A. G. Hem 

& Son, Barcelona 500 bags, Bi ny se 
burg 600 kegs, order, Hamburg 84 casks 
order, Rotterdam; 80 balloons, Roessler 
& Hasslacher Chem Co., Rotterdam; 24 
—— + Peng poner gen 280 casks, order, 
otterdam; 59 casks, order, Rotterda 

EPSOM SALTS—911 bags, order, srw 
200 kegs, order, Hamburg j 

FLOWERS—Chamomile, 20 cases, John H. 
Faunce Inc., Hamburg; 5 cases, MclIl- 
vane Bros. Inc., Hamburg; Dried, 99 
snenen, J. W. Hampton Jr. & Co., Ham- 
urge 

GLYCERIN—130 drums, Harshaw Full 
& Goodwin Co., Hamburg; 90 casks, ves 
as Marseilles; 47 casks, order, Barce- 
ona 

HERBS—9 pkgs., J A. Steer & Co am- 
burg; 26 bales, McIlvane Bros., Ham. 


burg 

MINERAL WATER—100 cases, Carl Laub- 
er, Rotterdam 

MOLASSES—1,300,000 gals Publicker Com- 
mercial Alcohol Co., Antilla 

OILS—Codliver, 200 bbls., order, Hamburg; 
50 bbls., order, Hamburg; Olive, 70 C8., 
Pp, Pastene & Co., Genoa; 8 cases, A. 
Perua, Naples; 300 cases, order, Genoa; 


1500 cases, order, Leghorn; 50 cases 
order, Nice; Sulfur, 100 bbls., order, 
Naples; 200 bbls., Banca Commerciale 
Italia Trust Co., Palermo 


PIMENTO—125 bags, R. F. D i x 
& Co., Alicante; 75 bags, F. yg Po 
grift & Co., Alicante 

SEEDS—Caraway, 100 bags, order, Rot- 
y sega Rape, 150 bls., order, Rotter- 

am 

SOAP WOOD—55 bags, McIlvane Bros, 
Inc., Hamburg 

IMPORTS AT SAN FRANCISCO 
October 1 to 8 

giles bales J. A. Wood & Co Hong- 
cong 

CHALK—750 bgs., order, Gothenburg 

CINNAMON QUILLS—150 bls., order, 
Hongkong 

GINGER—10 cks., Lastieto & Co., Hong- 


kong 
OIL—Olive, 250 cs., order, Genoa 
SEED—300 bags, Hoyt, Shepston & Scia- 
roni Wellington; 221 sacks, C. C. Morse, 
Wellington; 38 bags, Hoyt, Shepston & 
Sciaroni, Hongkong; 16 bags, order, Rot- 


terdam; Tapioca, 120 bgs., H. M. New- 
hall, Hongkong ; : 
VANILLA BEANS—2 cs., American Fi- 
nance & Commercial Co., Papeete 
IMPORTS AT BALTIMORE 
October 6 to 12 . 
CHEMICALS—1,500 bgs., Paul Uhlich, 
Binnendijk, Rotterdam; 500 bgs., order, 
Binnendijk, Rotterdam 
NUTMEGS—75 bgs., Gerard Natl Bk., 
Halenus, Singapore 
OIL—Olive, 342 bbls., 164,534 Ibs., Pom- 
peian-Romanzo Corp., Ossa Marseilles; 
194 bbls., 92,596 bls., order, Ossa, Mar- 
seilles : 
PEPPER—189 bgs., Wm. H. Masson, Bin- 
nendijk, Rotterdam; Black, 600 bgs., or- 
der, Bolivian, London; 120 bgs., F. H. 
Shallus Bolivian, London 
PHARMACEUTICAL PRODUCTS—20 cs., 
3080 lbs., Sharp & Dohme, Ossa, Marseil- 


les 
SEED—Coriander, 256 bgs., 22,528 lbs., W. 
Benkert & Co., Ossa ,Casablanca 
Sept 24 to Oct 1 
CHEMICALS—59 drs., Anglo & London 
Parrs Bank, Hamburg; 27 cks., order, 
Hamburg; 68 drs., order, Hamburg 
EPSOM SALTS—367 bgs., Bk. of Califor- 
nia N. A. Hamburg 
OIL—Codliver, 100 bbls., Wilbur Ellis 


Co., Kobe 

SPICES—Cinnamon, 50 bales, H. M. New- 
hall & Co., Colombo; 100 bales, D. Hecht 
& Co., Colombo; 50 bales, D. Hecht & 
Co., Hongkong; 50 bales, order, Hong- 
kong; 100 bales, Willits & Co., Hong- 
kong; Nutmegs, 25 bags, Connell Bros., 
Singapore; Pepper, 336 bags, order Singa- 
pore 





MEXICAN SERUMS 

The Hygienic Institute of Mexico 
was officially inaugurated by Presi- 
dent Calles on September 17, 1927. 
The Institute is located at Popotla, 
a suburb of Mexico City. Its prin- 
cipal activities are the preparation 
of serums and vaccines. It is also 
designed as a center for scientific in- 
vestigations. The following serums 
an vaccines are now being prepared 
at the Institute; vaccines, virus vac- 
cine, typhoid mixed vaccine; serum 
—diptheria antitoxin, tetanus anti- 
toxin, scarlet antitoxin, antipneumo- 
coccus serum, antimeningococcus 
serum, serum against measles, nor- 
mal horse serum. 

The Government uses the vac- 
cines elaborated at the Institute in 
the anti-smallpox campaign. It 
was announced at the official open- 
ing of the Institute that 3,396,441 
doses of virus vaccine had been ad- 
ministered during the past year. In 
Mexico City, there were vaccinnated 
40,431 persons, and re-vaccinnated 
171,790 persons. In addition to its 
own uses, the Hygienic Institute 
furnishes vaccines and serums to 
certain official and semi-official in- 
stitutions. 

The grounds of the Hygienic In- 
stitute occupy 40,000 square meters. 
The building are of a completely 
modern style and are equipped in 
the most up-to-date manner. The 
plant of a well-known American 
company was used as a model in 
constructing the Institute. The di- 
rector of the Institute is Doctor 
Jose Zozaya. Owing to the decline 
in revenues. the construction of the 
Institute was completed with con- 
tributions made by employees of the 
Mexican Public Health Department. 
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H. J. BAKER & BRO. 
WIN GOVERNMENT SUIT 


In a suit in the United States Dis- 
trict Court for the Southern Dis- 
trict of New York, between the 
United States as plaintiff, and Frank 
Morse Smith and the Executors of 
the Estate of the late William H. 
Gelshenen, the jury brought in a 
verdict on October 13th in favor of 
the defendants. The action was be- 
gun some years ago by the Govern- 
ment against the firm of H. J. 
Baker & Bro. to recover damages 
for breach of a contract entered in- 
to between H. J. Baker & Bro. and 
the United States Government for 
the disposition of the surplus stock 
of ammonium nitrate remaining in 
the hands of the Government at the 
termination of the War. Although 
the trial occupied a week, the ver- 
dict of the jury was reached in seven 
minutes. 

The claim of the Government was 
that some twenty million pounds of 
the ammonium nitrate was sold by 
H. J. Baker & Bro. to a favored cus- 
tomer at a price below the price 
which should have been obtained for 
it, and that it was not disclosed to 
the Government at the time of the 
making of the contract that H. J. 
Baker & Bro. had made a contract 
with its customer for the resale of 
this material. 

It was established upon the trial 
by witnesses who were in the Gov- 
ernment service at the time the con- 
tract was made in 1919, that H. J. 
Baker & Bro. had fully disclosed to 
the Government at that time all the 
facts in connection with the matter, 
and that the firm of H. J. Baker & 
Bro. had aced in the best interest 
of the Government, with the result 
that there was realized for the Gov- 
ernment on the resale of this ma- 
terial upwards of a million and a 
quarter dollars more than the wit- 
nesses. testified the Goverment 
would have been willing to accept. 

The Government officials called 
by the defendats on the trial tes- 
tified that everyone concerned in the 
transaction was delighted at the way 
in which the disposal of this large 
quantity of ammonium nitrate had 
been handled by H| J. Baker & Bro. 
The Government in presenting its 
case failed to call as witnesses any 
officials who represented the Gov- 
ernment in connection with the 
making and carrying out of the con- 
tract. 


Patent medicines, _pharmaceutical 
products and the like to the value of 
$5,382,475 were produced in Canada 
in 1926, according to figures issued 
by the Dominion Bureau of Statis- 
tics. This is an increase of $1,400,- 
000 over the previous year. 
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THY MOL 
U.S. P. 


Manufactured by 


CHEMISCHE FABRIK AUF ACTIEN 
(VORMALS 


E. SCHERING.) 
BERLIN 


Stocks Carried in New York 


SOLE AGENTS: 


C. B. PETERS CoO., INC. 
110 William Street New York 
Telephone Beekman 0880 





It would be difficult to im- 
prove our product so we 
have improved our package. 


We are now shipping our 
product in removable head 
steel drums. 


THE | SW CO. 


Pioneer American Manujactuvers 
Westfield, N. J. 


ESTABLISHED 1914 INCORPOR. ‘EO 1918 
























Industrial Alcohol—where and 
when you want it in a hurry! Our 
warehouses and distributors at 
strategic points insure immediate 
delivery—and the care we take with 
our containers—be they tank cars 
or drums— insures industrial alco- 
hol as you want it. 


New York ‘Cidedaned 


527 Hudson St. PHILADELPHIA 


DISTRIBUTORS 
Rolls Chemical Co. W. P. Williams Co. 
42 eee 43 bileot Sa. Bide, -—«-216-220 Ellsworth Ave. 
Battie. N.Y. Grand Rapids, Mich. 


Cincinnati, Ohio 


J. C. Drouillard Co. Chas, A. Webb & Co. 


514 8. Eutaw St. 


H. Ree 
549 w * Washington 8t. 
. Baltimore, Md. 


Rockefeller Bldg. Chicago, 








Cleveland, Ohio A. H. ‘Selling E. E. Zimmerman Co. 
August Hoffmann } ll ee SS Bessemer Bldg. 
Majestic Bldg. N.8.Wilson & Sons,Ine Pittsburgh, Pa. 
Indianapolis, Ind. 74 W. 2nd St. Morley Bros. 
J. Rosenfield Boston, Mass W. End of Dodge Ave. 
P. 0. Box 424 Detroit, Mich. 
Lancaster, Pa. 
Denatured 
Ethyl ysp. Alcohol in all 
Alcohol Formulae 


AB pe nEMICa, 


ABOA AR) _ 


ALCOHOL 


Pure - U.S. P. 


All specially ana completely 
denatured formulas 


SEABOARD CHEMICAL CO. 


Distillery - NEWARK, N. J. 
Sales Office - 90 WEST ST., NEW YORK 
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PORTABLE ELECTRIC 
PUMPS 


Eliminate mussy handling of 
liquids by old style pumps and 
hand methods. Positive suction- 
pressure type of acid- 
resisting bronze with 
enclosed motor. Ball- 
bearing swivel wheels. 
Several models up to 
14 gallons per min- 
ute capacity. 


THOUSANDS IN USE 


fy-: Speed 
i N 
ELECTRIC MIXERS 
Thousands of HY-SPEED 
Mixers are in use because 
they clamp to any tank, mix 
— last longer and cost 






Waite for our Catalogue! 


ASS OP 


Machines 


Bees) COMPANY, 
47 West 63rd St New York 
i atti ETA GE ae 





Prereqreresy ene 








Tartaric Acid 


Cream of Tartar 
Rochelle Salt 


UJ. S.?. 
Crystals—Granular—Powder 
SPOT—IMPORT—CONTRACT 


E. M. JAVITZ & SON, Inc. 


One Hudson St., New York City 




















ALCOHOL! 


Pure, Special & Completely Denatured 





National Industrial 


Alcohol Co., Inc. 


NEW ORLEANS, LA. 








| 
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Price List Changes 


Proprietary & Toilet Preparations 


Unit Now Was 


The Anasarcin Company, Winchester, Tenn. 





C—Iodo Mulsion, pints doz. 16.00 
C—Iodo Mulsion, 5 pints each 6.00 
C—Iodo Mulsion, gals. each 8.50 
(Name changed from Iodinized Emulsion) 
Corn Fix Company, Newark, N. 
C—Laxative Cold Fix Tablets, 3c size DISCONTINUED 
N—Laxative Cold Fix Tablets, 35c size doz. 2.80 
Health Products Corp., Newark, N. J. 
N—Cod-Liv-X Wafers, retails "$1.00 doz. 8.00 
I. L. Lyons & Co., Ltd., New Orleans, La. 
C—Lyons’ Supreme Powder doz. 2.00 
McCormick & Co., Inc., Baltimore, Md. 
N—Bee Brand Liquid Spray, 2 pints, retails 50c doz. 3.75 
Pint size, retails 75c doz. .600 
Quart size, retails $1.25 doz. 10.00 
Menley & James, Ltd., New York 
N—Vitaminose, 10 oz., retails $1.50 doz. 13.50 
N—Basica, 5 oz., retz ails $1.35 doz. 12.00 
Dr. Miles Medical Company, Elkhart, Ind. 
N—Dr. Miles’ Nervine Tablets, retails $1.00 doz. 8.00 
N—Aspir-Mint Tablets, small, retails 15¢ doz 1.00 
N— Aspir-Mint Tablets, large, retails 25c doz. 2.00 
Parker Herbex Corporation, New York 
D—Herbex Cleansing Cream, retails 50c doz .400 6.00 
D—Herbex Lemon Creme, retails 50c doz. 4.00 6.00 
D—Herbex Vanishing Creme, retails 50c doz. 4.00 6.00 
D—Herbex Almond Creme, retails 50c doz. 4.00 6.0 
A—Herbex Astringent Lotion, retails 75c doz. 6.00 4.0 
Reed & Carnrick, Jersey City, N. J 
N—AMPACOIDS— 
Ovary, 6’s doz. 36.00 
Prostate, 6’s doz. 36.00 
Testicle, 6’s doz. 36.00 
Royal Glue Company, Washington, D. C. 
D—Royal Glue, bots., retails 15c doz. 1.20 1.2 
D—Royal Glue, tubes, retails 15c doz. 1.20 12 
Weber’s Medical Tea Co., Brooklyn, N. Y. 
N—Weber’s Medical Herb Tablets, retails 25c doz. 2.00 
The Empire Regenerator Co, Inc., New York 
A—Empire Hair Color Regenerator, retails 1.25 do.z 10.80 9.00 
A—Empire Fast Hair Color retails $3.50 doz. 28.00 18.0 
Royal Crown Company, Chicago, Ill. 
N—Facial Film doz. 8.00 
N—Facial Film Cold Cream doz. 4.00 
N—Facial Film Vanishing Cream doz. 4.00 
R. W. Culver, Grand Rapids, Mich. 
N—Culver’s Physicians Healing Vaginal 
Suppositories doz. 16.50 
N—Culver’s Benzocaine Comp. Healing Cream doz. 6.00 
THE PROBLEM OF DISTRIBUTION 
(Continued from Page 440) 
From 


now send their goods to the far corners of the earth. 
a relatively rudimentary process of exchange distribution 
became an intricate process of gathering, grading, storing, 
transporting, displaying, advertising, selling and financing. 

The lengthening radius and growing intricacy of distri- 
bution forced upon us have reversed the economic order. 
Production is no longer hard put to keep pace with con- 
sumption but, growing effort is necessary ta goad con- 
sumption to keep step. As a result selling, or distributing, 
has become more costly than making, and we are discover- 
ing that while we are economizing within the factory we are 
growing more extravagant without. A large part of the 
price of a commodity to the consumer represents not the 
cost of production but the cost of distribution. I do not 
imply that this is due to deliberate wastefulness. But the 
fact remains to confront us that a large share of our re 
sources are being devoted to getting commodities into the 
hands of those who want them after we have produced 
them. 

Ingenuity has been focused for the most part upon the 
problems of the factory, but distribution has been left like 
a neglectful child, to grow as it would. Realization that 
the problem exists is probably the best augury of its solu- 
tion. A year and a half ago the first organized attack upon 
it was launched under the auspices of the Chamber of Com- 
merce of the United States which brought together the Na- 
tional Distribution Conference. The Department of Com- 
merce is now taking in a number of selected cities as ex- 
perimental census of distribution which will afford the 
first accurate chart showing the various channels through 
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“4 PHENYL ACETIC ACID 








NUED Methyl Acetophenone 
Cinnamic Acid True Fruit Flavors 
Geraniol Terpeneless Oils 


Perfumers’ Raw Materials 














6.00 om 
6.00 
6.00 
6.00 
4.00 

The FRIES & FRIES Co. 
1.25 1501-13 W. 6th St. 244 Pearl St. 
. Cincinnati, O. New York 
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Others say- 


“Highly satisfactory, not only from the 
standpoint of economy of production, but 
from the fact that it has worked constantly 
and without need of repair.” 


—Glo-Co Company, Los Angeles. 


“Very satisfactory and efficient.” 
—The E. L. Patch Company, Boston. 


“We have used your World Labeler for years 
and it has given us very good satisfaction.” 


—Mary T. Goldman Co., St. Paul. 


“Your machines have given us entirely satis- 
factory results.” 


—Lambert Pharmacal Co., St. Louis. 


“We do not believe there is another labeler 
anywhere near the cost of the World Labeler, 
that will give equal satisfaction.” 


—The Adlerika Company, St. Paul. 


“We can remember no instance of World La- 
beler causing us any trouble and it ts doing 
just as good work today as it ever did.” 


—The Wales Co., Newton Centre, Mass. 


“You have solved our problem for us very 
satisfactorily.’’—K. A. Hughes Co., Boston. 


“We have used World Labeler since 1913, 
and have found it satisfactory in every way.” 


—wWilliams & Carleton Co., Hartford. 





Economic Machinery Co. 
Worcester, Mass., U. S. A. 
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which commodities flow and the volume. Another result: 
has been the organization of a Trade Relations committee 
in each of the industries. 

It is not necessary, however, to await this information 
before correcting some of the obvious evils which we all 
encounter in distribution. Certain trade practices, born of 
a more zealous than wise competition, prevail to the detri- 
ment of buyer and seller alike. They cannot be justified 
on economic any more than ethical grounds. These can be 
eliminated only by the combined efforts of all branches 
of an industry-manufacturing, wholesaling and retailing. In 
other words, we have to recognize that the greatest ultimate 
good is not that which benefits the trader but tha which 
benefits the trade. 

We are in the United States developing a trade con. 
science which is superseding the old destructive rule of 
each man for himself and*the devil take the hindmost. 
In this day of relentless competition trades are no more 
secure in their possession of a certain field of economic 
activity than the individual was a hundred years ago. We 
are all concerned with the question of bringing consump- 
tion into balance with our expanding production; of put- 
ting purchasing capacity, and producing «apacity on a 
level. We are generally committeed to the principle 
that production as a whole, should not be curtailed. To 
curtail it would be to go backward rather than forward. 
We must, therefore, expand purchasing power, as the 
measure of consumption, by reducing the cost to the 
consumer or increase earning capacity to enable him 
to buy more. In accordance we have set ourselves 
against the reduction of wages except as a last re- 
sort. But that is only a small task of maintaining the 
economic balance. The more we reduce the consumer’s cost, 
the greater will be the demand. We have already made 
extraordinary progress in cutting down costs within the 
factory. The next step is to determine whether they can be 
cut down outside the factory. The field of distribution is 


our economic battle ground. 








Let the Buyer See More 


The buyer doesn’t care what salesmen carry— 
he’s only interested in what they show! Witha 
long varied line, that’s a problem for you! 


There’s a science in sample display. That sci- 
ence can be one of your best selling aids. You need 
all the help you can get for your salesmen. A sam- 
ple case, as we make it, can be a powerful selling 
force. 

Put your problem before us and get the bene- 
fits our long and successful experience offers you 
—FREE! 


Knickerbocker Case Co. 


“Made Right” Sample Cases since 1900 


219 No. Clinton Street, Chicago 
(3891A) 
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Wants & Offers 


Rate—All classifications, $1.00 an issue for 
20words or less, additional words, 5c each, 
per issue. 

Payment—Must accompany order, add 10c 
if replies are to be forwarded. 


Address “Wants & Offers” 
DRUG MARKETS 
25 Spruce St., New York 














Business Opportunities 


HIGHLY ESTABLISHED FIRM offers Es- 
sential Oils and Indian Crude Drugs at very 
competitive prices. Wants to hear from re- 
liable parties interested in the import of 
these articles. S. M. Rajgor & Co., Post 
BOX 637, Bombay, India. 

SALESMEN—one for every state, average 
25% commission. Full line disinfectants soap 
and supplies for buildings, schools, institu- 
tions and factories, also embalming sy ood 
an- 








undertakers, all sold delivered prices. 
ner Manufacturing Co., Denver, Colo. 





HAMBURG—We desire to export European 
Crude Drugs to U. S. A. Importers or brok- 
ers may apply to Dr. Schorr & Erwin Renyi 
Kommanditgesellschaft, Hamburg 36, Gr. 
Theaterstr. 41. 


FOR SALE—Three proved perfume formulae. 
Address Box 629H, DRUG MARKETS. 





DRUG STORE for Sale: Summit, N. J. Es- 
tablished 20 years. Good opportunity. Good 
business. Best location. Price right. Write 
for appointment. Box 655, DRUG RKETS. 








Situations Wanted 





YOUNG NORWEGIAN, speaking English per- 
fectly desires position in any capacity 
Would like translation work on part time 
basis. Box 669 DRUG MARKETS. 





HAVE YOU A PRODUCT? 
Have you a meritorious product which needs 
a progressive, energetic and thoroughly ex- 
perienced representative in the New York 
territory—one who is willing to work on 
straight commission. If so, on what general 
basis can we co-operate with one another? 
Write BOX 664, DRUG MARKETS. 


SALESMEN wanted who have an established 
trade with doctors and druggists in your ter- 
ritory, to sell an ethical indigestion powder 
called Cal-So-Gin, excellent side line, com- 
mission basis. Write for particulars. Lin- 
coln & Bosworth, Chemists, Providence, R. I. 


ATTENTION SPECIALTIES MANUFAC- 
TURERS—The operator and owner of the 
Danforth Formulary Service, the recognized 
authority of trade secrets and formulas for 
bakers and confectioners, ice cream and candy 
makers specialties, flavoring extracts, emul- 
sions, prepared pie powders, meringue pow- 
ders, and cake mixes, etc. will take personal 
charge of your production. Services available 
immediately. Quality products at lowest pro- 
duction cost. Many of my formulas are used 
throughout the United States. My latest 
creations to the lucky one. Salary not less 
than $100 per week. The Danforth Formulary 
Service, 5 Poinier Street, Newark, iP 

WANT TO BUY—Pink colored Powder in 
bulk (500 No. lots) send sample with price. 
Meadors Antiseptic Co., Bethpage, Tenn. 














PROPRIETARY AND TOILET LINES— 
Manufactured to your formula—or will sub- 
mit samples from our own formula—for sale 
in bulk—or finished ready for sale—Patent 
and Proprietary Preparations—TOILET AND 
BATH POWDERS, ROUGES—with guaran- 
tee of highest quality. Costs nothing to com- 
pare our samples and prices with others—The 
Cra Craft Laboratories—Represented by T. 
A. Hedley, 53 Park Place, New York. City. 





CREDIT AND OFFICE MANAGER 
Experienced accountant and _ systematizer; 
possessing the necessary qualifications for 
successful management; seeks position with 
pester opportunities. Box 665, DRUG MAR- 
KETS. 





ORDERTAKER-—I am no high powdered ex- 
ecutive full of theories, but for five years lI 
have been number one or number two man 
every month on the sales force of a well- 
known wholesale drug house. My boss and 
IT don’t agree on what I am worth to the 
house. I am anxious to prove my worth to an 
established drug or proprietary manufacturer. 
Address Box 64H, DRUG MARKETS. 





DRUGGIST. Young man with practical 
business experience desires connection with 
manufacturer only, medical or chemical. 
Some sales experience and knowledge of ad- 


vertising. BOX 663, DRUG MARKETS. 





LABORATORY HELPER—College student 
to graduate from leading Mid-Western Uni- 
versity in June, 1928, wants to work in 
pharmaceutical laboratory during this coming 
summer. Three years work in chemistry and 
bacteriology. Honest, willing, not afraid of 
work. Address Box 627H, DRUG MARKETS. 





PHARMACEUTICAL CHEMIST and Regis- 
tered Pharmacist, expert manufacturer, can 
take charge of laboratory; large experience, 
best references. Address Box 645, DRUG 
MARKETS. 





SALESMAN, experienced in essential oils, 
aromatics, chemicals desires position where 
knowledge and acquaintance would be valu 
able. Box 670 DRUG MARKETS. 








PURCHASING AGENT—Fully experienced 
buyer of all materials for pharmaceutical 
preparations seeking connection with reliable 
house. Also sales and general manufacturing 
experience. Box 670, DRUG MARKETS, 





ORGANIC CHEMIST: Recent graduate of 
large Eastern University with Ph.D. degree, 
desires position with an established pharma 
ceutical concern; three years experience in 
research. Can furnish best of references, 
Address Box 652, DRUG MARKETS. 








Help Wanted 





STENOGRAPHER—Ilady with drug experi 
ence preferred, to act as assistant in purchas- 
ing department of large firm; state salary and 
experience. Box, 664, DRUG MARKETS, 





SALESMAN WANTED. To handle our line 
of Fine Pill and Powder Boxes, for the 
retail druggist trade. State experience, and 
angel desired. P. O. Box 729, Danbury, 
onn. 





PHARMACEUTICAL CHEMIST, with real 
executive ability to have complete charge of 
manufacturing as superintendent of laboratory, 
Must be well educated and have wide ex 
rience and a thorough practical Snowe 
of Pill and Tablet manufacture as well as 
pharmaceutical manufacturing in general. 
To a man who can qualify we offer a good 
position with excellent future. Write giving 
detailed information as to education, exper 
ience and references. All correspondence 
a confidential. BOX 667. DRUG MAR- 





PHARMACEUTICAL Chocolate and Sugar 
Coater (Medicinal.) A general all-around man 
wanted, of good habits, industrious, willing 
to co-operate and capable of handling this 
Department, producing only first-class mer: 
chandise. Good position to such a man at 
once. BOX 662, DRUG MARKETS. 











and 
BORIC ACID 


Can be relied on for quality. 


100 William Street 








The care exercised in 
refining and packing guarantees purity and satisfaction. 
Our service is always dependable 


PACIFIC COAST BORAX CO. 


TRADEMARK REQ 
Ue PAT.OFR 


equipment 


New York 











APPARATUS & EQUIPMENT 


Manufacturers of fine chemicals, phar- 
maceuticals, toilet preparations, etc., who 
are users of apparatus, machinery, and 


DRUG MARKETS. The big executives, 
purchasing agents, plant superintendents 
—the real buyers of these supplies—read 
this paper because it keeps them posted 
on news and the markets. Its pulling 
power as an advertising medium for ap- 
paratus is proved. 


Write us for the proofs and our advertising rates. 


are regular subscribers to 
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Druc MARKETS 


Help Wanted 





SALESMAN for a well-known specialty line 
of perfumery and toilet goods. One tamiliar 
with department and wholesale drug trade, 
with record as a producer in Southern terri- 
tory preferred. Correspondence confidential. 
Box 62H, DRUG MARKETS. 





ASSISTANT SALES MANAGER—A well- 
known. physicians’ supply house requires ser- 
vices of a high grade young man. Give ex- 
perience and salary in first letter. Box 626H, 
DRUG MARKETS. 


REPRESENTATIVES WANTED on the three 
following products, 

1. A real Glycerin substitute 

9. Anti-freeze solution (non-corrosive) 

3, Solvent (non-toxic) for drugs, flavors, oils, 
etc. Miscible with water; to replace alcohol. 
Sole representation offered to men with ex- 
perience along above lines. Replies will be 
held in confidence. BOX 669 DRUG MAR- 





WANTED AT ONCE for Central West terri- 
tory Botanical Drug salesman experienced in 
selling wholesale and manufacturing trade. 
Apply McLaughlin Gormley King Company, 
Minneapolis, Minn. 








WANTED SALESMEN and demonstrators 
Lesculene, a preparation for pimples and skin 
Irritaticns. Send 6c for sample and free 
offer. The Lesculene Co., Dept. R, Hen 
derson Ky. 


Miscellaneous 





FOR SALE—an old time formula of a famous 
Beauty Cream. Now doing business. Box 


666, DRUG MARKETS. 





LOBELIA to offsr. Choice bright matured 
herb from the mountains right where it 
grows. Buy from headquarters. Samples on 
request. HAMILTON BACON HAMILTON 
CO., Bristol, Va. 





40th ANNUAL CONVENTION National 
Paint, Oil and Varnish Association, Inc., 
Hotel Ambassador, Atlantic City, October 26- 
27-28, 1927. Plan to be there! 

TOILET PREPARATIONS—PERFUMES. 
Expert French perfumer will make for you 
any high grade perfume or beauty product, 
in bulk or at your name, samples sent at 
request. Guaranty satisfaction. G. Coquel, 
16 Edgewood Circle, Quincy, Mass. 











DENTAL PLASTER—Please quote c.i.f. price 
in 500 barrels, shipments to be made in 100 
barrels monthly. Firm established in 1885. 
Bank reference, The First Bank, Limited, 
Tokio. Ichinosuke Kuroda & Co., 7 Setomo- 
nocho, Nihonbashiku, Tokio. 





ALOES—Export f.o.b. Curacao, also divi avi. 
Address Karel Croes, Commission Agents, 
Aruba, Danish West Indies. 





Plant Equipment 


WANTED—Day Lightning Packer, or simi- 
lar equipment of other make. State make, 
condition, previous use. Bourbon Remedy 
Co., Lexington, Ky. 


FOR SALE—Stokes 5 shelf Vacuum Dryer 
complete, fine condition, little used, two- 
stage vacuura pump, Stokes O tablet ma- 
chine, Three horse Crocker-Wheeler OT DC 
Motor. Box 657, DRUG MARKETS. 











ADDRESSOGRAPH of retail druggists for 
sale. Approximately fifty thousand names. 
Will sell the embossed plates, arranged in 
alphabetical order, at cost of plain unem- 
bossed frames. 
CASUALTY INDEMNITY EXCHANGE 
Thirteenth and Washington Streets, 
St. Louis, Mo. . 





WANTED—One Oliver Filter Press, acidprocf, 
about five feet diameter, without washing 
outfit; one Oliver Filter about the same 
dimensicns, with washing outfit, both to be 
equipped with complete acid-proof centrifugal 
pumps, vacuum receivers, vacuum pumps and 
moisture trap. Further, one Filter Leaf acid- 
proof Basket with about six filters. Box 614, 
DRUG MARKETS. 





WHO 
NEEDS 
EQUIPMENT ? 


Obviously many manufacturers 
among the 5,000 reading 
DRUG MARKETS 











Let us protect you on both 
quality and price. Analy- 
sis supplied with every 
shipment. We will be glad 
to quote you. We also 

e Boric Acid, guaran- 
teed 99.5% pure. Write us 
today. 


‘THREE ELEPHANT”’ 
BORAX 99.5% Pure 





American Potash & Chemical Corp. 
Woolworth Building, New York City 


18 Park Row 








BUY USED EQUIPMENT ONLY 
FROM A RELIABLE COMPANY 


2—3’x16’ and 2—4’x30’ American Process Dryers. 
6—50” dia. Cast Iron Rectifying Columns. 

30—Storage Tanks, from 50 to 20,000 gallons. 

24—Filter Presses, 

Open and Closed Delivery, All Standard Makes. 

Miscellaneous :—Pumps, 

Mixers, Mills, Grinders, Kettles, Tanks. 

COMPLETE CATALOG ON REQUEST 


Tell us what you need. If not in stock we can get it for you. 


CONSOLIDATED PRODUCTS CO., INC. 


Send us a List of your Surplus Machinery. 


18” to 42”, Plate & Frame, Recessed, 


Boilers, Extractors, Evaporators, 


Barclay 0603 New York City 


























Technical 








SILVER LABEL __| 
GELATINE 


Pure Food and 


COIGNET GELATINES 
17 State Street, New York City 























Chemical Works ‘‘Naarden’”’ Ltd. 


GLYCERINE 
(C. P. and Dynamite) 


NAARDEN (Holland) 


Cable Address: CHEMISCHE-BUSSUM 
P. B. 2 Bussum (Holland) 
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Buyers Guide 


ALCOHOL 


American Solvents & Chemical Corporation 
David Berg Industrial Alcohol Co, 
Federal Prodeets Co. 

Industrial Chemical Co. 

National Industrial Alcohol Co., Ine. 

The Rossville Company 

Seaboard Chemical Co. 


AROMATIC CHEMICALS 


Dodge & Olcott 

Dow Chemical Co. 

P. R. Dreyer 

Benj. French, Inc. 

Fries & Fries Co. 

Fritzsche Bros. 

Givaudan Delawanna, Inc. 

Magnus, Mabee & Reynard 

Mallinckrodt Chemical Works 

Mathieson Alkali Works 

Merck & Co. 

Monsanto Chemical Works 

Morana, Ine. 

N. W. Chemische Fabrik Naarden 

Pfaltz & Bauer 

Rhodia Chemical Co. 

Ungerer & Co. 

Wangler-Budd Co., Ine, 
BIOLOGICAL CHEMICALS 

Wilson Laboratories 


BORAX 
Pacific Coast Borax Co. 


CHEMICALS 
American Solvents & Chemical Corporation 
Baird & McGuire 
Barrett Co. 
Benzol Products Co. 
Coignet Chem. Prod. Co. 
Chas. Cooper & Co. 
Dow Chemical Co. 
P. R. Dryer 
Fries & Fries Co. 
Heyden Chemical Co. 
Hoffman-LaRoche Chemical Works 
Innis, Speiden & Co. 
Jungman & Co., Ine. 
Mallinckrodt Chemical Works 
Mathieson Alkali Works 
(Soda Bicarb) 
Merck & Co. 
Monsanto Chemical Works 
N. W. Chemische Fabrik Naarden 
N. Y. Quinine & Chemical Works 
C. B. Peters Co., Ine. 
Pennsylvania Refining Co. 
Pfaltz & Bauer 
Rhodia Chemical Co. 
Seydel Chemical Company 
FE. R. Squibb & Sons 
Wilson Laboratories 


CHALK 


Hammill & Gillespie 

R. Hillier’s Son Co., Ine 
Industrial Chemical Co, 
Jungmann & Co. 


COD LIVER OIL 


H. J. Baker & Bro. 
P. BR. Dreyer 

Fischer-Hollinshed (Co, 
E. M. Javitz & Son 


CRUDE DRUGS 


R. Hillier’s Son Co., Ine. 

J. L. Hopkins & Co, 

King & Howe 

McIlvaine Brothers, Incorporated 
S. B. Penick & Company 


COLLAPSIBLE TUBES 


Aluminum Co. of America 
Atlas Collapsible Tube Co, 
Bond Mfg. Corporation 
Sun Tube Co. 

White Metal Mfg. Co, 

A. H. Wirz, Ine. 


CONTAINERS 


F. N. Burt, Ltd, (Paper Boxes) 
Carpenter Container Co. 
Owens Bottle Co. 


CLOSURES 
Aluminum Co. of America 
American Metal Cap Co. 
Armstrong Cork Co, 
Capes-Viscose, Inc, 
DuPont Cellophane Coa. 
Ivers-Lee Company (Santitape) 


DISINFECTANTS 
Baird & McGuire 
Barrett Co. 
Monsanto Chemical Works 


DRUG MILLERS 
R. Hillier’s Son Co., Ine. 
J. L. Hopkins 
King & Howe 
McIlvaine Bros. 
Philadelphia Drug Mills 


EQUIPMENT 
Alsop Engineering Co. 
(Mixing Equipment & Pumps) 
American Machine & Foundry 
(Weighing & Wrapping) 
Economie Machinery Co. (World Labeller) 
Karl Kiefer Co, (Filling Machines) 
Knickerbocker Case Co. 
(Sample Cases) 
Mixing Equipment Co. 
Package Machinery Co. 
A. W. Straub (Crushing, Grinding) 


ESSENTIAL OILS 
Dodge & Olcott 
P. R. Dreyer 
Benj. French, Ine. 
Fritzsche Bros. 
Givaudan-Delawanna, Ine. 
Magnus, Mabee & ‘Reynard 
Morana_ Ine. 
N. W. Chemische Fabrik Naarden 
Parsons & Petit 
Pfaltz & Bauer 
Rhodia Chemical Co, 
Ungerer & Co. 
Wangler-Budd Co., Inc. 


FLAVORING MATERIALS 


Dow Chemical Co. 
Fries & Fries ‘Co. 
Heyden Chemical Co. 
Mathieson Alkali Works 
(Commonwealth Division) 
Monsanto Chemical Works 
Rhodia Chemical Co, 


GUMS & WAXES 
S. B. Penick & Co. 


LANOLIN 
B. & W. Co. 
Merck & Company 
Pfaltz & Bauer, Ine. 


PERFUMERS RAW MATERIALS 
Dodge & Olcott 
P. R. Dreyer 
Fries & Fries Co. 
Fritzsche Bros. 
Givaudan-Delawanna, Ine, 
Hammill & Gillespie 
Innis, Speiden & Co. 
Magnus, Mahee & Reynard 
Monsanto Qhemical Works 
Morana, Ine. 
N. W. Chemische Fabrik Naarden 
Pfaltz & Bauer 
Rhodia Chemical Co. 
C. F. Simonin’s Sons 
Ungerer & Co. 
Wangler Budd Co., Ine. 


PHARMACEUTICALS (BULK) 
Chas. Cooper & Co. 
Monsanto Chemical Works 
QUININE 
R. W. Greeff & Co. 
Mallinckrodt Chemical Works 
N. Y. Quinine & Chemical Works 
TALC 
Hammill & Gillespie 
Innis, Speiden & Co. 
VANILLA BEANS 
Dodge & Olcott 
J. N. LTimbert & Co. 
VANILLIN 
Dow Chemical Co. 
Givaudan Delawanna Ine, 
Mathieson Alkali Works 
(Commonweaith Division) 
Monsanto Chemical Works 
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COMING MEETINGS 


American Pharmaceutical Manufactur. 
ers’ Association, Pittsburgh, Dec. 2-3, 








UNITED STATES PATENTS 
Issued Oct. 4, 1927 
1,644,258.—Thioglycollic Acid Compound. 
Ehyoris, assignor, Parke Davis & Co., De- 
troit. May 3, 1926. ‘ 
1,644348.—Arsenic Preparations. I. Os- 
tromislensky, Locut Point, N. J., assignor, 
Ostro Products Corp., Jersey City. July 
29 9? 


1,644,546.—D. L. Neriodol. L. Ruzicka, 
Zurich, assignor, M. Naef & Co., Geneva, 
Switzerland. Mar. 19, 1924. 
GERMAN PATENTS 
Issued Sept. 8, 1927 
445,670.—Derivatives of C. C-Disubstitut- 
ed Barbituric Acid. J. D. Riedel A. G,, 
Berlin-Britz, Germany. Aug. 19, 1925. 
445,646.—Pure Hexamethylenehydrochlor- 
ide. Pellurin Ges.m.b.H., Koeln, Germany. 
Feb. 7, 1923. 
445,647-8.—Meruriated Phenol Derivatives. 
Saccharin Fabrik A. vorm. Fahlberg 
List & Co., Madgeburg, Germany. July 
28, 1920, and Sept. 21, 1921. 
445,684.—Ampulle. C. Thomae, Frankfurt, 
Germany. Jan. 30, 1925. 


UNITS OF NEW CHAIN 


The recently organized Allison 
Drug Stores Corp. with offices at 
1,482 Broadway, New York now 
own and operate the following drug 
stores: Gray Drug Store 1,490 
Broadway, Allison Drug Store, 
Grand Central Palace; J. C. Weller 
Drug Store, Pershing Square Build- 
ing; Yaffa Brothers Drug Store, 
St. Charles Hotel, Brooklyn; Clarid 
Pharmacy, Ninety-third Street and 
Broadway; Perla Pharmacy, 110th 
Street and Broadway; MclIntyre’s 
Drug Store, Fifty-fourth Street and 
Sixth Avenue; Hitchcock Phar- 
macy, Fifty-eighth Street and Sixth 
Avenue; Reynolds & Malamade 
Pharmacy, Seventy-third Street and 
Amsterdam Avenue; Hamilton 
Pharmacy, 146th Street and Broad- 
way; Romanoff Drug Store, 156th 
Street and Broadway; Harry Gittel- 
man’s Drug Store, 565 West 207th 
Street; Winter Garden Pharmacies, 
Fifty-sixth Street and Lexington 
and Winter Garden Theatre Build- 
ing;-Oberdorfer’s Pharmacy, 129th 
Street and Eighth Avenue, and Al- 
lison’s Drug Store, 16 West Thirty- 
third Street, The Gray Drug Store 
and Oberdorfer’s Pharmacy will op- 
erate twenty-four hours daily. 

It was reported that the majority 
of the 95,000 shares of class B stock 
which were offered at $15.00 share, 
had been privately subscribed. The 
stock has no par value. 


“Synthetic Organic Chemicals”, 
has made its initial appearance in 
the trade and is published by East- 
man Kodak Co., Rochester, design- 
ed to keep their customers acquaint- 
ed with matters of interest on the 
preparation and use of synthetic or- 
ganic chemicals. One section of the 
pamphlet is devoted to new com- 
pounds added to the Eastman list. 
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DruG MARKETS 


Index to Advertisers 





Alliance Refining Co., New York City ........+.-- 331 
Alsop Engineering Co., New York, N. Y. .....++--- 470 
Aluminum Co. of America, Edgewater, N. J. ...-- 423 
American Machine & Foundry Co., Brooklyn, N. Y. 427 
American Metal Cap Co., Brooklyn, N. Y. ........ 371 
American Solvent & Chemical Corp., New York, yo 
American Potash & Chemical Corporation, New 
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Coignet Chemicals; New York, N. ¥. ..2..5.2.- 475 
Consolidated Products Co., New York City ....... 475 


Cooper & Co., 'Chas., New York, No Yo vive... oo Se 


Dissosway Chemical Co., Brooklyn, N. Y. ........ 414 
Dodge_& Olcott Co:, New York City 2.625 <n. 465 
Dow Chemical Co., Midland, Mich. ....... Cover 1 
Dreyer: & Ry. New Mork. Ni Xe 2. eee 453 
DuPont Cellophane Co., Inc., New York City Cover 3 
Economic Machinery Co., Worcester, Mass. ...... 472 
Federal: Products ‘Co: Gimeinnatt, OR; ~cceescss a. 451 
Fischer-Hollinshed Co., New York City ......... 349 
French Benjamin, Inec:, (New York. Ni: Yo ..c20.05 408 
Puiés Gr ibnies, New Work, Ns Yooxcc eco «arclata ere nace 471 
Pritgsche. Bros, New York. Ne. .cccde es eneen 461 
Givaudan-Delawanna, Inc., New York, N. Y........ 424 
Glyco Products: Co.,. New. York. City .sscsiccaecensc 453 
isreem ‘Go;, KK. W. New York: N.Y. ..4.«<-cacoetee 471 
Hammill & Gillespie, New York, N. Y. ............ 463 
Heyden Chemical Co., New York, N. Y. .......... 451 
Fisliter’s Son-Co., Inc., R. New York N. Vs 2. ccc. 463 
Hoffman-LaRoche Chemical Works, New York, 

ING. Wee. secepehaie levesisttag ie cact auateren-e sae el ase Ae ne ee ee 455 





WRAPPING MACHINES 


Write us, sending a sample of 
your product. We will tell you 
what our machines can do to 
lower costs, and improve the 
appearance of your product. 
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TUBE TROUBLES 


Whatever their 
cause, troubles with 
your containers re- 
flect on the quality 
of your goods, and 
as such are not to be 
tolerated. They are 
more than a bother 
to the manufacturer 
of medicinal and 
toilet preparations; 
they are a real men- 
ace to his sales. 
Those manufactur- 
ers who use our 
Bond collapsible 
tin tubes avoid 
trouble and make 
their containers a 
real selling help. 
Ask us how we can 
help you. 


Bond Manufacturing Corp. 


Wilmington <« « Delaware 








Inquiries mean orders, and 
there is more business for you 


if your firm is correctly listed 
in the standard directory of 
drug and chemical raw mate- 
rials which is regularly used 
throughout the year by thou- 
sands of buyers the world over. 
The new edition of this book, 
DRUG & CHEMICAL GUIDE- 
BOOK, sixth edition, 1928, is 
now being prepared. Listing 
is free and it will pay you well 
to carefully fill out the ques- 
tionnaire sent by us and re- 
turn it promptly to 25 Spruce 
St., New York. 


Incidentally, advertising in 


the GUIDE-BOOK offers you 
an opportunity to reach more 
buyers a longer time at less 
money than any other chemi- 


cal or drug publicity. 
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LIQUOR CRESOLIS 
COMPOSITUS 


U. S. P. 


CRESOL 


U. S. P. 


BAIRD & McGUIRE, Inc. 
Holbrook, Mass. and St. Louis, Mo. 


























465 


393 


470 


472 


474 
477 
461 
391 
469 


407 
467 
457 
428 


453 
385 


403 
459 


461 
471 
~_ 
473 








l 





N added selling appeal is given to the 
Atophan package by wrapping it in spar- 
kling Cellophane. It inspires confidence in 
the mind of the buying public. 
The protection of Cellophane permits prod- 
ucts to be displayed openly on the counter 





P Vophan 


Hygienic... clean... bought with confidence 


where they will be seen and sold—without 
danger of contamination or shop wear. 

The attractiveness and protection which 
Cellophane gives are causing more and more 
drug manufacturers to use it on their 
packages. Samples on request. 


DU PONT CELLOPHANE CoO., Inc. 


Sales Offices: 40 West 40th Street, New York City Plant and Executive Offices: Buffalo, New York 
Canadian Agents: WM. B. STEWART & SONS, Limited, 64 Wellington St., W., Toronto, Canada 


CANDIES 





Cellophane is the registered trade mark of Du Pont Cellophane Company, Inc., to designate its transparent 
cellulose sheets and films, developed from pure wood pulp (nota by-product). It is 100% transparent, 
strong, flexible, grease- and oil-proof, dust- and air-proof, pure enough to eat and is not inflammable. 





REG.U.S,PAT.OFF, AND CANADA 


























30 East 42”Street Kap ocrep i Railway Exchange Bldg, 
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\ \ J HAT part of your good will is invested 

in your container? Is it a convenient 
one, easily handled, lending itself to an at- 
tractive display? Does it create respect for 
your product at a time when the public has 
been educated to a discriminating taste in fine 
containers? 


Those manufacturers who use the collap- 
sible tube manufactured by A. H. Wirz, Inc., 
have a container which meets their exacting 
needs both in production and as a carrier for 
their product which must help build perma- 
nent good will. 


AA Wiez, INC..CHE/TER. Da. 


Collapsible Ti Tubes-Metal Sprinkler dops 


New — City 1251 E.7™ Sreet. Los Angeles Chic ago 



































